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At the recent MMBA Annual Conference, Hawley Liquor was presented with the 2010
MMBA Facility of the Year award.

The purpose of the award is to encourage and promote the positive roles of municipal liquor
facilities and recognize the team effort required for a successful operation.

Award criteria includes, but is not limited to: Excellence in facility operational techniques,
financial contributions to the city budget, community, legislative and Minnesota Municipal
Beverage Association (MMBA) involvement and city council / community support.

Award recipients receive a plaque stating the facility name and current liquor manager. In
addition, $1,000 will be presented to the city to be utilized toward the purchase of a city asset
or need. The $1,000 award cannot be placed into the city’s general fund.

This is a statewide award. There are no award categories or divisions.

The award may or may not be given on an annual basis, depending on the identification of
qualified candidates.

Pictured on the cover is MMBA president Tom Agnes (right) and Hawley Liquor manager
Michael Friesen.

STEVE GRAUSAM
Edina Liquor

6755 York Ave. South
Edina, MN 55435
952-903-5732

GARY BUYSSE

Rogers Liquor

22350 South Diamond Lake Road
Rogers, MN 55374

763-428-0163

BRIDGITTE KONRAD
(Ex-Officio)

City of North Branch
P.O. Box 910

North Branch, MN 55056
651-674-8113

MICHELLE OLSON
Sebeka Liquor

P.O. Box 305

Sebeka, MN 56477
218-837-9745

BOB LESLIE

Pelican Rapids Liquor
P.O. Box 571

Pelican Rapids, MN 56572
218-863-6670

TONI BUCHITE

Fifty Lakes Bar & Bottle Shop

P.O. Box 828

Fifty Lakes, MN 56448

218-763-2035 -




MMBA President’s Message |

Tom Agnes
President

Who “Owns” your municipal liquor
operation?

For a municipal liquor operation, the
business is actually “owned” by all the
citizens of that city. In my case I am a
manager who does not live in the city
for which I work, so many of my
employees have an actual stake in the
ownership of the business in a way that
I do not. So the question may arise,
“How can we operate like an owner of
a business, when the rest of the citizens
own the business?”

I heard a phrase a while back “Do you
ever wash the rental car?”” Many of us
have rented a car over the years for
different reasons. That car probably
was used by hundreds of different
people over its life. So the concept of
giving that car any extra attention such
as a wash job, vacuuming the carpet or
even waxing it would be out of the
question!!

The idea of “Ownership” is a concept
based on how you view and operate
your life and work environment. I
encourage you to learn more about
how it fits into your personal and work
life.

To practice ownership over something
you do not physically own you must:

* Find personal value
» Take pride in its success
* Care about what you do

* Help others to practice it
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» Always strive to make it better
* Investin it
* Take responsibility

People who have a hard time practic-
ing these ideas in their life with things
they physically do own may have a
very hard time with the concept of
going the extra mile to take care of
something they do not own. If the posi-
tive side of this concept is called
“Taking Ownership” the negative side
would be called “Being a victim”.

How many times have you heard these
victim statements:

* It’s not my job

* They are making me do this

* I am stuck here

e Thaveto... I haveto... Thaveto.. .
* Not my responsibility

* Not my fault

So how do you move from Victim to
Ownership?

It is simply a choice you must make
on your own. Your boss, your city

manager or your mayor cannot make
you do it and will not succeed at forc-
ing you to do it.

The choice you need to make is simple:

Do I clean it if I didn’t make the mess?

Do I stock those items or will someone
else do it?

Do I put a price on that shelf or display
or will the customer figure it out?

Do I ring up this customer or will the
other cashier get around to it?

Do I buy this deal because we move it
or because there is a cool dealer
loader?

Do I go the extra mile or just put in
my time?

So please look at your life and your
organization and try to see where you
can put into practice some of these
concepts of ownership.

As usual call us with any questions you
may have. MMBA directors and staff
are here to serve our membership!

Tom Agnes
MMBA President

Sign up
for the FREE weekly
MMBA Email newsletter

www.municipalbev.com
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BECOMING
AMERICA’S BEST BEER COMPANY

MillerCoors™ has a powerful portfolio of beers
that will increase your business and grow your bottom line.

WEETEY,
e

MillerCoors-

Growing business the right way by promoting the responsible enjoyment of beer.




Regardless where you are,

we've got you covered.

Rely on the MIIMA members for 'bottled water' quality ice,
first-rate service and fast, dependable delivery.

)
MID-CENTRAL ICE LLC

Perham

minnesota independent ice manufacturers
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WATERVILLE
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Waterville

Minnesota ice for
Minnesota businesses.

