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Scale, Southern Wine & Spirits of America
employs more than 11,000 team members.
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The 2013 Legislative session adjourned at midnight on
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MMBA President’s Message

48 Brenda Visnovec
President

The sky is falling........ Again!

For those of you who haven’t heard,
Total Wine and More is coming to
Minnesota. These retail liquor stores
are ultra-premium style behemoths
(typically more than 20,000 sq. ft.)
selling product at warehouse pricing.
Quite frankly, there isn’t any retailer
similar to this in the state, as they
are coming with the “Total” (excuse
the pun) package; large stores,
knowledgeable staff, massive
selection, great pricing and private
labels. If they find convenient locations
they will have it all!

Now, this issue is not dissimilar to
when a large retailer called Seven
Sister’s opened up near Detroit Lakes.
The municipal liquor operations in that
area (or at least the ones who want to
remain open and profitable) adjusted to
the competition in that area.

Detroit Lakes opened a new convenient
location with a larger selection.

The town of Erhard expanded their
higher end wines after attending and
sampling them at an MMBA related
event, and they are selling.

Hawley has started hosting burger and
beer nights -- sampling new craft beers
over a hamburger, which has had a lot

of success!

So as another new monster moves in on

our turf, are you going to adjust how
you operate?
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Questions you need to consider:

* Do you conduct wine or beer
tasting events?

* Do you survey or visit your
competition to ensure you are
keeping up with the trends?

* Do you evaluate your hours of
operation to ensure they meet the
needs of your residents without
being excessive?

* Do you evaluate your selection on
a regular basis, ensuring that you
move out slow moving products
while bringing new items?

* Do you provide avenues for your
staff to learn, and more importantly
do you hold your staff accountable
for their performance and actions?

* Do you set long range goals for
your stores to meet?

* Do you educate and reach out to
your community, customers and
residents?

If you do not do at least some of these
tasks as a manager, we hope your city
does not need the control or funding
your operation has provided in the
past, as it will diminish, if not become
extinct.

Or, you need to change!

Change is scary, and change can be
difficult, but it is necessary in order to
remain successful.

If you need guidance reach out and ask,
it is only a phone call away.

Connect with others by attending the
upcoming MMBA Regional Meetings.

Or in another means to connect with
our members, MMBA board members
will soon be hosting small lunches with
local municipalities where you can visit
as a group to discuss issues and topics.
We started this concept a few years
back with a handful of south metro
retailers including Apple Valley, Edina,
Eden Prairie and Lakeville. This has
blossomed into a network of about 8
retailers who meet once a quarter to
discuss retailing issues. It is short,
productive and revitalizing.

Yes the sky is falling... Again!

But there are several things you as a
manager can do about it if you are
willing to invest.

In closing, our City Administrator
always puts a quote on every staff
meeting agenda, and this one hit home:

Do not follow where the path may lead.
Go instead where there is not path and
leave a trail.

Harold R. McAlindon

Here’s An Idea

Develop Niche Employees
Determine the strengths of each

employee and build your departments and
niche categories based on their abilities.
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Thank You

MN Municipals for your
efforts in helping to make
Coors Light Minnesota’s

#1 growing beer brand
in 2012*%,

ARE YOU TAKING FULL ADVANTAGE OF
COORS LIGHT'S GROWTH IN YOUR STORE?

* Distribution of all key packages? MN Liquor stores average more than 11 Coors Light SKU's*
* Displays in priority positions?

* Frequent ad rotations to attract new customers?

* Cooler positioning that takes advantage of the demand?

Discuss all of these options and many more with your local Coors Wholesaler.
@

*Based Nielsen MPLS Liquor Beer Brand Report 2012
ROCKIESH GREAT RESPONSIBILITY.

©2013 COORS BREWING COMPANY, GOLDEN, COLORADO
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2013 Legislative Report

By MMBA Lobbyists Sarah Psick and
Joe Bagnoli

The 2013 Legislative session adjourned
at midnight on Monday, May 20 — right
at the constitutionally mandated dead-
line. When the legislature convened on
January 8, 2013, it was the first time
since 1990 that the House, Senate

and Governor’s office were controlled
by the same political party — the
Democrat-Farmer-Labor (DFL) party.
The main objective of the session was
to address the $627 million budget
deficit and to adopt a budget for the
fiscal years 2014-15 biennium. In

the end, the legislation was approved
that raised $2.1 billion in revenue and
provided funding for education, health
care, state agencies, the environment,
transportation and other funding needs.
The Legislature will reconvene on
February 25, 2014.

2013 Omnibus Liquor Bill -
Minnesota Laws 2013 Chapter 42

The 2013 Omnibus Liquor bill contains
the following provisions:

* Tap Rooms - Clarifies that cities
with municipal liquor operations

may issue a tap room license to a
brewer.

Microdistillery Samples -

allows a microdistillery to provide
samples of products not to exceed
15 milliliters per variety per
person and no more than 45
milliliters per person on any one
day.

« Small Brewers - Allows small
brewers who brew less than
20,000 barrels annually to sell
not more than 500 barrels off-sale
annually in growlers. The previous
production cap was 3,500 barrels.
Also lowers the self-distribution
cap from 25,000 to 20,000 barrels
brewed annually.

* Malt Liquor Educator
License - creates a malt liquor

educator license modeled after the
wine educator license that was
created in 2012.

e Malt Liquor Tastings - allows
a charitable, religious or other

nonprofit organization to
conduct malt liquor tastings in
the same manner that current law

One Call.

