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On the Cover

2023 is here and with it are new council members, 
legislators and citizens who know little about 
municipal liquor.

It is the liquor manager’s responsibility to  
educate the uninformed/misinformed about  
their operation and current issues.

This edition includes documents used in  
other cites. 

Managers are encouraged to use them as 
examples for their efforts.
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What a year it has been!

2022 was by far the most interesting year of my 20+ years 
of employment with the City of Bagley. If I learned one 
thing last year, updated knowledge from you to your 
council and liquor committee is a key factor in allowing 
your business to run more smoothly. If they are not 
getting information from you, they are getting it from 
someone else! 

That is why I suggest meeting with your council and  
or liquor committee members to review what you do  
and how you do it. Then answer any questions they  
may have. Some stores already have a procedural plan 
 on how to do this. If you’re looking for an example get a 
hold of Paul or me. 

Prior to coming onto the board I never did an orientation 
with any of my superiors. But a few years back something 
happened that made me a believer.  

If you recall, a few annual conferences back one of my 
employees had a heart attack. He was my #1 part-time 
employee who covered the most shifts. Like a snap of a 
finger, I needed someone to come to work and I needed 
them immediately. I ended up having one of our council 
members volunteer to help out. 

This council member’s attitude towards the liquor 
operation drastically changed just working at the store a 
few weekends. I think he realized there was a lot more to 
the liquor operation then he thought. 

Back in high school I was able to take part in a program 
they called “job shadowing.” I found this was a very 
valuable experience for me. I was able to work for 
different businesses in the community and explore what 
I wanted to do when I grew up. Even though it was 
only one hour a day and twice a week I gained a good 
understanding of the different businesses in  
our community. 

That’s why on top of member orientation, I’m going to 
implement council member job shadowing. This way 
they’ll get first-hand experience on what happens at my 
municipal liquor operation. It can be hard for council 
members to understand what you do unless you can walk 
them through the process or show them first hand.

This year, our operation has been busier than ever and I’m 
getting a lot more input on how to do my job from my 
superiors. So I’ve come to the conclusion I should have 
orientation and job shadowing after every election even if 
there are no new members. It doesn’t hurt to help remind 
them what the operation is doing. 

So my goal in the next few weeks is to ask my mayor and 
the two reelected council members to come in and work 
at the store. I won’t ask them to work a full 8 hour shift 
because their time is valuable, too. 

All I will be asking of them is to work 2 to 4 hours for them 
to get a better understanding of the operation. This will 
be very valuable in helping them understand why we 
need what we need and why we do what we do. 

Have a happy holiday and stay well!

MMBA PRESIDENT’S MESSAGE
By Chris Arnold,  
Bagley
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PLATINUM MEMBERS 

Anheuser-Busch, Inc.
Contact: Kevin Karel
Cell: (651) 336-6449
E-mail: Kevin.Karel@anheuser-busch.com

Beam Suntory
Contact: Ben Young
Phone: (612) 845-3469
E-mail: Ben.Young@beamsuntory.com

MolsonCoors Brewing Company
Contact: Eric Pothast
Phone: (847) 857-1417
E-mail: eric.pothast@molsoncoors.com 

Shamrock Group
Contact: Steve Kelly
Phone: (612) 824-9600
E-mail: steven@shamrockgroup.net

National Alcohol Beverage
Control Association
Contact: Neil Insley
Phone: 703-578-4200
E-mail: neil.insley@nabca.org

Ste. Michelle Wine Estates
Contact: Randy Dobratz
Phone: (952) 250-9837
E-mail: randy.dobratz@smwe.com

Sutter Home Winery
Contact: Bryan Pearson
Phone: (763) 443-9664
E-mail: bpearson@tfewines.com

Shiner Beer
Contact: Michael Maxwell
Phone: (816) 806-2305
E-mail: michael.maxwell@gambrinus.com

GOLD MEMBERS 

Arctic Glacier Ice
Contact: Jon Stelley
Phone: (651) 455-0410 ext. 213
E-mail: jstelley@arcticglacierinc.com

Phillips Distilling Company
Contact: Parnell O’Connor
Phone: (763) 458-0472
E-mail: PBOConnor@phillipsdistilling.com
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Even though 2021 w
as another year of dealing

w
ith a global pandem

ic, staff at St. Anthony
Village W

ine and Spirits provided the safest
environm

ent possible based on guidelines and
recom

m
endations by the Center for D

isease
Control, the M

innesota D
epartm

ent of H
ealth,

and our M
ayor and City Council.

