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MUNICIPAL
LIQUOR ON THE COVER

STORE

Volume 74, Number 6, 2015 / 2016 In 1948, the City of Edina held an election on opening a municipal liquor store.

According to documents, found by current Edina city manager Scott Neal, and
reproduced beginning on page 6, the argument in favor of the proposal boiled
down to two points:

Official publication of the Minnesota
Municipal Beverage Association. Published
six times annually.: September/October,
November/December, January/February, 1) Control of liquor traffic
March/April, May/June, July/August. For
advertising and editorial inquiry conact

Paul Kaspszak, Editor, Box 32966, Fridley,
MN 55432. Phone 763-572-0222 or
866-938-3925. Advertising rates available
upon request. Change of address: List both old

2) Reduction of property taxes
Citizens voted YES and that rationale continues to this day.
Thanks to Scott for providing the documents.

and new address. It is a very interesting read!!
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MMBA President’s Message

GARY BUYSSE
President

U I recently spent almost two hours
waiting to pay for license tabs. Some-
times the small things get forgotten and
it is necessary to pay the price. [ will
never get that time back, but I was a bit
surprised by the complacency of all in
attendance. The DMV was clearly un-
derstaffed for the customer load, but all
suffered in silence with me. The only
obvious sign of protest was the
ubiquitous scowl present in the room.
Imagine one of our bar customers
waiting five minutes for their first
cocktail!

U Evolution is change in the heritable
traits of biological populations over
successive generations.

Microorganisms, plants, animals and
humans evolve as they interact with
their environment. Evolution is faster
and more efficient when the elements
involved have a larger and more
diverse environment in which to
interact. This process also positively
impacts the growth and development
of the subsequent genus or species.

Simply put, self improvement also
provides the following generations
with a better skill set to ensure their
development and survival.

During the past few months I have
been interested to note the numbers of
managers I have spoken to who have
little or no contact with MMBA or any
of their MMBA peers. Our greatest
asset is our ability to network and
exchange information. This process
makes all of us more aware of our
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environment and our relationship with
it.

U Free Beverage Alcohol Training is
available on Sunday, April 17 at
Arrowwood. This is just another benefit
of MMBA and your membership.
Attend the Spring Conference while
you are there. It’s not what you remem-
ber if you haven’t attended recently.

Regardless of how well versed you are
in operational/promotional management,
you can still learn at this
comprehensive four day event!

U Mr. Jeff Van Schoik, formerly of
Pabst Brewing and Brown-Foreman,
is facing some health challenges.
Send him a show of support at

jeffvanschoick@hotmail.com if

you are so inclined!

[ am sure it would be greatly appreciated!

Mid Central Ice

Perham

Precise Ice
St. Cloud

Waterville Ice
Waterville

U Mr. Barry Zilka recently retired
after a nearly thirty year career in
the beverage alcohol industry.

I have been honored to work

with him, have appreciated the
continual support he has shown
MMBA and know his absence

will be deeply felt at BeamSuntory.

U There are many new, profitable
inventory options available to you!
All of these options are case one
and have high profit potential!

Contact me or a Director to learn
more!

Q Please contact me with
any questions or concerns
regarding your Association,
your facility or the state of
the industry!

"‘ Crystal Springs Ice Pine City

E g Ace Ice Minneapolis

minnesota independent ice manutacturers

miima-ice.

org
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The bottle that started it all is back. But it
won’t be around forever. So crack open a
Miller Lite Steinie bottle and enjoy a round
while it’s still around.

#ITSMILLERTIME

GREAT BEER
GREAT RESPONSIBILITY.

©2015 MILLER BREWING CO., MILWAUKEE, W1
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Close Control
Planned For
Liquor Store

Operation of a municipal
lHguor store in Edina would be
clozely controlled by village
ordinance and state law,

The proposed municipal Uguor
store ordinance would provide that
the village would operats one off-
sale package liguor store, that no
off-sale licenses could be izsued to
private operators and that neither
the village nor a privets cperator
oould operate an on-sals dispen-
i

Edina Coumbry club and Inter-
lechen elub would continue to hold
private on-zale chib licenses for
sala of liguor fo clob members
onky.

Administration of the siore
wonld be in the hands of a Hguor
store commieziog, which would be
composed of either five o seven
citlzens of Edina who would serve
without pay and in no way wonld
profit from operation of the siore,

The manager and employes of
the store would be appoinfed by
the commizafon and would receiva
fixed salaries, with no commis-
glomz. ARl emploves would be
bonded and the mesnager would be
responsible for a deily inventory of
gtock, Recefpts froen sales would
be deposited each day in a village
account with Fist Eding State
banls, .

Records of the store would be
audited at lesst once each year by
{he Minnesota public sxaminer,

VOTE
MUNICIPAL STORE

Mgzil your baHot pot lafer than

Monday, February 23, or vote in
person Tuesday, February 24, Foll-
ing place will be open from 7 am. |
fo 8 pm. Tuesday ai Mbnghaha
Grange hall

DON'T VOTE 'TiLL YOU SEE
THE WHITES OF THEIR EYES

A public meefing for discussion of the liquor question
will be held at Edina school at 8 p.m. Wednesday, Febru-
ary 18, sponsored by League of Women Volers, Speakers
will represent all viewpoints. The andience will have op-

portunity to ask questions,

Polling place for the referendum will be open from 7
a.m. to 8 p.m. Tuesday, February 24, at Minnchaha

Grange hall. Mailed ballots will be accepted until 8 p.m,

February 24.