If it has anything to do with beverages, ice
or refrigeration, call the Shamrock Group.
With our expert attention to detail, starting
with us will set you up for business success.

Over 100 beverages
Shamrock Beer Systems
Walk-in Freezers/Coolers
Shamrock Water Filtration
Bulk CO2, other gasses
Service, Repair, installation
Ice machine rentals

"Perfect” Ace Ice

‘ ISHAMROCK GROUP

The Beverage & Ice Experts

allows wine tastings.

» Twin Cities in Motion -
technical change in current law
which allows a temporary
on-sale liquor license for the
Twin Cities Marathon, Inc.
The name of the organization
has changed to Twin Cities in
Motion.

* Winnebago Beer Festival -
extends the sunset by one year on

the special provisions for the
Winnebago Beer Festival to
December 31, 2013.

* Lowertown Regional
Ballpark - allows the city of

St. Paul to issue an onsale
liquor license to the St. Paul
Saints Baseball Club.

» Sake Brewpub - Clarifies that a
licensed brewpub producing
sake as of the effective date of
the bill and licensed by the city
of Minneapolis, may sell growlers
oft-sale. Requires Minneapolis
City Council approval.

¢ Valley Fair - allows the city of
Shakopee to issue an on-sale liquor
license to Valley Fair.

* Minneapolis and Saint Paul
Food Service - allows the service

of beer without meeting food
service requirements in the cities
of Minneapolis and Saint Paul.

* Wheeler Field - allows the city
of Duluth to issue an on-sale 3.2
malt liquor license to Wheeler
Field, a softball and athletic events
facility.

* Carlton County - allows an

on-sale wine license for a pizzeria
in Thomson Township.

MUNICIPAL LIQUOR STORE 7



What is NOT in the bill?

* Sunday Sales of alcohol

+ Allowing micro distilleries to sell
bottles off-sale or to sell products
on-sale in a “tap room”

* Primary Source
* Wine in Grocery

* Shipping beer directly to
consumers from out-of-state
breweries

» Expanded sales of alcohol at
University of Minnesota venues

Sunday Sales

On May 1, 2013, the Minnesota House
debated and passed the Omnibus
Liquor bill. Two amendments were
offered which related to allowing liquor
stores to sell off-sale on Sundays. First,
Representative Tina Liebeling (DFL-
Rochester) offered an amendment to
allow for the off-sale of alcohol on
Sunday with the exception of
Christmas Day.

Next, Representative Phyllis Kahn
(DFL-Minneapolis) offered an amend-
ment to the Liebeling amendment that
would require liquor stores to be closed
one day of week and the liquor store
may choose the day of the week.
Representative Kahn indicated that she
was offering the amendment in response
to what she had heard from liquor store
owners that allowing Sunday sales
would spread six days of sales over
seven days. The Kahn Amendment
failed 5-122.

The Liebeling Amendment to allow for
Sunday sales failed 21-106.

Speaking on behalf of liquor stores
were Representatives Atkins, Daudt,
Barret, Gruenhagen, and O’Driscoll.
The Teamsters, Minnesota Family
Council, and Beer Wholesalers sent
letters opposing Sunday sales as well.

This was a very good win. The strong
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opposition will make it harder for the
legislature to bring it up next year. The
Senate held a brief hearing on the bill
to allow Sunday sales of liquor, but did
not vote on the issue this session.

Liquor Tax Increases

The House Omnibus Tax bill con-
tained a significant increase in liquor
taxes, raisingover $350 million for the
two-year budget biennium. While the
proposed increasewas portrayed as an
increase of 7-cents per drink, it was
actually a 600% increase in the taxes
on beer. Alcohol taxes are among the
most regressive taxes and Minnesota’s
current liquor taxes are the highest in
the region and among the highest in
the nation. The Senate did not include
increased liquor taxes in the Senate
Omnibus Tax bill.

MMBA joined with other liquor
industry partners including MLBA,
Minnesota Beer Wholesalers,
Hospitality Minnesota, Summit,
Schells, Diageo, Anheuser Bush, the
Teamsters, MillerCoors, the Wine
Institute, Minnesota Wine and Spirits
Wholesalers, Minnesota Grape Growers,
Minnesota Farm Wineries, and others
to oppose increased liquor taxes. The
coalition developed a grass roots
consumer outreach campaign,
including a media and lobbying plan.
Many MMBA members supported
these efforts by engaging customers to
contact their legislators, fill out
postcards and sign petitions. Also, post-
ers and banners opposing the increased
tax were distributed to both on and off-
sale locations across the state.

In the end, a conference committee of
House and Senate Tax Committee
members, DFL legislative

leadership, and Governor Dayton ne-
gotiated the final budget agreement and
increase liquor taxes were not included
in the final bill.

Local Government Sales Tax
Exemption

Starting on January 1, 2014, cities and
counties are exempt from sales and use

tax on purchases used to provide certain
government services. However, this
exemption does not apply to purchases
used to provide services generally
provided by a private business, such

as liquor stores (as well as, gas and
electric utilities, golf courses, marinas,
health and fitness centers, community
and sports centers,campground, cafes,
laundromats, and waste management.)

Cigarette Taxes

The excise tax on cigarettes was
increased in the 2013 legislative
session by $1.60 per pack. It was $1.23
per pack; and now is $ 2.83 per pack.