O
ur em

ployees, along w
ith all City departm

ents
are to be com

m
ended for their unw

avering
dedication and com

m
itm

ent to St. Anthony's
m

ission and vision. Staff at the liquor stores
continued to provide the high-levels of custom

er
service that you’d com

e to expect, all the w
hile

m
anaging increased business during a reduction

of available em
ployees, supply chain shortages,

and other CO
VID

-19 related issues that created a
unique-retail environm

ent. 

2021 w
as a successful year for St. Anthony Village

W
ine and Spirits. In keeping in line w

ith our ow
n

vision statem
ent, one of the goals for 2020 w

as to
provide custom

ers w
ith increased CO

VID
-19

m
itigation strategies so they continued to feel

safe as they entered and shopped our stores. W
e

also w
anted to ensure that new

 custom
ers

experienced friendly staff, com
petitive pricing,

and bright, clean and organized stores to drive
long-term

 custom
er loyalty. 
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The City of St. Anthony Village ow
ns and operates

tw
o m

unicipal retail liquor stores.

O
ur M

arketplace store is located at 2700 H
ighw

ay
88 at the intersection of Stinson Boulevard and
Kenzie Terrace.

O
ur Silver Lake Village store is located at 2602

39th Ave N
E, in the Silver Lake Village Shopping

Center next to Cub Foods.

612-782-3455

m
ike.larson@

savm
n.com

3301 Silver Lake Rd N
E, St. Anthony, 55418

savm
n.com

/stanthonyvillagew
inespirits

Supportive: helpful, to citizens and fellow
em

ployees, action oriented, non-bureaucratic.
Effective: com

petent, productive, skilled.
Responsive: dependable, accountable,
custom

er and cow
orker-oriented.

Visionary: anticipate problem
s holistically,

future oriented, plan ahead.
Innovative: creative, inventive,
know

ledgeable.
Courteous: professional, approachable,
sensitive.
Exem

plary: ethical, honest, sound.

M
ISSIO

N
 STA

TEM
EN

T

O
ur goal is to actively prevent the sale of

beverages that contain alcohol to m
inors and

intoxicated persons, w
hile sim

ultaneously
generating revenue for the com

m
unity, in

accordance w
ith all city, state, and

county liquor law
s and ordinances.

VISIO
N

 STA
TEM

EN
T

O
ur brand is com

m
itted to providing a unique

retail environm
ent based on excellent custom

er
service, product selection, and com

petitive
pricing, all w

hile providing safe, bright and clean
stores that drive long-term

 custom
er loyalty. This

is all based on our com
m

itm
ent to the City,

as articulated in our Core Values of S.E.R.V.I.C.E:

“W
ithout m

unicipal liquor profits, cities w
ould

need to either reduce their budgets or
increase their fees and property taxes.”

“In general, they do not operate any
differently than a private liquor store.”

“M
unicipal stores m

ust abide by the sam
e

law
s and three-tier distribution m

odel.”

“Residents also benefit from
 a publicly ow

ned
asset that generates an econom

ic return on
equity and capital, putting taxpayer dollars to
productive use.”

Provide property tax levy relief.
Provide funds for equipm

ent purchases for
Police, Fire and Public W

orks departm
ents.

Supplem
ent G

eneral Fund purchases.

-Valuation View
points, Shenehon Business &

 Real Estate
Valuations

 
O

ur profits are transferred to the City's
G

eneral Fund and can be used to:
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Sales Increased 3.5%
 over 2020 to $7,250,000.

N
et Profit increased 12.3%

 to $470,400.
O

perating expenses increased .83%
 as w

e
increased sales and profits w

ithin our current
capacity.
N

et profits have increased 126%
 since 2017.

Trends and benchm
arks provide com

parative
data on m

unicipal liquor operations ow
ned and

operated by M
innesota cities.

In 2021, a total of 179 M
innesota cities operated

213 m
unicipal liquor stores, w

ith 86 cities
operating both on‐sale and off‐sale liquor
establishm

ents, and 93 cities operating off‐sale
liquor stores.

W
hile the m

ajority of m
unicipally‐ow

ned liquor
stores are located in G

reater M
innesota, 18 cities

w
ithin the Seven‐County M

etro Area ow
n and

operate liquor establishm
ents.