MIIMA Members:

Ace Ice Company
2900 Fifth Avenue South
Minneapolis, MN 55408
612.824.9600
800.862.9273

Contact: Matt King

Carlson’s Lakeshore
Ice Company

602 Ogden Avenue
Superior, WI 54880
888.943.2665

Contact: Chuck Wessberg

Crystal Springs
Ice Company
25503 Russell Road
Pine City, MN 55063
860.629.6267
Contact: Tom Valvoda

Mid Central Ice
39072 County Hwy. 49
Perham, MN 56573
218.346.4423
877.346.4423

Contact: Dave Chase

Precise Ice Company
608 Parkway Drive
Belgrade, MN 56312
320.254.8018
320.293.0010 (cell)
Contact: Mike Buckentine

Waterville Ice Company
14853 E. Benton, Suite 1
Waterville, MN 56096
507.362.8177

888.362.8177

Contact: Bernie Akemann



2010 MMBA College Scholarship Winners

Kelsey Brandon

My high school career has been filled
with multiple school, community and
church activities.

My involvement in school activities
have included: Target Team, Art Club,
Varsity Boys Basketball manager,
member of Student Government, par-
ticipant in the close-up program to
learn about our US government
through a trip to Washington DC, a
journalist and editor for my school’s
month newspaper and also work on
designing the annual yearbook.

My involvement in community
activities have included: Visited with
the elderly of the Greenbush nursing
home as part of my English class, took
part in volunteering and organizing a
“Think Pink!” breast cancer walk to
raise money for local victims of breast
cancer, deliver senior meals to local
elderly at the Middle River manor,
participated in the local annual service
learning day doing various cleanup
projects for the elderly and also was a
contestant of the Miss Middle River
scholarship pageant.

My involvement in church activities
includes: various activities with the
youth group, traveled to New Orleans
for the national Youth Gathering,

volunteered by organizing a book fair
for under-privileged youth and was a
teacher for Vacation Bible School for
elementary grades.

My objectives for my post high
school course of study are to attend
Bemidji State University for four years
to major in design technology or
graphic design. While attending BSU,
I hope to participate with the student
government to help voice the opinion
of students on campus. I believe my
education received at Greenbush-Middle
River High School has readied me to
do well at BSU.

Kelsey’s father Dean is a supervisor at
Falls Liquor in Thief River Falls.

Anders Dahlberg

As I entered the “big bad” high school,
I was very intimidated. I thought all of
the upperclassmen were going to beat
me up every day, and all of the classes
were going to be very difficult. I came
to find out the upperclassmen weren’t
all that mean, and the classes were not
that hard at all. I thought to myself,
“high school is going to be a piece of
cake!” I have enjoyed my high school
experience and I can’t wait to further
my education in college.

While in high school, I began to
realize how important my success here
would be. High school is what will
form a student into an adult, a well-
rounded, dedicated man or woman,
who works hard for his or her money.
Whenever I would have doubts about
how well I was going to do, I would
tell myself I could not give up, and had
to keep working hard in order to have
any success in school.

My junior year was a struggle. My
personal life definitely got the better of
me, causing my grades to suffer. My
oldest brother, Justin, passes away
within the first two months of school.
He was the biggest role model in my
life and when I found out I wasn’t
going to be able to see him again, |
nearly died myself. Justin was always
looking out for his brothers and made
sure we were staying out of trouble. It
has been very difficult getting over his
death, but time will heal. He is my
motivation in everything and I hope to
fulfill all of my dreams for him. My
goal in life is to make him proud and
be as great of person as he was.

I believe I am ready to further my
education. I plan to go to Cambridge
Community College to get my generals
and hopefully figure out what I want to
do in the future.

My high school experience has
molded me into a dedicated, hard-
working, educated student. I cannot
wait to move on with not only my
education, but also my life. I have
the mindset that I will graduate from
college and get a good job in some-
thing I love to do.

Anders mother Deb is manager of
North Branch Liquor.
(Continued opn next page)
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2010 MMBA College Scholarship Winners

Katie Grausam

Thank you for the opportunity to apply
for this scholarship. This will help me
further my post high school education.

During my high school career, I
always believed getting good grades
was very important. I have received
high honors or above (a GPA of 3.6667
and higher) each trimester at Academy
of Holy Angels. I also played sports
throughout high school. My parents
never pressured me to be a straight
“A” student. They always told me to
do my best. I love to feel the sense of
accomplishment when I do get good
grades. As part of getting good grades,
I wanted to be in the National Honor
Society at my school. Before I started
at AHA, I never thought I would be the
kind of student that would get into the
NHS chapter at my school. I never did
well enough. I didn’t think I was a
good student, grade wise. That changed
when I came to AHA. I began getting
great grades and that gave me a lot of
confidence in myself. I learned that
you have to work hard to feel the sense
of accomplishment, I have also learned
new study habits that will transfer to
college and medical school in the
future.