Minnesota will have the nation’s sixth
highest tax on cigarettes. New York

is the highest at $4.35. Minnesota’s
neighbors have comparatively lower
cigarette taxes. They are:

North Dakota - $0.44 per pack
Iowa - $1.36 per pack
South Dakota - $1.53 per pack
Wisconsin - $2.08 per pack

This increase raises approximately
$423 million over the two year
biennium.

Recycling Bill

No bills were introduced during the
2013 legislative session relating to
mandatory recycling of beverage
containers. MMBA joined with other
groups to form a coalition and

oppose mandatory beverage recycling
by retailers and beverage container
taxes, refunds and deposits. Despite
the fact that a bill was not introduced,
language was included in the Omni-
bus Environment, Natural Resources
and Agriculture finance bill directing
the Pollution Control Agency to study
beverage container recycling.

The specific language is as follows:

“The commissioner shall prepare
and submit a report to the chairs
and ranking minority members
of the senate and house of
representatives committees and



divisions with jurisdiction

over the environment and natural
resources by January 15, 2014,
with recommendations for a
statewide recycling refund
program for beverage containers
that achieves an 80 percent
recycling rate. In preparing the
report, the commissioner shall
consult with stakeholders,
including retailers, collectors,
recyclers, local governments,
and consumers on options to
increase the current recycling
rate. An assessment of the
financial impact of any
recommended program shall be
included in the report.”

We have requested that the commis-
sioner and staff consult with MMBA
regarding this study and the effect on
retailers.

Affiliated Nexus
Billed as a helping hand to main

street businesses from clothing stores
to liquor stores, the legislature made

A policeman stops
a lady and asks for
her license. He says
“Lady, it says here
that you should be
wearing glasses.”

The woman
answered “Well,
I have contacts.”

The policeman
replied “I don’t care
who you know! You’re
getting a ticket!”

changes to require businesses that sold
products over the internet, that had an
affiliate in Minnesota, to impose the
state’s sales tax on those products. This
was principally aimed at Amazon and
other big internet sales sites that had
affiliates in Minnesota. It also should
help to level the playing field with
businesses that sell alcohol over the
internet. They must now impose the
sales tax if they have an affiliate doing
business in Minnesota.

Whether this change is going to lead
to a leveling of the competitive
advantage that on-line retailers have
compared to bricks-and-mortar
retailers time will tell. The attempt to
rectify this imbalance is significant
and provides direction to Congress
where there is the ability to require
the collection on all on-line

retailers.

Minimum Wage

When the legislative session began in
January, it seemed almost certain that

a minimum wage increase would be
passed. Both the House and Senate
DFL leaders discussed passing a bill
and indicated their support. However,
as the session continued, differences
between the House and Senate grew
regarding the size of an increase and
whether or not future increases would
automatically occur based upon the
rate of inflation. In the final days of
the session, a House and Senate
conference committee met to try

and resolve the differences. The bills
proposed the following increases in the
minimum wage:

House Senate
August 1,2013 $8.00  $7.25
August 1,2014 $9.00  $7.50
August 1,2015 $9.50  $7.75

The conference committee was unable
to reach a consensus and the bill to in-
crease the minimum wage did not pass
during the 2013 legislative session.
Both the House and Senate have stated
that it will be a priority to pass this bill
in the 2014 legislative session.

Total Register Systems

4215 Louisiana Avenue New Hope, MN 55428
(763) 537-1906 » www.trs-pos.com

Point-of Sale & Inventory Solutions
for the On-Sale / Off-Sale
Municipal Beverage Industry

Systems Include

e ID Verfification

e Credit Card Interfacing

e Sign Painting

e Gift Cards

* Wireless Scanning

e Touch Screen

e Report Wizard

e Video Camera Interfacing

Total Register Systems has 20 years of Experience in Retail Partnerships
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2013 MMBA Scholarshi

Winners!!

Allison Duwenhoegger

I have really enjoyed my three years at
Maple Grove High School, but I am
also very anxious to move onto the
next chapter in my life, college.

I have been accepted to the Health
Sciences College at lowa State
University and I plan to major in
Kinesiology. I have been inspired to
study kinesioiogy because I plan to
become a Physician’s Assistant after
attaining my four year degree.

For the past two years I have been a
personal care attendant for a 19 year
old boy with severe autism. This has
inspired me to gain a certification or a
minor degree to work with kids who
have special needs.

During my high school career

I participated in track and field for two
years. I have also been a member of the
orchestra since I was in 5th grade. All
the hard work that I have put into the
orchestra program has finally paid off
because we are going on tour to
Washington D.C. to perform and see
many attractions there.

I was awarded Star Student for my
involvement in a program called Medi-
cal Explorers. Star Student is an award
given by the North Hennepin Chamber
of Commerce, for students who have
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exceptional acts in volunteerism, career
advancement, and employment skills.
Ireceived the career advancement award.

I have also been on the A Honor roll for
ten out of eleven trimesters from ninth
grade through present. This is a honor
because I worked very hard for the
grades I received and gave up a lot of
things.

I have devoted a lot of my high school
years to volunteering in the community.

I volunteered at the Maple Grove
Hospital during this past summer once
a week. When I was there I prepared
meals in the kitchen with the staff.

I enjoyed being in the kitchen a lot
because I got to see a whole different
side of the hospital that I haven’t really
thought about. I got to prepare meals
for residents, and meals for the staff to
buy for their lunch.

I also volunteer at Zanewood
Elementary school in a fourth grade
classroom. I love doing this because
I want to work with kids when I get
older, and many of these kids look up
to me. The area this school is in isn’t
the best, so many of the kids like
having the role model in their life.