If you change your mind about how (o vole after you
have mailed a ballot, yon still may vote in person next
Tuesday and vour mailed ballot will be destroved without

being opened.

LET’S KEEP IT ALL IN

THE FAMILY, BOYS

Hali-truths, mis-statembntsiand unfounded rumors &re
being circulated in Bdina'ifi ah effort to persuade the voters

that the village should nétehave a munieipal Uquor store.

Here are same examp!

ﬁu?_li.ed from propagands sheets
distributed over the names of John F. Diefenbach, John J.

(zill and others: I

A HALF-TROTH—A statement|
trom & certified public sccountant|
published In a pamphlet callad
"Edina TFree Enterprise™ shows
that Hay & Stenson Co. reported
net Income after taxes of $21,170.82
for tho yesr: 1848,

OUR ANSWER—The statement|
doas not show that Hay & Stensen |
Co. is a “family. corporation,” of

which Mr. and Mrs. Chatles T,
Hay snd Mr, and RMrg.-A. R. Sten-
som &re the solo owners and offi-
cers, and that each of theé officers |
wes paid a subbiantial salary (ot
g matier of public record) before
{Continusd on page 3)

WANT IT BACK,
MR. DIEFENBACH?

Jehn F. Diefenbach, 4301
Browndale avenue, is the au-
thor of at least fwo anti-
municipal-liquor-store prope-
genda sheats distriboted re-
conily in Edina.

Mr. Diefenbach says he I

alarmed about socialism and
rackelsars,
.. Mr, Diefenbach neglects to
mention, however, that Mr.
Diefenbach has an application
ponding before  the wvillage
council for o liguer Ueense for
Mr. Dlofenbach,

LASTING LIQUOR POLICY SOUG

Large Vote
Needed to

Settle issue

A long-term solution of the
liguor problem is songht in
the advisory liguor policy ref-
erendum now in progress in
Edina. :

The referendum, which is
heing eonducted by a cifizens
committes at the request of
the village council, will accom-
plizh its purpose only if a sub-
gtantial majority of the more
than 5000 eligible voters ex-
press their views.

Legel authorlty to determine
whether the village shall operafea
mitnieipal store or how many pri-
vate Heenses shall be izsued rests
only in the village counecil. Thenof-
erendum - was requested becalise
eouncil members considered--the
izsue too important to be decided
without a divect mandate frodi-the
citizens. o

ANl members of the pressnt
councll have pledged - tham-
gelves to be guided by the re-

sultz of the referendum. If a

plurality of wolers favors a

municipal store. Edina will

have a municipal siore. If a

plurality wants one or mora

privates lecsnses, the couneil
will ebsorve thet mandate,

Ent the irsue will not be setiled
unless the vote is large. If the wole
iz small—as usmally iz the.cage in
reguler village ¢lections, the coun-
cll will be lafi without a olesr
mandate and the issue will con-
tinue to be &' matter of sharp con-
froversy In villege election eam-
paigns.

NO ON-SALE!
There Is no consideration of on-
gale In the advisory Ugior policy
referéndim and prophnents of the
munieipai store are-opposed to op=
eratlom of ealoons, faverns or road

houses in Edina,
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" —=Handmade—
*AMERICAN VODKAx*

/S TITO BEVERIDGE
FUUNDER AND MASTER DISTII.LER

Wine Enthudiadl RATINGS
SCORE OUT OF 100 POINTS

T10S F

My American Handmade Vodksa beats the giant US . PTS

“Imports” every day. That’s because I distill Eatul One'’ 89
it six times in old-fashioned pot stills I built HOLLAND PTS
myself and taste test every batch to make 7, ’ Grey Goose’ 8 4 o7

sure you get only the best. . FRANCE
Try American! ,/( o™ Belvedere' Q|
POLAND PTS

*
sweoen S4rs

‘.-'E-

Ur'i's;mhn"imlous'Donble “America’s first craft T »  “Smooth, I mean
L 6 & & ¢

Gold Winner!!! sippin’ vodka” ~ really smooth!”
World Spirits Competition — Wall Street Journal Spirit Journal CNN

nirosisnaturay | * Titos Vodka.com » ™~

GLUTEN-FREE | Handcrafted to be savored responsibly. s b |

DISTILLED & BOTTLED BY-FIFTH GENERATION. INC., 40% ALC./VOL. ©2012 TIT0'S HANDMADE VODKA.




BEVERAGE. ICE. SERVICE & MORE. SELLING SOLUTIONS SINCE 1945.

With just one call to the Shamrock Group, we'll assist you with a variety
of products and services you need. With our expert Attention to Detail,
starting — and remaining — with us sets you up for business success.