Before high school I didn’t like any
science classes. I struggled a lot with
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those classes until I came to the
Academy of Holy Angels. Mrs. Refuss,
my first science teacher at AHA, made
learning science a lot of fun. She
sparked my interest to become a

doctor. She was always there before

or after school when I needed help.
Also, she explained topics in a manner
that pertained to us. She is now my
Anatomy and Physiology teacher. She
made sure we understood the topic
before moving on. She has prepared me
for future science classes that I will be
taking in college and medical school.

My faith is important to me so I
took a class called Campus Ministry
Team (CMT). We plan prayer services,
masses, and retreats for the younger
students. I love being able to get to
know the underclassmen in my school.
We were assigned to a freshmen
homeroom and to certain kids in that
particular homeroom. We mentor them
and make sure they are having a good
time at AHA. Many of them have
become friends to me.

I have been involved with Girls
Basketball through my four years at
AHA. I played for the freshmen and
sophomore teams. My friend and |
became the varsity team managers
our junior year. It has been a huge
responsibility, especially this past year.
We had a new coach this past year. So
while he was learned new things about
AHA, we were also learning new things
about him, managing the team, and the
sport. We had to transfer the game film
from the cassette to a DVD. Our coach
helped us a lot. He made sure we were
comfortable doing certain jobs. He
wanted us to succeed, even though we
didn’t win many games. It was his first
year so it was hard on everyone to
adjust to a new style of coaching. We
had a lot of fun during the season.

I work for the Park and Recreation
Department for the City of Edina as a
Playground Leader. I love working with
the children. It is a lot of fun. They can
always put a smile on my face. This will
be my third year

working there. I have learned the ropes
and what is expected of me. It has
taught me a lot about responsibility,
leadership, and confidence. My co-
workers and I are responsible for
looking after the kids for about three
hours. What they do reflects upon us.

I have learned a lot about leadership. I
have to lead games for those three hours
and make sure the kids are not getting
into trouble. It has taught me about my
confidence level too. The children can
tell when you’re not confident while
explaining a game or rules of the play-
ground. I needed to learn very quickly
my first year how to be confident.

That confidence has transferred to my
school work. I am more confident in
giving presentations in any of my class-
es. I am very grateful to have
that job. It has taught me a lot about
myself and others. The job gave me the
opportunity to work with children and
learn different behaviors of each age
level. This will transfer to my career
when I take care of children. I have
learned how to talk to different ages. It
has given me a new perspective on what
I want to do with my life.

Once I set my mind to something, I
become very dedicated to it. I have
dedicated myself to helping others when
I graduate from college. I want to
become a doctor, specifically a
Pediatrician. I want to help children.
Children are supposed to be having fun
and be happy. They shouldn’t be sick.
When I was younger I was constantly
sick. I want to help children feel better
when they are sick. What better way is
there than to become a doctor. I love
working with children. They always put
a smile on my face. They don’t have to
worry about the complexities of adult
life. They just have to play and have
fun. I want to make sure the future
children of the world can do that.

Katie’s father Steve is manager of
Edina Liquor
(Continued on page 10)






2010 MMBA College Scholarship Winners

Tom Leininger

I went to high school at Kasson-
Mantorville. I have really enjoyed my
high school career. I maintained high
grades in all of my classes while playing
in a sport.

My freshman year was my hardest
year. I only had troubles adjusting to
the new schedule that high school had.
However, all year long I was on the
honor roll. I played football, baseball
and basketball that year and participated
in choir as well.

My sophomore year was the toughest
year for grades. I had knee surgery so
it made it difficult to stay caught up
in school work with all of the appoint-
ments. However, I was still able to
stay on the honor roll and also made it
onto the high honors. I participated in
football, basketball and choir.

In my junior year I began to take the
harder classes that will prepare me for
college. My grades also began to
improve and I was on the high honors
more often than the honor roll. I
participated in choir, basketball and
baseball. I also received an outstanding
academic achievement award.

When I signed up for my senior
classes, I signed up for classes that
would give me college credit. I took
college courses in chemistry, algebra
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and trigonometry. I continued to work
hard during those classes and was able
to make the honor roll for the 15th
straight quarter at the end of third
quarter. I played soccer in the fall and
was one of the few people from my
school to graduate with four varsity
letters in four different sports. I also
played basketball and baseball. I
received one more outstanding academic
achievement award and one distinguish
academic achievement award.

In the fall I am attending Iowa State
University. I will be majoring in civil
engineering. I am interested in roads
and buildings the most. I hope to be
designing bridges at some point after
graduation. I know the importance
bridges make these days. I want to

make sure nobody has to go through
what Minnesotans went though with
the I-35W collapse.

I am also interested in baseball
stadiums and a goal of mine is to be
one of the engineers for a major league
baseball stadium. With the opening of
Target Field for the Minnesota Twins, |
really wanted to reach that goal. I was
able to go to a game there and walk
around and see the different engineering
and architecture techniques that went
into the stadium.