I do many different things in the class-
room from grading papers, to working
with kids on different things they don’t
understand, and sometimes, for them,
having a different person explain
something will “click” a little better

in their head.

I also love sports, football being my
favorite. For the past two years I had
the opportunity to be a ball girl on the
side lines of the boys High School state
games.

My high school career has been filed
with many memories that will never be
forgotten and I enjoyed every minute

of them.

Allison’s father Dave is manager of
Better Values Liquor in Anoka

Joshua Else

My high school career has been a very
exciting experience.

I have been a part of the school year-

book committee for four years. I have
earned 3 letters in my 4 years of high
school.

I earned one in varsity football my
Jjunior year and I earned 2 letters in choir.

My senior year [ was part of the
Community Youth Service where I have
been an aid to the elementary teachers.
Finally, I have about 20 hours of
volunteered time setting up a computer
lab for the school.

I have been accepted to Universal
Technical Institute in Glendale Heights
IL where I will be studying automotive
and diesel mechanics. My goal is to
graduate in the top 5% of my class so |
may return for a chance to be a part of
their master technicians program.

While attending, I hope to secure a job
to help pay for my tuition and expenses.

Joshua's mother Tami is a bartender at
Lewisville Liquor.
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10z Skinnygirl™ White Cherry Vodka
3oz Sparkling water
2 Squirts of fresh lime juice
Splash cherry Juice

Pour vodka, cherry juice and
sparkling water over ice, stir. Squirt
with lime and garnish with a cherry

and a lime wheel.

Now with four new ways to Entertain Like a Lady,
she'll have all the cocktails she loves without all the calories she doesn't.

For the full portfolio of cur low-cal options, %/% @7(
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Margaret Estum

It is my pleasure to write a letter of
recommendation for Ms. Margaret
Estum.

Margaret has been a member of my
STAR Time Neighborhood at Redwood
Valley High School for the past four years.

She was polite and respectful,

curious and intelligent, organized and
responsible. It has been a privilege

to watch her grow in personality and
maturity from her freshman year to her
senior year!

She could always be counted on to be
organized and responsible, and was able
to manage and utilize her work time
well and effectively. Her positive at-
titude and work ethic are continuously
in force as she motivated herself and
others to perform at the highest level.

Margaret always set high academic
expectations for herself and was not
afraid to put in the hard work that was
required to reach her goals.

These academic characteristics also
define Margaret as an individual. She
has strong values and strength of char-
acter that makes her a natural leader.

She leads by example, being quietly
unassuming, responsible and depend-
able, honest and dedicated. She is kind,
and considerate, and capable of bring-
ing out the best others.

Margaret is active in both school

and community activities. Within the
school, she has participated in musicals,
the three-act play, one-act play, speech,
BPA, pep band, solo and ensemble con-
tests, SADD and was inducted into the
National Honor Society.

In the community, Margaret volunteers
in her church and at the Animal Shelter.
She is compassionate and understand-
ing, giving freely and generously of her
time and talents.

I highly recommend Margaret Estum
for this scholarship. She is an amazing
young lady and an exceptional repre-
sentative of today’s youth.

Sincerely,
Connie Lunde

Margarets father Bart is manager of
Sacred Heart Liquor

Kaitlin Olson

While in high school I was involved in
many different areas inside and outside
of school.

I participated in basketball for four
years, volleyball for four years also, I
was in softball for two years.

Along with my extracurricular activities
I received perfect attendance for my
first twoyears in high school.

I participated in choir my freshmen
year and competed in an ensemble
contest and the group I was in
received a award.

I have been on both the A and B honor
rolls throughout my entire time in the
high school.

I have also been involved in the art
program at my school I was on the
yearbook staff.

I participated in the local art show and
received an award for both my painting
and my photograph.

I took the Certified Nursing Assistant
class through my school and passed

the state test so I am now currently a
C.N.A.. I also participated in M.R.C.

While in high school I worked for
Community Education as a Peer
Mentor. I worked in the school age
child care program at the school during
the summer months. I also coached
many different activities.

My plan for after high school is to go to
M—State in Detroit Lakes Minnesota
for my first two years to start my col-
lege career in Early Education.

I then plan to transfer to a university, but
I am not sure which one yet.

I plan to work while I go to school to
best support myself any way I can so I
can be financially stable.

Kaitlin's father Scott is manager of
Rapids Spirits in Park Rapids

Leaders are the
ones who have
the courage
to go first and
open a path for
others to
follow.
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Sam Olson

The four years of my high school career
have been nothing short of amazing
with loads of memories.

I wouldn’t trade anything for all the
relationships I have with my teachers
and friends.

As a junior, I began to take on harder
classes and am now in the top fourth of
my class. I took five college courses this
year as a senior and made the academic
honors list for maintaining a GPA of 3.7
or higher for all four years of high school.

I have always managed to stay busy
outside of school with my extracurricu-
lar activities.

I have been a three sport athlete
throughout my entire high school career.
I was a football player when I first
entered high school, but then transferred
to Cross Country when an injury forced
me to hang up my helmet.

I was also in Basketball and Tennis, and
was the captain for both of these sports.
This made an impact on me in so many
ways because it showed me how impor-
tant it is to be a leader that others can
look up to.

I am also Vice President of our school
Investment Club.