M
innesota m

unicipalities w
ere originally

authorized to ow
n and operate liquor

establishm
ents as a m

eans of controlling the sale
of alcohol. For m

any com
m

unities in G
reater

M
innesota, m

unicipal liquor operations provide
access and convenience in areas that m

ight be
unable to attract a privately‐run establishm

ent.
In addition to these functions, profitable
m

unicipal liquor operations have provided
another source of revenue to supplem

ent
traditional tax and fee revenues. 
 St. A

nthony Village W
ine and Spirits:

O
ver the last 10 years, St. Anthony Village W

ine
and Spirits has contributed m

ore than $3,447,000
for the betterm

ent and enrichm
ent of our

com
m

unity. O
ur stores are ranked 15th in total

sales of m
unicipal liquor operations in the state

of M
innesota. And, w

e are ranked 12th in net
profits out of 18 m

etro m
unicipal liquor stores.

O
n Feb. 10, 1948, the St. Anthony Village City

Council passed an ordinance to form
 a m

unicipal
liquor store. To this day, profits from

 liquor
operations provide a m

uch-needed revenue
source for our com

m
unity. The N

ov. 27, 1947
edition of the M

inneapolis Star new
spaper

reported nine m
etro-area com

m
unities w

ere
operating m

unicipal liquor stores w
ith glow

ing
results. Profits from

 these stores helped reduce
the property tax levy, provided funds for special
projects and equipm

ent purchases for the Police,
Fire and Public W

orks departm
ents.

Tw
o m

onths later, the Village of St. Anthony
passed an ordinance to open their ow

n m
unicipal

liquor store—
 and the rest is history!

The City Council, adm
inistration and residents

chose to have their ow
n Police, Fire, Public W

orks
and Liquor D

epartm
ents, as w

ell as our ow
n

schools. This is to guarantee the quality of the
institutions by being independent and not
outsourcing these services.

W
e continue to instill a culture that represents

the St. Anthony Village brand. All of these
decisions represent the Council’s reputation of
taking the long view

 to determ
ine w

hat is best for
its residents and the future of The Village. 
Each and every departm

ent of the City reflects
this vision and process in our high-level of service
to the com

m
unity.

The staff at St. Anthony Village W
ine and Spirits is

proud to be a part of this com
m

unity and the
team

 of em
ployees in all City departm

ents that
serve the residents and visitors to our Village!

O
ur staff and custom

ers are com
fortable w

ith
increased social interaction, such as hand selling
and carry-outs. This is a change from

 social
distancing during the pandem

ic.

W
e are open seven days a w

eek, w
ith hours of 9

a.m
. to 8 p.m

. M
onday through Thursday, from

 9
a.m

. to 9 p.m
. Friday and Saturday, and 11 a.m

. to
4 p.m

. on Sunday.

W
e continue to follow

 CO
VID

-19 guidelines
provided by the Center of D

isease Control, the
M

innesota D
epartm

ent of H
ealth, and  M

ayor
and Council's recom

m
endations.

W
e are experiencing dim

inished product
availability. Supply-chain issues are expected to
last throughout 2022.

W
e experienced a labor shortage during 2021, yet

our staff has overcom
e the problem

 by w
orking

extrem
ely hard to accom

plish and carry out our
store's m

ission and vision.

The costs of our products are rapidly rising, m
uch

like groceries, fuel and other products. W
e w

ork
diligently to purchase our goods at the best-price
possible in order to provide reduced pricing to
our custom

ers.

W
e look forw

ard to resum
ing holiday sam

pling
events as conditions allow

.

Liquor store staff taking part in a G
oal Setting and

Strategic Planning session.

W
e plan to continue a collaboration of products

w
ith distilleries and brew

eries.

savm
n.com

/annualreports 



BEVERAGE. ICE. SERVICE & MORE. SELLING SOLUTIONS SINCE 1945.

With just one call to the Shamrock Group, we’ll assist you with a variety  
of products and services you need. With our expert Attention to Detail, 
starting — and remaining —  with us sets you up for business success. 

MinneSoda. Minnesota’s own 
‘craft’ soda … made locally, with 
small-batch freshness. Excellent 
taste and value. Available in 21 
flavors. 

Ace Ice. Find us throughout the Twin Cities, including Target Stores,  
Lunds & Byerlys, Walgreens, Kowalski’s and numerous liquor stores.  
‘Purefect’ ice in 5lb and 18lb bags, made locally. Also available: 
  • Cocktail Cubes (2in. squares) 
  • Custom ice sculptures  
  • Special Events products/services
  • 10lb and 300lb blocks
  • Dry ice 

Cleaning and Sanitization Systems. Shamrock Group is your one-stop 
partner for chemicals and ware washing equipment—the complete package 
for all your cleaning needs, including well over 100 chemical products 
(numerous of which are essential for maintaining CDC Cleanliness Guidelines 
and some that kill COVID-19), equipment design, installation, maintenance 
and repair. 