I plan on working hard and someday
reach my goal.

Tom’s father Steve is a clerk at Kasson
Liquor.

Total Register Systems

4215 Louisiana Avenue New Hope, MN 55428
(763) 537-1906  www.trs-pos.com

Point-of Sale & Inventory Solutions
for the On-Sale / Off-Sale
Municipal Beverage Industry

Systems Include

* |ID Verfification

e Credit Card Interfacing

* Sign Painting

* Gift Cards

* Wireless Scanning

* Touch Screen

* Report Wizard

* Video Camera Interfacing

Total Register Systems has 20 years of Experience in Retail Partnerships
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WIRTZ BEVERAGE MINNESOTA

127 Years of Continuous Service

Connect with Wirtz Beverage online:

m “ m Wirtz on the Web

Place Your Order: www.orderine. wirtzbev.com

®* Industry News

* Tips and trends on brands
= Product information and images

= Job opportunities

www.wirtzbeveragegroup.com

I LLINOIS « IOWA « MINNESOTA + NEVADA - WISCONSIN

Statewide Wine & Spirits: 651-646-7821 or 1-800-672-0970
Metro Area Beer: 651-646-6063



Ladies

Night Not All Right?

By ABBY SIMONS and MARY
LYNN SMITH, Star Tribune

It’s a bastion of bar culture: “Ladies’
Night,” staged to attract female
customers by cutting their drink prices
and cover charges.

It’s also illegal gender discrimination,
according to the Minnesota Department
of Human Rights.

The department charged that by
having ladies' nights, five Twin Cities
establishments denied men the right to
“full and equal enjoyment” of their
businesses.

“Gender-based pricing violates the
[state] Human Rights Act,”
Commissioner James Kirkpatrick said
in a statement. But even though this
marks at least the second time in

16 years that the department has
cracked down on the practice, it
apparently has continued because bar
owners aren't sure it’s illegal, and
enforcement clearly has been spotty.

In 1994, Gators, a now-defunct Mall
of America club, resolved a human
rights case by paying less than $500
to Steve Horner of Apple Valley. He
had complained of having to pay a
cover charge on ladies’ night, and the
department said the club discriminated
against him.

At the time, the department’s deputy
commissioner, Dolores Fridge, said,
“We will pursue any and all individual
complaints of gender discrimination
concerning ladies' nights.”

The Minnesota Licensed Beverage
Association notified its membership,
and the association’s then-director
predicted that half of them would stop
having ladies’ nights and the rest
would continue until a complaint was
filed against them.

Since then, many bar owners apparently
have forgotten about the dust-up, don’t
know the law or have decided the

popular events are worth the relatively
small risk.

‘Kind of old school’

With free drinks in hand, University

of Minnesota student Missy Austin
gathered this week with her friends for
a ladies’ night at Sally’s Saloon and
Eatery. “I guess ladies’ nights are kind
of old school, especially in this day
and age,” she said, when told about the
discrimination complaint.

But she and her friends are OK with
that: “We’re all in college and we don’t
have much money.”

And University of Minnesota student
Ross Reynolds doesn’t begrudge the
ladies free or reduced-price drinks,
pointing out that some bars, including
Sally’s, offer guys drink deals on other
nights. “For the most part, a lot of guys
end up buying girls drinks. So ladies’
nights saves us money,” he said.

Even a former head of the Human
Rights Department, Minneapolis
employment and civil rights lawyer

Steve Cooper, doesn’t seem offended.

“If you use gender as the reason for
a decision, then it is on its face
discriminatory,” he said. “But on a
practical level, it's a little bit of “Who
cares?’ ... It’s not like they’re
depriving people of a job, education
or something else that's important.”

The Human Rights Department
acknowledges that Minnesota bars
might continue to flout the law.

“Whether establishments would continue
to have ladies’ night is nothing that we
can control," said the department’s

communications director, Jeff Holman.

But he added that the department will
keep on responding to complaints that
individuals make when they feel a
bar’s promotion has discriminated
against them.

(Editor's Note: After the first go-
around, many changed the name of
their promotion to "Skirts & Bras
night. If men wanted to wear these
items, they could.

One call.

If it has anything to do with beverages, ice
or refrigeration, call the Shamrock Group.
With our expert attention to detail, starting
with us will set you up for business succcess.

Over 100 beverages
Shamrock Beer Systems

Shamrock Water Filtration
Bulk CO,, other gasses
Service, repair, installation
Ice machine rentals
‘Purefect’ Ace Ice

Walk-in Freezers/Coolers —

SHAMROCK GROUP

) . )
The Beverage & Ice Experts
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Lone Crusader Against Ladies Nights

By ABBY SIMONS, Star Tribune

For nearly two decades, Minnesota
native Steve Horner has crusaded
against what he considers a monumental
injustice: Ladies’ night.