Music has also been a huge part of my
life, being in Orchestra and Piano since
I was in fourth grade. The orchestra will
be traveling to Florida to perform at
Disney World.
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Through all of these activities I have
learned there is nothing more important
than the relationships you make with
those you care about and the importance
of cherishing them. This is what will
shape you in life and help you become
the person you want to be.

I plan on attending NCTC for my first
two years out of high school to complete
my generals. Once completing this, |
intend on transferring to NDSU with my
AA and finishing my education with a
goal of receiving my Masters in English
Education. I also plan one earning my
Coaching Certificate.

I hope to return to Thief River Falls one
day to become an English teacher at
Lincoln High School and also hope to be-
come a basketball coach for the Prowlers.

Sam's father Steve is manager of Falls
Liquors.

Julie Rapp

When | was about six years old my old-
er cousin, Brian, passed away because
of Duchenne muscular dystrophy. Brian
was born with a stamp on the bottom

of his foot that told him he was allowed
sixteen years of life while his muscles
slowly wasting inside his body, making it
harder and harder for him to live life in-
dependently. Brian died simply because
of a mutation on his X-chromosome.

Brian’ s story and the similar stories
from families worldwide are where |
gain my inspiration to pursue a career
in clinical genetics in hopes that I can
aid families in their struggles. Ultimately,
I hope one day genetic disorders like
Duchenne muscular dystrophy can be
eliminated.

My goal in majoring in biochemistry is to
get the knowledge I need to continue on
to the University of Minnesota Duluth
Graduate School to pursue the Molecu-
lar, Cellular, Developmental Biology
and Genetics program.

Upon completing the Molecular,
Cellular, Developmental Biology and
Genetics program, [ will continue on to
the Clinical Medical Genetics Residency
program offered by the Mayo School of
Graduate Medical Education.

After finishing these programs, I will
be able to start my career as a clinical
geneticist where I will perform patient
examinations, diagnose patients, aid
with decision making, and provide
counseling and therapeutics to provide
care for patients with genetic or possible
genetic diseases.

From the very beginning, my parents
were both very supportive of my goals
and spirations. More importantly, they
also taught me how to be an exceptional
citizen and how to give back to my
community.

Throughout my high school career,

I participated in an afterschool

program called Compass where [
mentored elementary aged children.
More than half of the kids in this program
had behavioral problems or rough home
lives. Our mission as mentors was to
give the kids a safe and comfortable
place to learn and play.

Alongside Compass, I participated in
Central Minnesota Jobs and Training
Services (CMIJT S) which is a program
for children from low income families to
get the tools we need to succeed in the
workforce. We would do volunteer work
around the community and would get
paid through CMITS S, which helped
with family income. The coordinators and
CMIJTS would find projects that needed
extra volunteers.

Outside of volunteering, I work at Poor
Gary’s Pizza and Dairy Queen in
Moose Lake.

Julie'’s mother Cindy is a bartender at
Finlayson Liquor



WIRTZ BEVERAGE MINNESOTA

Providing Service and Brands to its customers since 1882 with the
largest selection of Fine Wines, Distilled Spirits and Beer in Minnesota

Statewide Wine & Spirits (651) 646-7821 or 1-800-672-0970

Metro Area Beer (651) 646-6063

[l

www.wirtzbeveragegroup.com - 489 North Prior Ave. - St. Paul, MN 55104
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$15,000 in 3 Hours!!

According to manager Candice Woods:
$14,966.90 in sales between 4-7 pm!
My staff did a beautiful job of handling 14 vendors and 150+ customers!

[M-Store T
vamm

ALL In- -,tock Win & Riedel Glassware

320 087 27()‘_.
Hours: Mon. - Sat. 8am - 10pm
www.liquorhutch.com
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Researching Your Bar Competition

By Ray Foley & Heather Dismore

Know thy enemy is true in any business, and the bar business is no exception.
Conduct regular reviews of your competitors and know what they are doing right
and how they are missing the boat. What changes should you make to better compete?

* What food do they serve? * What'’s featured on their drink ~ * How are their bathrooms?

* How much does it cost? menu? * How'’s the general

* What does it taste like? * What glassware are they using? atmosphere?

* How is the quality? * What specials are they * What'’s their draw?

* What draft beers are they plugging? * What do they do that’s special
pouring? * What entertainment are they or intriguing?

* What'’s their pricing structure advertising? * How does their location
for beer, wine, cocktails etc.? * What kinds of customers do affect them?

* What bottle beers do they they draw? * How was the service?
stock?

MUNICIPAL LIQUOR STORE 16



Regardless where you are,

we've got you covered.

Rely on the MIIMA members for 'bottled water' quality ice,
first-rate service and fast, dependable delivery.
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MID-CENTRAL ICE LLC Duluth/Superior
Perham

Belgrade

Minneapolis

ATERVIL[

#Z ICE INC

Waterville

MIIMA

mmnesoto mdependem |ce manufocturers

MIIMA Members:

Ace Ice Company
2900 Fifth Avenue South
Minneapolis, MN 55408
612.824.9600
800.862.9273

Contact: Matt King

Carlson’s Lakeshore
Ice Company

602 Ogden Avenue
Superior, WI 54880
888.943.2665

Contact: Chuck Wessberg

Crystal Springs
Ice Company
25503 Russell Road
Pine City, MN 55003
866.629.6267
Contact: Tom Valvoda

Mid Central Ice
39072 County Hwy. 49
Perham, MN 56573
218.346.4423
877.346.4423

Contact: Dave Chase

Precise Ice Company
608 Parkway Drive
Belgrade, MN 56312
320.254.8018
320.293.0010 (cell)
Contact: Mike Buckentine

Waterville Ice Company
14853 E. Benton, Suite 1
Waterville, MN 56096
507.362.8177

888.362.8177

Contact: Bernie Akemann



MMBA Commercial Members Are Available to You! Contact Them!