One Call.

shamrockgroup.net
800.862.9273 • 612.824.0745

Kelly Koolers. Custom designed to meet your every requirement.  
Air-tight, durable construction + custom refrigeration.  
Quality guaranteed for peace of mind. 

Contact Steven Kelly
steven@shamrockgroup.net

Minnesota Independent Ice 
Manufacturers Association

Minnesota Municipal Beverage 
Association Member since 2002

Partner with us! We welcome new product distributors. Call Steven. 

KILL
S COVID-19

in 45 se
conds!
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DO YOUR CITIZENS/LEGISLATORS/COUNCILMEMBERS KNOW  
THE COMMUNITY VALUE OF YOUR MUNICIPAL LIQUOR STORE?

This is an example from the past.
NOTE: Pine City currently profits MUCH more than $50,000  annually.  

Pine City’s municipal liquor stores contribute $50,000 directly to the City’s
general fund budget. This $50,000 permits the City to fund programs that we
would not be able to otherwise levy for such as:

7,000.00
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City Council 
Rules of Procedure/Decorum Guidelines 

 
Adopted: April 16, 2018 

 
All Council Members 
All members of the City Council have equal votes. No Councilmember has more power than any other 
Councilmember and all should be treated with equal respect.  
 
All Councilmembers should: 
 Demonstrate honesty and integrity in every action and statement 
 Comply with both the letter and spirit of the laws and policies affecting the operation of 

government 
 Serve as a model of leadership and civility to the community 
 Inspire public confidence in Hastings government 
 Work for the common good, not personal interest, considering all impacts, influences and concerns, 

and not only those that are presented with the strongest emotions. 
 Prepare in advance of Council meetings and be familiar with issues on the agenda 
 Fully participate in City Council meetings and other public forums while demonstrating respect, 

kindness, consideration, and courtesy to others 
 Participate in scheduled activities to increase Council effectiveness 
 Review Council procedures, such as these guidelines, at least annually 
 Represent the City at ceremonial functions at the request of the Mayor 
 Be responsible for the highest standards of respect, civility, and honesty in ensuring the effective 

maintenance of intergovernmental relations 
 Respect the proper roles of elected officials and City staff in ensuring open, transparent, and 

effective government 
 Accept and respect decisions made by the Council as a body.  Deliver a consistent message to the 

community 
 Provide accurate contact information to the City Administrator  
  
Council Conduct with One Another 
Councils are composed of individuals with a wide variety of backgrounds, personalities, values, opinions, 
and goals. Despite this diversity, all have chosen to service in public office in order to improve the 
quality of life in the community. In all cases, this common goal should be acknowledged even as 
Councilmembers may “agree to disagree” on contentious issues. 
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In Public Meetings 
 Use formal titles—The Council should refer to one another formally during Council meetings as 

Mayor or Councilmember followed by the individual’s last name 
 Practice civility and respect for discussions and debate—difficult questions, tough challenges to a 

particular point of view, and criticism of ideas and information are legitimate elements of a free 
democracy in action. Be respectful of diverse opinions. 

 Honor the role of the presiding officer in maintaining order and equity—respect the Mayor’s 
efforts to focus discussion on current agenda items. Objections to the Mayor’s actions should be 
voiced politely and with reason. 

 Demonstrate effective problem-solving approaches—Councilmembers have a public stage to show 
how individuals with disparate points of view can find common ground and seek a compromise that 
benefits the community as a whole. Councilmembers are role models for residents, business people, 
and other stakeholders involved in public debate.  

 Be respectful of people’s time—stay focused on the matter being discussed and act efficiently 
during public meetings. 

 Be prepared—Review items for discussion prior to the meeting. 
 Submit questions on Council agenda items ahead of the meeting—in order to focus the Council 

meetings on consideration of policy issues and to maintain an open forum for public discussion, 
questions which focus on the policy aspects of agenda items should be discussed at the Council 
meeting rather than administrative minutia. Any clarifications or technical questions that can be 
readily answered can be handled before the meeting. Councilmembers are encouraged to submit 
their questions on agenda items to the City Administrator as far in advance of the meeting as 
possible so that staff can be prepared to respond at the Council meeting. 

 
In Private Encounters 
 Treat others how you would like to be treated—ask yourself how you would like to be treated in 

similar circumstances, and then treat the other person that way. 
 