4 MinneMixer. The ‘Local’ mixer for making great-tasting specialty
gl drinks. Available in:

e Strawberry e Raspberry ® Mango * Pina Colada
® Bloody Mary e Margarita e Peach * Sweet & Sour
e Lime Juice e Triple Sec e Grenadine

Northwoods Polished Water Dispensing System. Need filtered water?
We have your solution. Perfect water. No water waste.

» Cold water capacity: 32gal/hr

* Dispenses Ambient, Chilled and Sparkling Water

® 25in Hx 12in W x 32in D

Ace Ice. 5lb and 18lb packs. As a member of the MIIMA, we can ensure
you have your ice needs covered, regardless of your location in Minnesota.
Also available:

e Custom ice sculptures

e Special Events products/services
* Dry ice

e 10lb and 300Ib blocks Contact Steven Kelly

steven@shamrockgroup.net

Sunburst Cleaning System.
The most efficient solution
available today.

e Janitorial products

e Solutions for counter tops,
windows and floors

* \Washing chemicals for beer-
clean glassware and dishes
e Full line/service on ADS glass
and dish washers

Partner with us! We welcome new product distributors. Call Steven.

v Minnesota Independent Ice
MIIMA Manufacturers Association

BAI"| Minnesota Municipal Beverage Association
= §=| Member since 2002

— \
SHAMROCK GROUP

‘ BEVERAGE+*ICE*SERVICE & MORE

Selling solutions since 1945

shamrockgroup.net
800.862.9273 » 612.824.0745
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WHOSE ENTERPRISE IS FREE?

The argument in favor of a municipal off-sale liquor
store in Edina boils down to two bagie points:

(1) Control of Hauor traffie.

(2) Reduciion of property taxes.

Control of ligiior traffic has been a pevennial problem for
the village council—and a behind-the-scens izzue in village
elections—for 14 years. The conncil through all those years
has granted only one off-zale liguor license (to Hay & .St?“'
son Co.) becanse the council has believed that the majority
of Edina residents do not want several liguor stores and n_iu
not want any on-sale saloons in this village. But that m_unml-
-ereated private monopoly has been ﬂiﬂir:u]tlt? defend in the
. faca of American principles of free competition and a state
law which allows one liquor store for each 1,000 of popula-
tion. Within the Iast two years, more than a c]-:meu pérsona
of good reputation have applied to the cq_uuml f-?r off-zale
licanzes. All those people and many others in previous years
have been denied licenses. The good faith of the eouncil has
been subject to suspicion by many people in the community.

HAY AND STENSON have fought for 14 years to pre-
serve their profitable monopoly. They have exerted a strong
influence in village election campaigns—to select and aler:t
eandidates who favored their viewpoint and to defeat mr{db
dntes unsatisfactory to them. But now, aware of a growing
public sentiment in favor of a municipal store, Haq,r and
"Stenson are advocating two—but only two—private liquor
Keenses. That would not solve the problem. IE a second
license were granted, someons would want 2 third. If there
were three, the pressure would start for a fourth arlc] 50 on
until the legal limit was reached. As the number of licenses
increaged, so wonld the danger of some licenses falling into
the hands of racketeers. -

ONE OF THREE COURSES ultimately must be chosen
as a permanent solution of the liquor problem in Edina: (1)
extenaion of private licenses to the limit allowed by law,
(2)_a municipal store or (3) a dry community.

We favor a municipal off-sale store becaunse that course
would make liquor available for those who want i‘t.t would
end the influence of liguor interests in village politics and
would remove for all time the threat of having too many
off-sale stores or even one saloon.

REDUCTION OF PROPERTY TAXES should be a mat-
ter of deep concern to all Edina residents. Our real and per-
sonal property taxes are up about 35 per cent this year.
Thosa taxes will go up even more as we build schools, 51'3'
velop parks and playgrounds, improve streets and provide
other eommunity services which the people need and want.

1t iz an established fact that, in & new and growing com-
munity like Edina, the cost of public services goes up faster
than the new houses. The opening of each new subdivision
imposes upon the village the expense of maintajning strasts,
providing police and fire protection and other services. But
it usually is several years before a new subdivision provides
any substantial increase in tax revenue. And it costs just as
much to plow snow off a street which serves only one new
heonse as it will when that same etreet serves 20 or 30 homes.

We think it is unreasonable that real estate should con-
tinue to carry the full burden of financing local government.
Some cities and villages have imposed local income and zales
faxes. And some have municipal liquor stores.

MORE THAN 800 Minnesota communities have munici-
pal liquor stores, with profits from off-sale stores averaging
$10.43 per capita in 1946, If an Edina municipal liguor store
earped 310 per capita, that would be 380,000—more than
half of this year's village budget—and property taxes counld
be reduced by 15 to 20 per cent.

Hay and Stenson claim that a municipal liquor store is
an un-American infringement of free enterprize. BUT THE
HAY AND STENSON LIQUOR STORE IS NOT FREE EN-
TERPRISE! Free enterprize means the God-given right of
an individual to engage in the work of his choice. No one
has & God-given right to zell lignor—Iit is a special privilege,
granted by the government from year to yvear. Free enter-
prize means competition. Hay and Stenson operate under a
profected monopaly—ereated and perpetuated by tha village
conncil to restrict zale of liguor in Edina. THE HAY AND
STENSON LIQUOR STORE 18 NOT FREE ENTERPRIZSE!