Platinum Member

Anheuser-Busch, Inc.
Contact: Marques Simmons

Address: 10252 Grand Isle Place
Woodbury MN 55129
Cell: (443) 797-5868
E-mail: marques.simmons
@anheuserbusch.com
Web: www.budweiser.com

Beam Global Spirits & Wine

Contact: Justin Ashton
Address: 3601 W. 76th Street Suite 20
Edina, MN 55435
Phone: (952) .830.1131
Fax: (952) 830-0123
Cell: (612) 961-147
E-mail: justin.ashton@beamglobal.com
Web: www.beamglobal.com
MillerCoors Brewing Company
Contact: Jon Chance
Address: 248 Cygnet Pl
Orono MN 55356
Phone: 612-718-6862
Fax: (952) 285-6862
E-mail: jon.chance @millercoors.com
Web: www.millercoors.com

Minnesota Independant Ice

Manufacturers Association

Contact: Steve Kelly

Address: 2900 5th Ave. So.
Minneapolis, MN 55408

Phone: (612) 824-9600

Fax: (612) 824-1974

E-mail: steven@shamrockgroup.net

Web: www.aceice.com

National Alcohol Beverage
Control Association
Contact: Jim Sgueo

Address: 4401 Ford Avenue #700
Alexandria, VA 22302-1473

Phone: 703-578-4200

Fax: 703-820-3551

E-mail: jim.sgueo@nabca.org

Web: www.nabca.org

Ste. Michelle Wine Estates

Contact: Randy Dobratz

Address: 16540 Hyland Court
Lakeville, MN 55044

Phone: (952) 250-9837

Fax: (952) 891-1560

E-m: randy.dobratz@smwe.com

Web: www.smwe.com

Trinchero Fa y Estates
Contact: Terri Uitermarkt

Minnesota District Manager

Address: 17800 Firebird Court
Farmington, MN 55024

Phone: (952) 432-2661

Fax: (952) 432-2661

Cell: (612) 281-4271

E-mail: tuitermarkt@tfewines.com

Web: www.tfewines.com

Gold Me

Arctic Glacier Ice

Contact: Jon Stelley

Address: 1654 Marthaler Lane

W. St. Paul, MN 55118

(651) 455-0410 ext. 213 - office
(651) 455-7799

(507) 421-4893
jstelley@arcticglacierinc.com

Web: www.arcticglacierinc.com
Pabst Brewin mpan
Contact: Jeff Van Schoick,
Address: 5552 Queen Ave
Minneapolis, MN 55410
Phone: (612) 760-2313
E-mail: ivanscho@pabst.com
Web: www.pabst.com

Silver Plus

American Beverage Marketers

Contact: Jim McGreevy

Address: 23 N. Staffire Dr.
Schaumburg, IL 60194

Phone: (847) 490-4368

Fax: (847) 490-4368

Cell: (224) 456-2393

E-mail: jmcgreevy @abmcocktails.com

Web: www.abmcoctails,com

Bacardi USA

Contact: Jeff Lange

Address: 22546 128th Avenue North
Rogers, MN 55374

Phone: (763) 428-1048

Fax: (763) 428-1048

E-mail: jlange@bacardi.com

Web: www.bacardi.com

Cold Sprin% Brewing
Contact: ike Feldhege

Address: 219 Red River Ave N
Cold Spring MN 56320

Phone: (320) 266-5714

E-mail: mfeldhege @coldspringbrewingco.com

Diageo

Diageo Guinness USA

Contact: Matt Larson

Address: 3653 Lincoln St NE
Minneapolis, MN 55418

Office: (612)760-5289

Fax: (952) 435-7216

E-mail: matt.larson@diageo.com

Web: www.guinness.com

Diageo Spirits and Wine

Contact: Chris Gotziaman

Cell: (612) 353-7918

Fax: (612) 824-4670

E-mail: chris.gotziaman@diageo.com

Web: www.diageo.com

E&J Gallo Winer

Contact Brandon Colpitts
hone: (612) 840-4272
Address 626 19th Ave NE
Minneapolis, MN 55418
Email: Brandon.Colpitts@ejgallo.com

J.J. Taylor Distributing
Company of Minnesota, Inc.

Contact: Mike Bamonti

Address: 701 Industrial Blvd. NE
Minneapolis, MN 55413

Phone: (651)482-1133

Fax: (651) 482-9810

E-mail: mike_bamonti @jjtaylor.com

Web: www.jjtaylorco.com

Johnson Brothers Liquor Company

Contact: Michael Johnson
Address: 1999 Shepard Hd
St. Paul, MN 5.
Phone: (651) 649- 5800 / (800) 723-2424
Fax: (651) 649-5894
E-mail: mjohnson@johnsonbrothers.com
Web: www.johnsonbrothers.com
Life Media, Inc.
Contact: Mike Juszczak
Address: 2928 Dean Parkway, Suite 51
Minneapolis, MN 55416
Phone: (612) 920-5433
Fax: (952) 881-7797
E-mail: mike @lifemediainc.com
Web: www.lifemediainc.com