Council Conduct with City Staff 
Governance of a City relies on the cooperative efforts of elected officials, who set policy, and City staff, 
which analyze issues, make recommendations, and implement and administer the Council’s priorities. 
Therefore, every effort should be made to be cooperative and show mutual respect for the 
contributions made by each individual for the good of the community. 
 
 Treat all staff as professionals—Clear, honest communication that respects the abilities, experience, 

and dignity of each individual is expected. As with your Council colleagues, practice civility and 
respect in all interactions with City staff. 

 Channel communications through the appropriate senior City staff—questions of City staff should 
be directed only to the City Administrator or Department Heads. The City Administrator should be 
copied on any request to senior staff. When in doubt about what staff contact is appropriate, 
Councilmembers should ask the Mayor and/or City Administrator for guidance. 

 All Councilmembers should have the same information with which to make decisions—the City 
Administrator and Department Heads will endeavor to ensure Councilmembers are provided with 
clear and consistent information upon which to base decisions. 

 Never publicly criticize an individual employee—All critical comments about staff performance 
should only be made to the City Administrator through private correspondence or conversation. 



FOLLOW US
Delivering a better beverage experience.

EXPERIENCED
BEVERAGE SERVICE.

INNOVATIVE
BUSINESS SOLUTIONS.
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 Do not get involved in administrative or personnel functions—Avoid any interactions with staff 
that may be construed as trying to shape staff recommendations. Councilmembers shall refrain from 
coercing staff in making recommendations to the Council as a whole. 

 Be cautious in representing City positions on issues—before sending correspondence related to the 
legislative position, check with the City Administrator to see if a position has already been 
communicated. When corresponding with representatives of other governments or constituents, 
remember to indicate if appropriate that the views you state are your own and may not represent 
those of the full Council. 

 Respect the competing demands for staff work—requests for information should be made through 
the City Administrator, according to the protocol for channeling communications. Any request which 
would require an inordinate amount of staff to research a problem or prepare a response may be 
referred to the full Council for direction to ensure that staff resources are allocated in accordance 
with overall Council priorities. 

 Support a respectful, positive and constructive workplace—Councilmembers should support the 
maintenance of a respectful, positive and constructive workplace environment for City staff and for 
citizens and businesses dealing with the City. 

 Depend upon the staff to respond to citizen concerns and complaints—it is the role of 
Councilmembers to pass on concerns and complaints on behalf of their constituents if the 
Councilmember is not familiar with the current practice/policy/background. It is not, however, 
appropriate to pressure staff to solve a problem in a particular way. Refer citizen complaints to the 
Department Head or City Administrator who will coordinate follow-up by the appropriate staff 
member(s). The City Administrator should be copied on any request to senior staff. Staff is 
responsible for making sure the Councilmember knows how the matter was resolved. 

 
Council Conduct with Boards and Commissions 
The City has established several boards and commissions as a means for gathering more community 
input. Citizens who serve on boards and commissions become more involved in government and serve 
as advisors to the City Council. They are a valuable resource to the City’s leadership and should be 
treated with appreciation and respect. Councilmembers are expected to represent the full Council in 
providing guidance to boards and commissions. In some instances, Councilmembers may attend board 
or commission meetings as individuals, and should follow these protocols: 
 
 If attending a board or commission meeting, identify your comments as personal views or 

opinions—Councilmembers may attend any board of commission meeting, which are always open 
to any member of the public. Any public comments by a Councilmember at a board or commission 
meeting should be clearly made as an individual opinion and not as a representation of the feelings 
of the entire City Council. 

 Remember that boards and commissions are advisory to the Council as a whole, not individual 
Councilmembers—the City Council appoints individuals to serve on Boards and Commissions, and it 
is the responsibility of Boards and Commissions to follow policy established by the Council. 
Individual Councilmembers should not feel they have the power or right to unduly influence Board 
and Commission members in any way if they disagree about an issue. A board or Commission 
appointment should not be used as a political “reward.” 

 Concerns about an individual Board or Commission member should be pursued with tact—if a 
Councilmember has a concern with the effectiveness of a particular board or commission member, 
the Councilmember should consult with the Mayor who can bring the issue to the Council as a 
whole. 
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 Be respectful of diverse opinions—a primary role of boards and commissions is to represent many 
points of view in the community and to provide the Council with advice based on a full spectrum of 
concerns and perspectives. Councilmembers may have a closing working relationship with some 
individuals serving on boards and commissions but must be fair to and respectful of all citizens 
serving on boards and commissions. 