Hay and Stenson claim that a municipal liquor store is
gocializtie. Are more than 300 Minnesota cities and villages
run by, socialists ? Is the state legislature, which enacted the
municipal liquor store laws, dominated by socialists?

OPPONENTS of the municipal liguor store want to
“heep the government out of buginess.” We think it is time
to take the liguor businezs out of government.

x * *
WEEP NO MORE FOR CHARLIE

Charlis Hay and Arnold Stenson have run an attractive
and orderly liguor store in Edina for 14 years. Their spokes-
meén (why don't they ever speak for themselves?) in this
referendum campaign argue that the present one-store

rivate monopoly provides the necessary comirol of liquor
Eraﬂin. Sure, it's control. But it's an extra-legal type of con-_ .
trol which keeps other private business men from sharing
in the profits and subjects the village couneil to suspicion of
graft, It's no eredit to Hay and Stenson that they have made
a succesz of the business. They are the beneficiaries of a
village council decizion that Edina should have only one
liquor store. As for the elaim that Hay and Stenson “deseérve”
the monopoly because they haven't caused trouble for the
police, wa thimk their profits have been more than generous
reward for their good behaviour. The village owes Hay and
Stenson nothing. If we're going to have a liguor monopaly,
it should be for the benefit of all the people. And let us weep
no more for Charlie,

The LDdina Rerord

FPublizhed in the interest of esizblithment of a municipal of-zale
liguor siore in Edina by Edina Municipel Liguor Store Commiifes,
T. L, Todd, 53404 Park place, and Mrs. Reuben F. Ericksom, 4438
Edgebrook place, co-chairmen. : .

TUESDAY, FEBRUARY 17, 1948
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| municipal off-sale store would spe-

LET'S KEEP IT ALL IN ==
THE FAMILY, BOYS

{Continued from page 1)

the corporation income was fig-
ured.
® % w

A MIS-STATEMENT—A thres-
page letter distributed by Diefen-
bach and others contains a state-
ment that money to finsnce a
mumicipal liquor gtore “would have
to be raised by a bond issue

OUR ANSWER — Establishment

of a mumicipal lguer store could
and would be financed by sale of
revenue warrants, which are not
an obligation against the wvillage
and would be repaid only from
liguor store profits.

* £ @

A RUMOR—A sheet distributed
by Diefenbach contains a gquestion:
"What is there to the rumor that
a St. Paul underworld character
has been mentloned f0 run an
Edina mumicipal Houer store?™

OUR ANSWER — Nothing! We
have found no one who bad heard
such a rumor untl Diefenbach
published the question. The man-
ager of a munieipal liguor store
would be appointed by a liguer
store commission which would be
composed of five or seven respect-
ed citizens of Edina. Besides, un-
derworld characters don't wani
galaried jobs under bond in munje-
ipal stores. They wani private
stores and saloons like they have In

Minneapolis.
g @

Thoge are just samples of the
|
distorted “zeare”

which is being used to confuse is-

propaganda |

sues in the advisory liquor refer-|

epdurm campaien and fo create|
suspicion in the minds of volers)

who are not familiar with the facts. |

Here are some more:
Another Diefenbach rhetorieal
question asks “are we prepared to
aceept the operation of SALOONS |
and NIGHT SPOTS in our outly- |

ing areas?" and then he says “a

The fact is thai one of the
strongest arguments in favor of
a municipal store is that it would
remove for all time the threat of
saloone snd night spots. It Isn't

municipalities that operate road
houses—It's private lguor opera-
tors. The ordinance establishing a

The “Edina Free Enterprise” la-
ments the loss of tax revenue
which would result if a municipal
store were established and adds,
“and there is the village license fee
that Edina now gets—that would
be climinated.”

That licensa fee Iz 150 por year.

® % @

A Diefenbach shest makes the
flat statement that “graift and cor-
ruption . .

. have exizted almost|

of Minnesofta and other states™
which have municipal ' liguor
stores. 3

There have been a few municipal
liguor store mansgers who have
stolen money, but =0 have some
mayors, clerks, treasurers— even
employes of private business, The
menager of fhe Edina municipal
lguor store would be bonded .in
full to cover all money or property
under his control, a daily inven-
tory system would be maintained
and all records of the store would
be zudited at least once a year by

universally fhroughout the Siate|the state public examiner.

PUBLIC MEETING

+ CALVIN K. KATTER, for No Liquor Store
+ CHESTER L. NICHOLS,; for Private Liquor Store
% T. L. TODD, for Municipal Liquor Store

The Rev. Louis W. Forrey, moderator

8 p. m. Wednesday

(February 18)

EDINA SCHOOL

Fiftieth street and Wooddale avenue

SPONSORED BY LEAGUE OF WOMEN VOTERS

MUNICIPAL LIQUOR STORE 10




B for the Cutdoors
AND DAMN

G
WINDSOR

CANADIAN

. N OF TH]
40% ALC./VOL. (60 PRODF)

drink L'; smart Windsor® Imported Canadian Supreme Blended Whisky, 40% Alc./NVol. ©2016 The Windsor Distiilery Co., Deerfield, IL.
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Crabbing about high taxes is a popular American

custom. We all think “The Government’’ (meaning some
sinister alliance of conniving bureaucrats in a distant

place) should ““do something’’ to reduce taxes.