Majestic Fine Wines

Contact: Allison Quam
Address: 4026 Vincent Ave N,
Minneapolis, MN 55412
Cell: 612.619.1848
E-mail: allison.quam@majesticfinewines.com
Web: www.majesticfinewines.com
Mike’s Hard Lemonade
Contact: Noah Mason
Phone: (952) 898-5576
cell: (612) 850-4988
Fax: (952) 898-4083
E-mail: nmason@mikeshardlemonade.com
Web: www.mikeshard.com

North Country Business Products

Contact: Ross Linnum

Cell: 218-349-8330

E-mail: linnumr@ncbpinc.com
Web: www.ncbpinc.com

Palm Bay International

Contact: Dominic M. Giuliani

Address: (612) 850-4988

Phone: 763-607-2556

E-mail: dgiuliani@palmbay.com

Web: www.palmbay.com

Paustis Wine Compan

Contact: Cody Olson

Address: 17300 Medina Rd. Suite 100
Plymouth, MN 55447

Phone: 763-550-9545

E-mail: colson@paustiswine.com

Pernod Ricard USA

Contact: Will Arend

Address: 16280 Grinnell Avenue
Lakeville MN 55044

Phone: (612) 802-6774

E-mail: will.arend @pernod-ricard-usa.com

Web: www.pernod-ricard-usa.com

Retail Information Technology
Enterprises

Contact: Rick Feuling

Address: 1001 2nd Street South, Suite 100
Sartell MN 56377

Phone: (320) 230-2282

Cell: (320) 761-6423
Fa. (320) 230-1796
E-mail: rick@rite.us
Web: www.rite.us
Southern Wine and Spirits
Contact: Chris Morton
Address: 701 Industrial Blvd. NE, Suite B

Minneapolis, MN 55413
Phone: (612) 217-5197
Fax: (612) 217-5196
E-mail: cmorton@southernwine.com
Stan Morgan & Associates
Contact: Skip Troyak
Address: P.O. Box 149

Excelsior, MN. 55331
Phone: (952) 474-5451
Cell: (612) 860-6612
Toll Free 1-800-826-1982
Fax 952-474-8253
E-mail: sales@stanmorganassoc.com
Web: www.stanmorganassoc.com

Total Register Systems

Contact: Brian Anderson

Address: 4215 Louisiana Avenue
New Hope, MN 55428

Phone: (763) 537-1906

Fax: (763) 537-1504

E-mail: banderson@trs-pos.com

Web: www.trs-pos.com

U.S. Bank Government Banking

Contact: Jennifer Vucinovich

Address: 101 East Fifth Street
St. Paul, MN 55101

Phone: (651) 466-8750

Fax: (651) 466-8910

E-mail: jennifer.vucinovich@usbank.com

Web: www.usbank.com

Vinocop

Contact: Marion Dauner

Address: 6636 Cedar Avenue South #300
Minneapolis, MN 55423

Phone: (612) 455-4000

Fax: (612) 455-4001

Cell: (612) 532-0406

E-mail: marion@vinocopia.com

Web: www.vinocopia.com

Wells Fargo Insurance Services
Contact: Tony Baldwin

Address: 4300 MarketPointe Dnve Suite 600
Bloomington MN 5!

Phone: (952) 830-7353

Fax: (952) 830-3048

E-mail: tony_baldwin@acordia.com

Web: www.acordia.com

Wirtz Beverage Group

Contact: Brad Redenius
Address: 489 N. Prior Avenue
St. Paul, MN 55104
Phone: (651) 646-7821
E-mail: Brad.Redenius @wirtzbev.com
Fax: (651) 646-1497
Web: www.wirtzbeveragegroup.com/

minnesota.asp

Silver Memb

Cr¥stal Sgrinqs Ice
Contact: om Valvoda

Address: 25503 Russell Road
Ine City, MN 55063
Phone: (866) 629-6267
E-mail: crystalsprings@live.com
Bronze M er

Bellboy Corporation

Contact: Dave Gewolb
Address: 2200 Florida Avenue South
Minneapolis, MN 55426
Phone: (612) 544-8178
Bernick’s
Contact: Gary Barby
Address: PO Box 7008
St. Cloud, MN 56302
Phone: (320) 252 6441
Fax: (320) 656-2121
E-mail: gbarby @bernicks.com
Web: www.bernicks.com

Dahlheimer Beverage

Contact: Nick Dahlheimer
Address: 3360 Chelsea Road West
PO Box 336
Monticello, MN 55362
Phone: (763) 295-3347
Fax: (763) 295-4947
E-mail: nick@dahlh.com
Dakota Worldwide
Contact: Len Sage
Address: 8200 So. Humbolt Ave.,Suite 302
Minneapolis, MN 55431
Phone: (952) 835-4505
Fax: (952) 835-4461
E-mail: |.sage @dakotaww.com
Web: www.dakotaww.com

Summit Brewin?
Contact: Mark Stutrud

Address: 910 Montreal Circle
St. Paul MN 55102
Phone: (651) 265-7800
Fax: (651) 265-7801
E-mail: mstrudrud @ summitbrewing.com