 Keep political support away from public forums—board and commission members may offer 
political support to a Councilmember, but not in a public forum while conducting official duties. 
Conversely, Councilmembers may support board and commission members who are running for 
office, but not in an official forum in their capacity as Councilmember 

 
Staff Conduct with City Council 
 Respond to Council questions as fully and as expeditiously as is practical—senior staff will strive to 

respond to all Councilmember inquiries as completely and quickly as practical. If a Councilmember 
forwards a complaint or service request to the City Administrator, there will be follow through with 
the Councilmember on the outcome. 

 Respect the role of Councilmembers as policy makers for the City—staff is expected to provide its 
best professional recommendations on issues. Staff should provide information about alternatives 
to staff recommendations as appropriate, as well as pros and cons for staff recommendations and 
alternatives. 

o Demonstrate professionalism and non-partisanship in all interactions with the community 
and in public meetings. 

o It is important for the staff to demonstrate respect for the Council at all times. All 
Councilmembers should be treated equally. 

 
Other Procedural Issues 

 Don’t politicize procedural issues (e.g. minutes approval or agenda order) for strategic purposes. 
 Respect the work of the Council standing committees 
 Commit to periodically review procedural rules and guidelines and advise presiding officer of 

any issues or concerns—throughout the year, Councilmembers should routinely review these 
guidelines. Questions or unresolved issues should be brought to the Mayor for clarification or to 
schedule follow up with the full Council at a future meeting. 

 
Enforcement 
Councilmembers have a primary responsibility to assure that these guidelines are understood and 
followed, so that the public can have full confidence in the integrity of their local government. These 
guidelines are intended to be self-enforcing thereby requiring an ongoing commitment by 
Councilmembers to faithfully honor the trust and dignity bestowed upon them as elected leaders and 
community role models.  
 
 
 
 
 
 
 
 

m i i m a - i c e . o r g

Ace Ice  Minneapolis

Lakeshore Ice  Duluth area

Precise Ice 
  Belgrade/St. Cloud

Waterville Ice 
  Waterville

Crystal Springs Ice  Pine City

We’ve got you covered.We’ve got you covered.

Absolute Ice 
  Detroit Lakes

American Ice
Eau Claire, WI



Enjoy responsibly. 21+ only. Tattersall® is a registered trademark of Tattersall Distilling. Tattersall Toasted Coconut Aquavit is distilled and bottled by Tattersall Distilling, River Falls, Wisconsin.

LIKE VACATION 
FOR YOUR 
TASTEBUDS
Warm and complex with a tropical 
hint, Tattersall Toasted Coconut 
Aquavit is our award-winning 
Aquavit, rested on toasted coconut 
for an unexpectedly amazing spirit. 

Use it in pineapple or lime
cocktails or as a substitute for rum 
in your favorite tropical drinks.

Learn more and get recipes at 
tattersalldistilling.com. 

TD22-106_Municipal-CocoAquavit ad-BW-x1a.pdf   1   11/10/22   2:05 PM
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MMBA COMMERCIAL MEMBERS ARE AVAILABLE TO YOU! CONTACT THEM!

Silver Plus Member
August Schells Brewing
Contact: Matt Jonas
Cell: (651) 775-9079
E-mail: mjonas@schellsbrewery.com

Bacardi USA
Contact: Greg Aamodt
Phone: (952)484-8860
Office: gfaamodt@bacardi.com

Crow River Winery
Contact: Chelsey Schrupp and
Janessa Markgraf
Phone: 320-587-2922
E-mail: crowriverwinery.com

Dahlheimer Beverage
Contact: Nick Dahlheimer
Phone: (763) 295-3347
E-mail: nick@dahlh.com

Bellboy Corporation
Contact: Steve Farver
Phone: (952) 544-8178
E-mail: stevef@bellboycorp.com

BreakThru Beverage Minnesota
Contact: Brad Redenius
Phone: (651) 646-7821
E-mail: Bredenius@breakthrubev.com

Cityhive
Contact: Randy Stiles
Phone: (832) 758-4480
E-mail: randys@cityhive.net

Dailey Data & Associates
Contact: Mary Dailey
Mobile: (612) 275-9900
Web: http://daileydata.com/

Diageo Guinness USA
Contact: Lindsay Caulfield
Phone: (347) 675-4662
E-mail: lindsay.caulfield@diageo.com