Too often we seem to forget that The People are The
Government ... We, The People of Edina, can do some-

thing about cutting our own taxes if we . ..

VOTE FOR
Municipal Liquor Store

MUNICIPAL LIQUOR STORE 12
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Need A Better Point Of Sale Solution?

“Whether it is taking inventory,
placing vendor orders or satisfying

NCR Counterpoint and

Dailey Data & Associates
The Complete Retail Management Solution

customers’ needs, Counterpoint
and Dailey Data have helped us

Counterpoint is a robust retail solution that allows

retailers to run their complete business.

do it all.”
~ Liquor Operations Director

MMBA Member

complete POS solutions

purchasing and inventory management tools

streamline payment services

We have over 30 years of

experience with retail
organizations. Let us show you

customer management and marketing tools.

how to increase profits and

reduce costs!

-
B
1]
[=]
=
i
‘™
[m]

& Associates

Contact us today for additional information and to

info@daileydata.com

schedule a free consultation and evaluation.
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Traveling Art Pub a Huge Success
in 50 Lakes

According to 50 Lakes Bar manager Toni Buchite, “The traveling art pub has become very popular in our area.

They do all the work and all we did was provide the place.
The participants even register online.
We had the event Tuesday night which is our slowest night and tripled our normal February Tuesday.
The instructors bring everything and about 40 people painted a picture in 2 1\2 hours.
They ate, drank and had fun!!

We sold out and many could not attend.

We plan on doing this once a month.”

MUNICIPAL LIQUOR STORE 14



IN ORDER TO BETTER SERVICE OUR CUSTOMERS,
WE ARE PROUD TO ANNOUNCE THE ARRIVAL OF
OUR NORTHERN DEPOT.

1336 Highway 169 E.
Grand Rapids, MN 55744

Customer Care: 1.800.211.4117
PLEASE CONTACT YOUR REPRESENTATIVE FOR MORE DETAILS.
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MN Municipal Beverage Association Annual Conference
April 17-19, 2016
(With Special April 16 Pre-Conference Events)
Arrowwood Resort — Alexandria, Minnesota

Please Complete and Send to MMBA

Business Name

Mr./Mrs./Ms.

Street

City St Zip

Day Phone ( )

E-Mail

Arrive/Depart Dates:  /  to /  #Nights

Special Requests: (i.e. Room accessibility, dietary, etc.)
Explain:

MAKE CHECK PAYABLE, AND SEND TO:

Minnesota Municipal Beverage Association
PO Box 32966
Minneapolis, MN 55432
763-572-0222
866-938-3925
763-572-8163 (fax)

Special Pre-Conference Saturday, April 16
Gourmet Wine Tasting Dinner
featuring

Palm Bay International / Paustis Wine Company

$55.00 Per Person

GROUP PACKAGE (Includes Sunday Brunch)
Deluxe Standard Room
$460 ($560 non MMBA / MLBA Member)
Single occupancy/per person/entire stay™*
$360 ($460 non MMBA / MLBA Member)
Double occupancy/per person/entire stay

Package Includes: Conference Registration, accommodations
for 2 nights, brunch & dinner on Sunday, breakfast, lunch &
dinner on Monday, breakfast on Tuesday, non-motorized
recreation, tax and service charge.

(* Note: Spouses stay free with participant’s paid single
package. However, meals must be purchased.)

PRE-CONFERENCE ROOM: SATURDAY, APRIL 16

$120.00 (including tax) Single / Double Occupancy
(Cost is per ROOM, not per-person)

ROOMMATES: IF YOU ARE SHARING A ROOM EACH

PERSON MUST COMPLETE A
SEPARATE RESERVATION FORM

List name of the roommate you’ve selected:

If you are selecting roommates, reservation forms must be
mailed together.

CONFERENCE COMMUTER (NO LODGING)
REGISTRATION ONLY:

~ $100 Member & $200 Non-MMBA / MLBA Member
COMMUTER (NO LODGING) / SPOUSE MEALS:
_____ Sunday Brunch ($20.00)

______Sunday Dinner ($40.00)

______Monday Breakfast ($18.00)

_____Monday Lunch ($18.00)

_____Monday Dinner ($40.00)

Tuesday Breakfast ($18.00)

TOTAL ENCLOSED: §

MUNICIPAL LIQUOR STORE 17




MMBA Commercial Members Are Available to You! Contact Them!

Platinum

Anheuser-Busch, Inc.