The Wine Com%any
Contact: Chris McDonnell

Address: 425 Minnehaha Avenue West
St. Paul, MN 55103

Phone: (651) 487-1212

E-mail: chris@thewinecompany.net

Web: www.thewinecompany.net

Supporting Me

2 Gingers Whiskey

Contact: Liam Scott

Address: 23 SE 4th Street #217
Minneapolis, MN 55414

Phone: (612) 545-5555

Fax: (612) 353-6014

E-mail: liam@2gingerswhiskey.com

Web: www.2gingerswhiskey.com

C & L Distributin

Contact: Joe Dicl

Address: 1020 Industrial Drive So.
Sauk Rapids, MN 56379

Phone: (320) 251-7375

Fax: (320) 259-7981

E-mail: JDick@CandLDistributing.com

Cannon River Winery

Contact: John Maloney
Address: 421 Mill Street West
Cannon Falls, MN 55009
Phone: (507) 263-7400
Fax: (507) 263-8400
E-mail: john@cannonriverwinery.com
Web: www.cannonriverwinery.com
Carlos Creek Winery
Contact: Tamara Bredeson
Address: 6693 County Road 34 NW
Alexandria,, MN 56308
Phone: (320) 846-5443
Fax: (320) 846-7191
E-mail: tami@carloscreek winery.com
Web: www.carloscreekwinery.com
CNH Architects
Contact: Wayne Hilbert
Address: 7300 West 147th Street #504
Apple Valley, MN 55124
Phone: (952) 431-4433
E-mail: whilbert@cnharch.com
Web: www.cnharch.com

Don Sebastiani and Sons

Contact: Bryant Pascoe
Address: 316 Willow Pointe Drive

St. Charles, MO 63304
Phone: (636) 300-3524
E-mail: bpascoe@donandsons.com
Web: www.planeteria.com/sandsons/

E-3 Lighting, LLC
Contact: ob Thompson

Address: 107775 Crow Hassan Park Road
Hanover, MN 55341
Phone: (763) 498-9148
Fax: (763) 498-7613
E-mail: bob@e3lightinglic.com
Web: www.e3lightinglic.com
Forestedge Wlner¥
Contact: Paul Shuster
Address: 35295 State 64
Laporte MN 56461
Phone: (218) 224-3535
Fax: (218) 224-3502
E-mail: shusters@paulbunyan.net
Web: www.forestedgewinery.com

Ha?en Beverage Distributing
Contact:

Mark Hagen

Address: 500 Induslnal Lane
Worthington, MN 56187

Phone: (507) 376-5903

Fax: (507) 376-5951

E-mail: hagenm@frontiernet.net

Locher Brothers, Inc.

Contact: Tim “Jonesy” Hukriede
Address: 18098 — 365th Avenue
P.O. Box 35
Green Isle, MN 55338
Phone: (507) 326-5471
Fax: (507) 326-5487
E-mail: jonesy@Ilocherbros.com

Madison Bottling Co.

Contact: Dave Bergerson
Address: RR2 Hwy 40 East
Madison, Minn. 56256
Phone: (320) 598-7573
Fax: (320) 598-3738
E-mail: dbergerson@madisonbottling.com
Web: www.madisonbottling.com

Minnesota State Lottery

Contact: Amy Jaeger

Address: 2645 Long Lake Road
Roseville, MN 55113

Phone: (651) 635-8233

Fax: (651) 297-7497

E-mail: amyj@mnlottery.com

Web: www.mnlottery.com

Quality Refrigeration

Contact: Ken Fricke

Address: 6237 Penn Avenue South
Richfield, MN 55423

Phone: (612) 247-5802

Fax: (612) 861-7366

E-mail: ken@qualityrefrig.com

Web: www.qualityrefrig.com

Reco Store Equipment

Contact: Peter Gelhar

Address: 1617 5th Street S.
Hopkins MN 55009

Phone: (952) 935-4330 Ext. 21

Fax: (935) 935-6875

E-mail: peterg@recoverysys.com

Web: www.recostoreequipment.com

WwW.recoverysy.com

Ringdahl Architects

Contact: Richard Hardine

Address: 510 - 22nd Avenue East # 102
Alexandria, MN 56308
Phone: (320) 766-1797
Web: www.ringdahlarchitects.com
Stantec
Contact: Paul Bilotta
Address: 2335 Highway 36 West
St. Paul, MN 55113
Phone: (651) 967-4572
Fax: (651) 636-1311
E-mail: paul.bilotta@stantec.com
Web: www.stantec.com
Sunny Hill Distributing
Contact: Mike Baron
Address: East Highway 169
P.O. Box 333
Hibbing, MN 55746
Phone: (218) 263-6886
Fax: (218) 263-6111

Thorpe Distributin mpan

Contact: Jack Stevenson
Address: P.O. Box 120
Rogers, MN 55374
Phone: 763-463-2000
Fax: 763-463-2001
E-mail: jackstevenson@thorpedistributing.com
Web: www.thorpedistributing.com
Tushie Montgomery Architects
Contact: Gary Tushie
Address: 7645 Lyndale Ave. So., Suite 100
Minneapolis, MN 5542 3
Phone: (612) 861-9636
Cell: (612) 861-9632
E-mail: garyt@tmiarchitects.com
Web: www.tmiarchitects.com

TKO Wines, Inc.

Contact: Tom Olson

Address: 7600 W. 27th Street, B-10
St. Louis Park, MN 55426

Phone: (612) 670-5736

Cell: (952) 681-7901

E-mail: tkobusiness @gmail.com

Z Wines USA

Contact: Roy Goslin

Address: 17620 35th Avenue North
Plymouth, MN 55447

Phone: (763) 745-0620

E-mail: roy@zwinesusa.com

Web: www.zwinesusa.com
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SUPER, PREMIUM VODRA
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Available locally through
Johnson Brothers
1-800-723-2424 or
651-649-5860
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Please drink responsibly.
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