Diageo Spirits and Wine
Contact: Chris Gotziaman
Cell: (612) 353-7918
E-mail: Chris.Gotziaman@diageo.com

Gray Duck Spirits
Contact: Jerry Schulz
Phone: (612) 251-6912
E-mail: jerry@grayduckspirits.com

Illinois Casualty Company
Contact: Howard Beck
Phone: (309) 781-4776
E-mail: HowardB@ilcasco.com

Johnson Brothers
Contact: Michael Johnson
Phone: (651) 649-5800
E-mail: mjohnson@johnson

KLB Insurance Agency
Contact: Kim Brown
Phone: (651) 730-9803
E-mail: kim@klins.com

Mike’s Hard Lemonade
Contact: Joe Martin
Cell: (612) 221-4731
E-mail: jmartin@mikeshardlemonade.com

O’Shaughnessy Distilling
Contact: Patrick Lowrance
Cell: (316) 630-0247
E-mail: pelowrance@osdistilling.com

Palm Bay International
Contact: Dominic M. Giuliani
Phone: (763) 607-2556
E-mail: dgiuliani@palmbay.com

Paulaner, USA
Contact: Jeff Pohl
Phone: (612) 759-0368
E-mail: jpohl@paulanerhpusa.com

Paustis Wine Company
Contact: Scott Lindman
Phone: (218) 760-8199
E-mail: SLindman@paustiswine. com

Pernod Ricard USA
Contact: Jeff Jara
Phone: (612) 860-5190 Mobile
E-mail: jeff.jara@pernod-ricard-usa. com

Polar Beverage
Contact: Mike Wurst
Phone: (612) 310-8109
E-mail: mwurst@polarbev.com

Quintessential Brands Group
Contact: Liam Scott
Phone: (612) 900-6297
E-mail: liam.scott@quintessentialbrands.com

Red Locks Irish Whiskey
Contact: Kieran Follard
E-mail: kieran@redlocks.com

Retail Information Technology 
Enterprises
Contact: Gary Noble/Rick Feuling
Phone: (320) 230-2282
E-mail: sales@rite.us

Royal Wine Corporation
Contact: Matt Purinton
Phone: (612) 400-5818
E-mail: mpurinton@kedem.com

Scenic Sign Corporation
Contact: Daryl Kirt
Phone: (612) 239-6624
E-mail: daryl@scenicsign.com

Small Lot MN
Contact: Joe Toohey
Phone: (612)7096989
E-mail: joet@smalllotmn.com

Southern Glazer’s
Contact: Mike Strathman
Phone: (612) 271-5197
E-mail: mstrathman@sgws.com

Stan Morgan & Associates
Contact: Skip Troyak
Phone: (952) 474-5451
E-mail: sales@stanmorganasso.com

Surly Brewing
Contact: Ryan Brokaw
Phone: (612) 875-7883
E-mail: ryan@surlybrewing.com

Tattersall Distilling
Contact: Jon Kreidler
Phone: (612) 584-4152
E-mail: jon.w.keidler@gmail.com
tattersalidistilling.com

Total Register Systems, Inc.
Contact: Scott Yim
Phone: 1-888-537-1906
E-mail: scott@trs-pos.com

Utepils Brewing
Contact: Jeff McClure
Phone: (612) 226-2997
E-mail: Jeff.wcclure@utepilsbrewing.com

Vinocopia
Contact: Marion Dauner
Phone: (612) 455-4000
E-mail: marion@vinocopia.com

Winebow
Contact: Christina Taylor-Haley
Cell: (651) 587-5852
E-mail: christina.taylor-haley@winebow.com

WRS Imports
Contact: Reven Stevens
Cell: (612) 325-9938
E-mail: reven@wrsimports.com

Zabinski Business Services, Inc.
Contact: Paul D. Zabinski
Phone: (320) 286-1494
E-mail: zbsonsite@yahoo.com

Bronze Member

Bernick’s
Contact: Mike Bamonti
Phone: (651) 775-9078

Conecuh Brands
Contact: Andra Griffin
E-mail: agriffin@conecuhbrands.com

Summit Brewing
Contact: Brandon Bland
Phone: (651) 265-7800
E-mail: bbland@summitbrewing. com

The Wine Company
Phone: (651) 487-1212
Web: www.thewinecompany.net

Waterville Food & Ice
Contact: Bernie Akemann
Phone: (507) 362-8177

Supporting Member

Bent Paddle Brewing Co.
Contact: Matthew Barthelemy
Phone: (218) 348-9565
E-mail: m.barthelemy@
bentpaddlebrewing.com