Contact: Michael Maxwell

Cell: (816) 806-2305

E-mail: michael. maxwell@anheuser-busch.com
Web: www.budweiser.com

Beam Suntor¥
Contact: Justin Ashton

Address: 3601 W. 76th Street Suite 20
Edina, MN 55435

(952) 830.1131

(952) 830-0123

(612) 961-1476
justin.ashton@beamsuntory.com
www.beamsuntory.com

MillerCoors Brewing Company

Contact: Jon Chance
Address: 248 Cygnet Pl
Orono MN 55356
Phone: (612) 718-6862
Fax: (952) 285-6862
E-mail: jon.chance @millercoors.com
Web: www.millercoors.com

Shamrock Group

Contact: Steve Kelly

Address: 2900 5th Ave. So.
Minneapolis, MN 55408
(612) 824-9600

(612) 824-1974
steven@shamrockgroup.net
www.aceice.com

National Alcohol Beverage
Control Association
Contact: Jim Sgueo

Address: 4401 Ford Avenue #700
Alexandria, VA 22302-1473

Phone: 703-578-4200

Fax: 703-820-3551

E-mail: jim.sgueo@nabca.org

Web: www.nabca.org

Ste. Michelle Wine Estates

Contact: Randy Dobratz

Address: 16540 Hyland Court
Lakeville, MN 55044

Phone: (952) 250-9837

Fax: (952) 891-1560

E-mail: randy.dobratz@smwe.com

Web: www.smwe.com

Gold Member

Arctic Glacier Ice

Contact: Jon Stelley
Address: 1654 Marthaler Lane
W. St. Paul, MN 55118
Phone (651) 455-0410 ext. 213 - office

(651) 455-7799

(507) 421-4893
jstelley@arcticglacierinc.com
Web: www.arcticglacierinc.com

Crow River Winer
Contact: Chelsey Schrup% and Janessa Markgraf
Address: 14848 Highwa

Hutchinson, MN 55350

Phone: 320-587-2922

E-mail: crowriverwinery.com
Midwest Hospitality Solutions
Contact: Dave Putz

Address: (612) 232-9280

Toll Free: (866) 904-6527

E-mail: www.midwesthospitalitysolutions.net

Pabst Brewmq Company
Contact: Alex Merrick,

Address: 319 Churchill St. W.
Stillwater, MN 55082
Phone: (651) 303-3072
E-mail: amerrick@pabst.com
Web: www.pabst.com
Phillips Wine & Spirits
Contact: Steve Vogl
Address: 1999 Shepard Road
St. Paul, MN 55116
Phone: (320) 291-1280
E-mail: svogl@phillipswineandspirits.com
Web: www.phillipswineandspirits.com

Au?ust Schells Brewing Company
Contact: Jeff Pohl (Pohicat),
: (763) 571-4070

(763) 502-1551
(612) 759-0368

E-mail: jpohl@schellsbrewery.com
Web: www.schellsbrewery.com
Arvig

Contact: Charly Baune

Address: 150 Second Street SW
Perham, MN 56573

Toll Free: (877) 242-1351

Fax: (218) 346-5397

Phone: (218) 346-8890

E-mail: charly.baune@arvig.com

Web: www.arvig.com

Bacardi USA

Contact: Greg Aamodt

Address: 6391Teton Lane
Chanhassen, MN 55317

Phone: (952)484-8860

E-mail: gfaamodte @bacardi.com

Web: www.bacadi.com

Bellboy Corporation

Contact: Pat Bushard

Address: 2220 Florida Ave S
Minneapolis, MN 55426

Phone: (952) 544-8178

Toll Free: (800) 819-2355

E-mail: patrick@bellboycorp.com

BreakThru Beverage Minnesota

Contact: Brad Redenius

Address: 489 N. Prior Avenue

St. Paul, MN 55104

(651) 646-7821

Brad.Redenius @wirtzbev.com
(651) 646-1497
www.wirtzbeveragegroup.com/
minnesota.asp

Crystal Springs Ice

Contact: Tom Valvoda
Address: 25503 Russell Road
Ine City, MN 55063
Phone: (866) 629-6267
E-mail: crystalsprings@live.com

Daile¥ Data & Associates
Contact: Mary Daile

y
12805 Highway 55

Address:
Suite 115
Plymouth, MN 55441
Mobile: (612) 275-9900
Fax: (763) 253-0481
Web: http://daileydata.com/

Delaney Consulting

Contact: Flora Delaney

Address: 5916 Bernard Place,
Edina, MN 5543

Phone (612) 730-7941

E-mail: flora. @floradelaney.com
Contact: Jim Langemo

Address: 4601 Oakland Avenue South
Minneapolis, MN 55407

Phone (612) 423-5132

Web: langemoconsulting@g-mail.com

Deutsch Family Wine & Spirits

Contact: Lindsay Topp

(952) 693- a0
Lindsay. Topp@deutschfamily.com
www.deutschfamily.com [1]

Diageo

Diageo Guinness USA

Contact: TJ Shindeldecker

Address: 337 Washington Ave. No. #631

Minneapolis, MN 55401
Office: (574) 514-5188
E- tishindeldecker@diageo.com
Web:

www.guinness.com
Diageo Spirits and Wine

Contact: Paige Gibbons

Cell: (214) 783-8583

Fax: (612) 824-4670

E-mail: paige.gibbons@diageo.com
Web: www.diageo.com

E-3 Lighting, LLC
Contact: ob Thompson

Address: 107775 Crow Hassan Park Road
Hanover, MN 55341

Phone: (763) 498-9148

Fax: (763) 498-7613

E-mail: bob@e3lightinglic.com

Web: www.e3lightinglic.com

Electronic Game Solutions, Inc

Contact: Shelly Borowicz

Address: 149 Weldon Parkway, Suite 105
Maryland Heights, MO 63043

Phone: (218) 790-2990

Fax: (724) 202-6686

E-mail: sborowicz@egsol.com

Web: www.egsol.com

Jackson Family Fine Wines

Contact: Laura Ulmen

H (612) 201-7010
laura.ulmen@jfwmail.com
www.jfwthekey.com

J.J. Taylor Distributing
Company of Minnesota, Inc.