The complaints he filed with Human
Rights Departments in several states
have earned him at least $6,000 in
damages for being denied ladies’
special prices at bars.

He’s also garnered public support,
derision, and a lampooning on Comedy
Central’s hit “The Daily Show,” where
the white, balding, bespectacled Horner
compared his quest to Rosa Parks’
refusal to go to the back of the bus.

Horner, who now lives in Utah,
revealed that he made the complaints
that triggered charges by the Minnesota
Department of Human Rights against
five Twin Cities bars for ladies’ night
gender discrimination in pricing.

“I believe that to be vigilantly in
defense of the constitution, one needs
to speak up about these issues,” Horner
said in an interview.

The department said it won’t reveal
the bars’ names until the cases are
concluded, possibly with a monetary
settlement. But according to documents
provided by Horner, they are Jersey’s
Bar and Grill in Inver Grove Heights,
Dive Bar in Maplewood, the Wild
Onion Bar and Restaurant in St. Paul,
Sally’s Saloon and Eatery in
Minneapolis, and Bogart’s Nightclub
in Apple Valley.

Horner, 62, who works in advertising
and marketing sales, admits he hadn’t
set foot in any of the bars. Their owners
complain they’ve been jerked around
not only by Horner, who they say filed
frivolous complaints, but also by the
Human Rights Department, which
charged their bars while ignoring
hundreds doing the same thing.

“The [department] is pretty much
discriminating against our bar,
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because they're not going after every
bar,” said Dive Bar manager Mat
Phelps, who said the bar ended ladies’
night specials as soon as it was charged
last June. “It’s costing us a lot of
business.”

The department admits it has charged
bars only when someone complains.
In 18 years, it charged just six
establishments -- the five last year,
and one in 1992. In every case, the
person who complained was the same:
Steve Horner.

Picked bars at random

Horner, brother to Minnesota
gubernatorial candidate Tom Horner,
got a $500 settlement in 1995 as a
result of his 1992 complaint against
now-defunct Gators bar in the Mall of
America. In 1999, he moved to the
West, where he filed a total of 22
complaints against bars in Arizona,
Oregon, Idaho and Colorado. He has
netted about $6,000, though he says
money isn’t his objective.

He was living last summer in North
Mankato when friends alerted him to
an article listing dozens of ladies’
nights in the Twin Cities. He randomly
called five bars from the list and asked
if he could get their ladies’ night
discount. Each said no. He filed
complaints.

“I knew that the law, because of my
‘90s activism, said that you didn’t have
to be present,” Horner said.

The department’s commissioner, James
Kirkpatrick, declined to be interviewed,
but Velma Korbel agreed to comment.
She was commissioner last summer,
when the charges were filed, and is
now director of the Minneapolis
Department of Civil Rights.

“I know there is a mixed feeling about
the finding [of discrimination] from
the department,” she said. “[But] the
finding is proper. ... Those who disagree
with it [would have to] change the law.”

Kirkpatrick said in a statement that
special prices for women violate the
state Human Rights Act, which calls

it an “unfair discriminatory practice”

to deny the “full and equal enjoyment”
of the benefits of a “public
accommodation” because of race,
color, creed, religion, disability, national
origin, marital status, sexual orientation
or gender.

The department originally charged the
bars with Horner as complainant, but
then the department refiled them as
“commissioner's charges.” Korbel said
that because all the complaints were
from one person, bundling the charges
under the commissioner's signature was
more efficient.

One effect of that is that Horner is
no longer eligible to receive any
money from the settlements. “They
circumvented my activism and ... just
wiped me out of the picture,” Horner
said. He accused the department of
trying to avoid the criticism it got
when it took up his 1992 complaint.

“Back then it was, ‘Why are you
standing up for this guy? This is trivial.
This guy’s just a troublemaker,”” he
said. “...They knew ladies’ nights

had bounced back a month after my
[settlement] in 1995. But nobody
enforced it. They slept on the job all
the way until last June when I filed on
this.”

Phelps and Dive Bar owner Brian
Meyer said they'll soon meet with state
officials to discuss settlements. They
say that by ending their ladies’ nights
as soon as they were charged, they’ve
lost at least tens of thousands of
dollars. And, they say, they have counted
60 other bars in the metro that continued
to have ladies' nights.

But those bars could be playing human
rights roulette, because Horner says
he's watching. “I guess I'll always be
on the prowl,” he said, “for a good
ladies’ night fight.”



In many forums MMBA has been promoting the concept of
ending shelf prices in either .49 or .99.

Recently an analysis of beer pricing for a member facility’s first quarter sales indicated
the additional revenue that could have been generated with this system.

Below is that analysis.