Blue Horseshoe
Contact: Tyler Stone 
Phone: (414) 308-4704 
Website: www.bhsolutions.com

Bourget Imports
Contact: Christie Farrell
Phone: (651) 224-2620
E-mail: christie@bourgetimports.com

C. Mondavi and Family
Contact: David Buchanan
Phone: (815) 762-0643
Mobile: dbuchanan@cmondavi.com

C & L Distributing
Contact: Joe Dick
Phone: (320) 235-7375
E-mail: jdick@budtime.com

Carlos Creek Winery
Contact: Tamara Bredeson
Phone: (320) 846-5443
E-mail: tami@carloscreek winery.com

Chankaska Creek Winery
Contact: Jane Schwickert
Phone: (507) 931-0089
E-mail: janes@chankaskawines.com

Chopin
Contact: Jeff Dechiro
Phone: (303) 799-4016
E-mail: jdechiro@chipinvodka.com

Delicato Family Vineyards
Contact: Kimberly VanHeusden
Phone: (612) 200-7952
E-mail: kimberly.vanheusden@ dfywines.com

Francis Ford Coppola Winery
Contact: Lindsy Pierce
Phone: (312) 282-5003
E-mail: lindsy.pierce@ffcppresents.com

GEMM International, Inc.
Contact: Greg Conn
Phone: (612) 889-2449
E-mail: gac@gemmintl.com

Heaven Hill
Contact: Scott Bjerva
Phone: (612) 839-6332
E-mail: sbjerva@heavenhill.com

Little Round Still, LLC
Contact: Steve Wilson & David Stormoen
Phone: (320) 491-6035 or (218) 513-6898
E-mail:  Redtailchub1970@gmail.com 

dstormoen@midwestinfo.com

LOCi Consulting
Contact: Grant Martin  
Phone: (651) 888-8464
E-mail: grant@lociconsult.com

Luxco
Contact: Erik Hage
Phone: (852) 270-7051
E-mail: e.hage@luxco.co

Madison Bottling Co.
Contact: Dave Bergerson
Phone: (320) 598-7573
E-mail: dbergerson@madisonbottling.com

Monetto USA
Contact: Matt Marani
Phone: (708) 528-136

Naylor Heating & Refrigeration
Contact: Bill Haugse
Phone: (218) 444-4328
E-mail: bill@naylorhvac.com

Paulet Slater Insurance
Contact: Jeff Stanley
Phone: (651) 644-0311
E-mail: jcstanley@pauletslater.com

Quality Refrigeration
Contact: Ken Fricke
Phone: (612) 861-7350
E-mail: ken@QualityRefrig.com

Ringdahl Architects
Contact: Dustin Tomoson
Phone: (320} 763-9368

Round Lake Vineyards & Winery
Contact: Jenny Ellenbecker
Phone: (507) 945--1100
E-mail: jenny@ellcom.us

Royal Wine Corp
Contact: Matt Purinton 
Phone: (612) 400-5818
E-mail: Mpurinton@kedem.com 
www.royalwine.com

Russian Standard
Contact: Jessica Reuwerg
E-mail: Jessica.reuwer@roust.com

Sunny Hill Distributing
Contact: Mike Baron
Phone: (218) 263-6886
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Family Owned. 
Customer Focused. 
Values Driven.

Partner with Johnson Brothers to create innovative solutions to grow your business.

1.800.723.2424  or  651.649.5800   |   info@johnsonbrothers.com   |   www.johnsonbrothers.com   |         

Johnson Brothers

Johnson Brothers

Representing the 
industry’s leading wine, 
spirit, and beer brands

Largest portfolio of local 
MN craft spirits & beer

Serving 99% of MN with 
next-day delivery

MN Family Owned Since 1953 900+ MN Team Members



ENJOY IN MODERATION ©2018 PRAIRIE ORGANIC VODKA, 40% ALC./VOL. (80 PROOF), PRAIRIE 
ORGANIC GIN, 40% ALC./VOL. (80 PROOF), PRAIRIE CUCUMBER-FLAVORED ORGANIC VODKA, 35% 
ALC./VOL. (70 PROOF). BOTTLED BY ED PHILLIPS & SONS, PRINCETON, MN USA. MADE IN THE USA.
NIELSEN TOTAL US 52 WEEK DOLLAR SALES: 12-30-17

A BETTER SPIRIT
MADE IN MINNESOTA

Voted Best
Craft Vodka
DISTILLERY

in the Nation 