Contact: Mike Bamonti

Address: 701 Industrial Blvd. NE
Minneapolis, MN 55413

Phone: (651)482-1133

Fax: (651) 482-9810

E-m mike_bamonti@jjtaylor.com

Web: www.jjtaylorco.com

Johnson Brothers Liquor Company

Contact: Michael Johnson

Address: 1999 Shepard Rd

St. Paul, MN 55116

(651) 649-5800 / (800) 723-2424
(651) 649-5894
mjohnson@johnsonbrothers.com
www.johnsonbrothers.com

Life Media, Inc.

Contact: Mike Juszczak

Address: 2928 Dean Parkway, Suite 51
Minneapolis, MN 55416

Phone: (612) 920-5433

Fax: (952) 881-7797

E-mail: mike @lifemediainc.com

Web: www.lifemediainc.com

Mike’s Hard Lemonade

Contact Brady Blaska

Cell: (651) 280-7160

E-mail: bblaska@mikeshardlemonade.com

Web: www.mikeshard.com

Palm Bay International

Contact: Dominic M. Giuliani
Address: (612) 850-4988
Phone: (763) 607-2556

E-mail: dgiuliani@palmbay.com
Web: www.palmbay.com

Paustis Wine Company

Contact: Scott Lindman

Address: PO Box 128
Remer, MN 56672

Phone: (218) 760-8199

E-mail: SLindman@paustiswine.com

McardUSA

Contact:

Pho (612) 860 5190 Mobile

E-mai jeff. jara@pernod-ricard-usa.com
Web: www.pernod-ricard-usa.com

Pro-Tec Desi%n
Contact: Mark Bonde

Address: 5005 Cheshire Parkway N
Minneapolis, MN 55446.

Phone: (763) 231-8619

Fax: (763) 553-0204

Web: www.pro-tecdesign.com

Retail Information Technology
Enterprises

Contact: Rick Feuling

Address: 1001 2nd Street South, Suite 100
Sartell MN 56377

Phone: (320) 230-2282

Cell: (320) 761-6423

Fax: (320) 230-1796

E-mail: rick@rite.us

Web: www.rite.us

Southern Wine and Spirits

Contact: Chris Morton

Address: 701 Industrial Blvd. NE, Suite B
Minneapolis, MN 55413

Phone: (612) 217-5197
(612) 217-5196

E-mail: cmorton@southernwine.com

Stan Morgan & Associates

Contact: Skip Troyak

Address: P.O. Box 149

Excelsior, MN. 55331

Phone: (952) 474-5451

Cell: (612) 860-6612

Toll Free 1-800-826-1982

Fax 952-474-8253

E-mail: sales@stanmorganassoc.com

Web: www.stanmorganassoc.com

Third Street Brewhouse

Contact: Mike Feldhege

Address: 219 Red River Avenue No.
Cold Spring, MN 56320

Phone: (320) 685-8686

E-mail: mfeldhege @thirdstreetbrewhouse.com

Web: www.thirdstreetbrewhouse.com

U.S. Bank Government Banking

Contact: Jennifer Vucinovich

Address: 101 East Fifth Street
St. Paul, MN 55101

Phone: (651) 466-8750

Fax: (651) 466-8910
E-m jennifer.vucinovich@usbank.com

Web: www.usbank.com

Vinocopia

Contact: Marion Dauner

Address: 6636 Cedar Avenue South #300
Minneapolis, MN 55423

Phone: (612) 455-4000

Fax: (612) 455-4001

(612) 532-0406
marion@vinocopia.com
www.vinocopia.com

Wells Fargo Insurance Services
Contact: Tony Baldwin

Address: 4300 MarketPointe Drive, Suite 600
Bloomington MN 55435

Phone: (612) 819-0540

Fax: (952) 830-3048

E-mail: tony_baldwin@wellsfargo.com

BreakThru Beverage Minnesota

Contact: Brad Redenius
Address: 489 N. Prior Avenue

St. Paul, MN 55104
Phone: (651) 646-7821
E-mail: Brad.Redenius @wirtzbev.com
Fax:
Zabinski Business Services, Inc.
Contact: Paul D. Zabinski
Address: P.O. Box 15

Annadale, MN 55302
Phone: (320) 286-1494
E-mail: zbsonsite @yahoo.com
Web: www..zbsonline.biz

Bronze Memb

Bernick’s
Contact: Gary Barby
Address: PO Box 7008

St. Cloud, MN 56302
Phone: (320) 252-6441
Fax: (320) 656-2121
E-m: gbarby@bernicks.com
Web: www.bernicks.com