Current | Suggested Sold Additional Current | Suggested Sold Additional
Price Price | Difference |  YTD Income Price Price | Difference | YTD Income
$8.90 $8.99 $0.09 65 $5.85 $14.45 | $14.49 $0.04 151 $6.04

$18.79 | $18.99 $0.20 172 $34.40 $7.29 $7.49 $0.20 904 | $180.80

$21.95 | $21.99 $0.04 123 $4.92 $7.29 $7.49 $0.20 439 $87.80
$2.59 $2.99 $0.40 1334 | $533.60 $14.45 | $14.49 $0.04 786 $31.44
$12.40 | $12.49 $0.09 91 $8.19 $9.35 $9.49 $0.14 712 $99.68
$16.40 | $16.49 $0.09 25 $2.25 $18.75 | $18.99 $0.24 492 | $118.08
$16.40 | $16.49 $0.09 49 $4.41 $9.00 $8.99 [ -$0.01 36 -$0.36
$9.85 $9.99 $0.14 126 $17.64 $6.29 $6.49 $0.20 533 | $106.60
$8.69 $8.99 $0.30 11 $3.30 $6.29 $6.49 $0.20 82 $16.40
$8.69 $8.99 $0.30 64 $19.20 $10.20 | $10.49 $0.29 14 $4.06
$8.69 $8.99 $0.30 54 $16.20 $8.20 $8.49 $0.29 27 $7.83
$8.69 $8.99 $0.30 34 $10.20 $8.20 $8.49 $0.29 220 $63.80
$8.69 $8.99 $0.30 44 $13.20 $8.20 $8.49 $0.29 207 $60.03
$9.20 $9.49 $0.29 766 | $222.14 $8.20 $8.49 $0.29 164 $47.56
$16.45 | $16.49 $0.04 291 $11.64 $8.20 $8.49 $0.29 159 $46.11
$9.85 $9.99 $0.14 206 $28.84 $8.20 $8.49 $0.29 52 $15.08
$7.15 $7.49 $0.34 290 $98.60 $8.20 $8.49 $0.29 59 $17.11
$10.15 | $10.49 $0.34 647 | $219.98 $19.45 | $19.49 $0.04 397 $15.88
$8.20 $8.49 $0.29 109 $31.61 $5.75 $5.99 $0.24 963 | $231.12
$15.79 | $15.99 $0.20 15.33 $3.07 $7.40 $7.49 $0.09 93 $8.37
$9.20 $9.49 $0.29 380 | $110.20 $1.60 $1.99 $0.39 7228 [$2,818.92
$9.39 $9.49 $0.10 761 $76.10 $1.60 $1.99 $0.39 7178 [$2,799.42
$17.60 | $17.99 $0.39 660 | $257.40 $1.60 $1.99 $0.39 546 | $212.94
$9.39 $9.49 $0.10 149 $14.90 $6.55 $6.99 $0.44 67 $29.48
$17.90 | $17.99 $0.09 231 $20.79 $9.00 $8.99 | -$0.01 176 -$1.76
$9.20 $9.49 $0.29 187 $54.23 $5.35 $5.49 $0.14 235 $32.90
$9.35 $9.49 $0.14 1139 | $159.46 $16.40 | $16.49 $0.09 34 $3.06
$9.35 $9.49 $0.14 365 $51.10 $8.30 $8.49 $0.19 81 $15.39
$7.29 $7.49 $0.20 158 $31.60 Total Additional Income Year to Date $9,148.37
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Loss to Profit

An MMBA member
recently moved
from financial loss
to profitability.

In fact, the facility
was very close
to closing.

According
to the manager,

the reason for the

dramatic positive shift....

Getting rid of
sticky finger
employees & make it
really hard
for other employees
to steal;
plus not buying product
that just doesn’t sell.

Quick Tip

If your facility
Is participating in a
wine tasting event,
in your off-sale
create and
place tags
on the bottles
being tasted.

Pictured right
Is an example
from
Lakeville Liquor.

Liceldstone

/,V frneyards.,

Get 100% Minnesota grown wine for your shelves
with help to merchandise it!

Fieldstone Vineyards is ready to deliver to you quality wine
that is 100% Minnesota grown and made.

Join the dozens of other municipal liquor stores that are
successfully selling Fieldstone Vineyards wines by calling
507-249-WINE (9463) or emailing
info@fieldstonevineyards.com today!

Low minimum orders, free delivery and available inventory!