Dahlheimer Beverage

Contact: Nick Dahlheimer
Address: 3360 Chelsea Road West
PO Box 336
Monticello, MN 55362
Phone: (763) 295-3347
Fax: (763) 295-4947
E-mail: nick@dahlh.com
Dakota Worldwide
Address: 8200 So. Humbolt Ave.,Suite 302
Minneapolis, MN 55431
Contact: Marcia Pfeifer
Phone: (612) 221-5555
E-mail: m.pfeifer@dakotaww.com
Web: www.dakotaww.com

Summit Brewin?
Contact: Mark Stutrud

Address: 910 Montreal Circle
St. Paul MN 55102
Phone: (651) 265-7800
Fax: (651) 265-7801
E-mail: mstrudrud @ summitbrewing.com

The Wine ComPany

Address: 425 Minnehaha Avenue West
St. Paul, MN 55103

Phone: (651) 487-1212

Web: www.thewinecompany.net

Waterville Food & Ice

Contact: Bernie Akemann
Address: 14853 East Benton, Suite #1
ox 92
Waterville, MN 56096
Phone: (507) 362-8177
Fax: (507) 362-4751
Web: akemann@frontiemet.net

Suppo Member

Cannon River Winery

Contact: John Maloney
Address: 421 Mill Street West

Cannon Falls, MN 55009
Phone: (507) 263-7400
Fax: (507) 263-8400
E-mail: john@cannonriverwinery.com
Web: www.cannonriverwinery.com

Carlos Creek Winery

Contact: Tamara Bredeson

Address: 6693 County Road 34 NW
Alexandria,, MN 56308

Phone: (320) 846-5443

Fax: (320) 846-7191

E-mail: tami@carloscreek winery.com

Web: www.carloscreekwinery.com

Chankaska Creek Ranch and Winery

Contact: Jane Schwickert
Address: 1179 E. Pearl St.
Kasota, MN 56050
Phone: (507) 931-0089
Fax: (507) 931-7910
E-mail: janes@chankaskawines.com
Web: www.chankaskawines
CNH Architects
Contact: Wayne Hilbert
Address: 7300 West 147th Street #504
Apple Valley, MN 55124
Phone: (952) 431-4433
E-mail: whilbert@cnharch.com
Web: www.cnharch.com

Heartland Wine Sales of Minnesota

Contact: Steve Holman
Address: 544 Oak St North

Sauke Centre, MN 56378
Phone: (320) 250-6888
E-mail: steve@heartlandwinesales.com
Web: heartlandwinesalesmn.com

Locher Brothers, Inc.

Contact: Tim “Jonesy” Hukriede
Address: 18098 — 365th Avenue
P.O. Box 35
Green Isle, MN 55338
Phone: (507) 326-5471
Fax (507) 326-5487
jonesy@locherbros.com
Madlson Bottiin ng Co.
Contact: Dave Bergerson
Address: RR2 Hwy 40 East
Madison, Minn. 56256
Phone: (320) 598-7573
Fax: (320) 598-3738
E-mail: dbergerson@madisonbottiing.com
Web: www.madisonbottling.com
Minnesota State Lottery
Contact: Amy Jaeger
Address: 2645 Long Lake Road
Roseville, MN 55113
Phone: (651) 635-8233
Fax: (651) 297-7497
E-mail: amyj@mnlottery.com
Web: www.mnlottery.com

Reco Store Equipment

Contact: Peter Gelhar
Address: 1617 5th Street S.
Hopkins MN 55009
Phone: (952) 935-4330 Ext. 21
Fax: (935) 935-6875
E-mail: peterg@recoverysys.com
Web: www.recostoreequipment.com

WwWw.recoverysy.com

Ringdahl Architects

Contact: Dustin Tomoson

Address: 510 - 22nd Avenue East # 102
Alexandria, MN 56308

Phone: (320} 763-9368

Web: www.ringdahlarchitects.com

Sculpture Hospitality

Contact: Kamee Cole

Address: 13990 Peregrine Circle
Shakopee, MN 55379

Phone: (612) 987-9566

E-mail: k,cole@sculpturehospitality.com

Web: www. sculpturehospitality.com

Sunn¥ Hill Dlstrlbutmg
Contac Mike Baron

Address: East Highway 169
P.O. Box 333
Hibbing, MN 55746
Phone: (218) 263-6886
Fax: (218) 263-6111
Thorpe Distributing Company
Contact: Steve King
Address: P.O. Box 120
Rogers, MN 55374
Phone: 763-463-2000
Fax: 763-463-2001
E-mail: steveking@thorpedistributing.com
Web: www.thorpedistributing.com
Z Wines USA
Contact: Roy Goslin
Address: 17620 35th Avenue North
Plymouth, MN 55447
Phone: (763) 745-0620
E-mail: roy@zwinesusa.com
Web: www.zwinesusa.com
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Original  Floral
Available locally through Johnson Brothers

1-800-723-2424 or 651-5860.

Please drink responsibly.
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Spiced

@2016 Imported by Prestige Wine & Spitits Group, Princeton, MN
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