Fieldstone Vineyards « P.O. Box 133
Redwood Falls, MN 56283 « www.fieldstonevineyards.com

MUNICIPAL LIQUOR STORE 16

This wine will be
featured at the

Taste of Lakeville

Thursday,
May 24th, 2007

Bem — 9pPm

Lakeville Area Arts Center
Downtown Lakeville

$30.00 per person

($35.00 at the door)

Taste a wide selection of wines
featured at Lakeville Liquors
Also enjoy many treats from

Local Restaurants

Tickets available at
www.taste-of-lakeville.org
Citizens Bank
Ben Franklin

Brought to you by
The Lakeville Rotary Club




Wine Tastings by an Exclusive Liquor Store Law
Now Includes Spirits & Beer

The 2010 Omnibus Liquor Bill included language that now
makes it legal for an exclusive liquor store to conduct off-site
spirit and beer tastings, in addition to wine tastings.

Here is the new language:

340A.419 TASTINGS CONDUCTED BY EXCLUSIVE
LIQUOR STORE.

Subdivision 1. Definition. For purposes of this section, a
“tasting” is an event of not more than four hours’ duration at
which persons pay a fee to participate and are allowed to
consume wine, malt liquor, or spirits by the glass without pay-
ing a separate charge for each glass.

Subd. 2. Tastings. (a) Notwithstanding any other law, an
exclusive liquor store may conduct a wine, malt liquor, or
spirits tasting on the premises of a holder of an on-sale
intoxicating liquor license that is not a temporary license or
on the premises of a holder of a wine license under section
340A.404, subdivision 5, if the exclusive liquor store
complies with this section.

(b) No wine, malt liquor, or spirits authorized for use under
this section may be sold for off-premises consumption.

A participant in the tasting may fill out a form indicating
preferences for wine, malt liquor, or spirits. The form may

be held on the premises of the exclusive liquor store to assist
the participant in making an off-sale purchase at a later date.

(c) Notwithstanding any other law, an exclusive liquor store
may purchase or otherwise obtain wine or spirits for a
tasting conducted under this section from a wholesaler
licensed to sell wine or spirits. The wholesaler may sell or
give wine or spirits to an exclusive liquor store for a tasting
conducted under this section and may provide personnel to
assist in the tasting.

(d) An exclusive liquor store that conducts a tasting under this
section must use any fees collected from participants in the
tasting only to defray the cost of conducting the tasting.

(e) Notwithstanding section 340A.409, subdivision 4, the
premises on which a tasting is conducted must be insured as
required by section 340A.409, subdivision 1.

Subd. 3. Malt liquor tastings. An exclusive liquor store con-
ducting a malt liquor tasting under this section must also com-
ply with the requirements of section 340A.510,
subdivision 2.

Here is 340A.510, subdivision 2 as a reference

Subd. 2. Malt liquor samples authorized.

(a) Notwithstanding section 340A.308, a brewer may
purchase from or furnish at no cost to a licensed retailer malt
liquor the brewer manufactures if:

(1) the malt liquor is dispensed by the retailer only for
samples in a quantity of less than 100 milliliters of malt liquor
per variety per customer;

(2) where the brewer furnishes the malt liquor, the retailer
makes available for return to the brewer any unused malt
liquor and empty containers;

(3) the samples are dispensed by an employee of the retailer
or brewer or by a sampling service retained by the retailer or
brewer and not daffiliated directly or indirectly with a malt
liqguor wholesaler;

(4) not more than three cases of malt liquor are purchased
from or furnished to the retailer by the brewer for each
sampling;

(5) each sampling continues for not more than eight hours;

(6) the brewer has furnished malt liquor for not more than
five samplings for any retailer in any calendar year;

(7) where the brewer furnishes the malt liquor, the brewer
delivers the malt liquor for the sampling to its exclusive
wholesaler for that malt liquor;

(8) the brewer has at least seven days before the sampling
filed with the commissioner, on a form the commissioner
prescribes, written notice of intent to furnish malt liquor for
the sampling, which contains (i) the name and address of the
retailer conducting the sampling, (ii) the maximum amount of
malt liquor to be furnished or purchased by the brewer; (iii)
the number of times the brewer has furnished malt liquor to
the retailer in the calendar year in which the notice is filed,
(iv) the date and time of the sampling, (v) where the brewer
furnishes the malt liquor, the exclusive wholesaler to whom
the brewer will deliver the malt liquor, and (vi) a statement
by the brewer to the effect that to the brewer's knowledge all
requirements of this section have been or will be complied
with; and

(9) the commissioner has not notified the brewer filing the
notice under clause (8) that the commissioner disapproves the
notice.

(b) For purposes of this subdivision, “licensed retailer”
means a licensed on-sale or off-sale retailer of alcoholic
beverages and a municipal liquor store.
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MMBA Commercial Members Are Available to You! Contact Them!

Platinum Membe

Arctic Glacier Ice
Contact: Bob Nikolai
Address: 1654 Marthaler Lane
W. St. Paul, MN 55118
Phone: (651) 455-0410
Fax: (651) 455-7799
E-mail: rnikolai @arcticglacierinc.com
Web: www.arcticglacierinc.com

Beam Global Spirits & Wine

Contact: Leslie Defries

Address: 3601 W. 76th Street Suite 20
Edina, MN 55435

Phone: (952) 830-1131

Fax: (952) 830-0123

Cell: (612) 850-7342

E-mail: leslie.defries @beamglobal.com

Web: www.beamglobal.com

MillerCoors Brewing Company

Contact: Jon Chance

Address: 5805 Zenith Avenue South
Edina, MN 55410

Phone: (952) 920-6862

Fax: (952) 285-6862

E-mail: jon.chance @millercoors.com

Web: www.millercoors.com

Minnesota Independant Ice

Manufacturers Association

Contact: Steve Kelly

Address: 2900 5th Ave. So.
Minneapolis, Mn 55408

Phone: (612) 824-9600

Fax: (612) 824-1974

E-mail: steven@shamrockgroup.net

Web: www.aceice.com

Ste. Michelle Wine Estates

Contact: Randy Dobratz

Address: 16540 Hyland Court
Lakeville, MN 55044

Phone: (952) 891-1560

Fax: (952) 891-1560

E-mail: randy.dobratz@smwe.com

Voicemail:1-800-423-8396 Ext. 3813

Web: www.smwe.com

Trinchero Family Estates
Contact: Terri Uitermarkt

Minnesota District Manager
Address: 1454 Heywood Ave.

Apple Valley, MN 55124
Phone: (952) 432-2661
Fax: (952) 432-2661
Cell: (612) 281-4271
E-mail: tuitermarkt@tfewines.com
Web: www.tfewines.com

Silver Plus

American Beverage Marketers

Contact: Warren Westcoat

Address: 6900 College Blvd. Suite 440
Overland Park, KS 66211

Phone: (913) 451-8311

Fax: (913) 451-8655

Cell: (816) 665-5521

E-mail: Wwestcoat@abmcocktails.com

Web: www.abmcoctails,com

Anheuser-Busch, Inc.

Contact: Marques Simmons

Address: 10252 Grand Isle Place
Woodbury MN 55129

Cell: (443) 797-5868
Fax:
E-mail:  marques simmons@anheuser-busch.com

Web: www.budweiser.com

Bacardi USA

Contact: Jeff Lange

Address: 22546 128th Avenue North
Rogers, MN 55374

Phone: (763) 428-1048

Fax: (763) 428-1048

E-mail: jlange @bacardi.com

Web: www.bacardi.com

Brown-Forman
Contact: Jerry Ronke
Address: 5717 Portland
White Bear Lake, MN 55110

Phone: (651) 491-3411
E-mail: Jerry_Ronke @B-F.com
Web: www.www.brown-forman.com

Cold Spring Brewing

Contact: Mick Detviler

Address: 962 W. Nebraska Avenue
St. Paul, MN 55117

Phone: (651) 489-2376

Fax: (651) 489-3127

E-mail: mdetviler@aol.com

Web: www.gluek.com

Crown Im%orts
Contact: Noah Mason
Address: 14709 Hillshire Lane
Burnsville,, MN 55306
Phone: (952) 898-5576
Fax: (952) 898-4083
Cell: (612) 850-4988
E-mail: noah.mason@ crownimportslic.com
Web: www.crownimportslic.com
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Don Sebastiani and Sons

Contact: Bryant Pascoe

Address: 316 Willow Pointe Drive
St. Charles, MO 63304

Phone: (636) 300-3524
E-mail: bpascoe @donandsons.com
Web: www.planeteria.com/sandsons/

E&J Gallo Winery

Contact: Chris Weese

Address: 730 North 4th Street #105
Minneapolis, MN 55401

Cell: (763) 656-8763

Web: www.ejgallo.com

Heck Estates

Contact: Kathy Bilcik Jones

Address: 10135 Parrish Ave NE
Ostego, Mn 55330

Phone: (763) 227-4214

Fax: (763) 355-9585

E-mail: kjones @heckestates.com

Web: heckestates.com

J.J. Taylor Distributing
Compan¥ of Minnesota, Inc.

Contact: Mike Bamonti

Address: 701 Industrial Blvd. NE
Minneapolis, MN 55413

Phone: 651-482-1133

Fax: 651-482-9810

E-mail: mike_bamonti@jjtaylor.com

Web: www_jjtaylor.com

Life Media, Inc.

Contact: Mike Juszczak

Address: 2928 Dean Parkway, Suite 51
Minneapolis, MN 55416

Phone: 612-920-5433

Fax: 952-881-7797

E-mail: mike @lifemediainc.com

Web: www.lifemediainc.com

Pabst Brewing Company

Contact: Mike Brattensborg

Address: 7117 Emerald Lane
Eden Prairie, MN 55346

Phone: (651) 334-8284

Fax: (952) 937-2609

E-mail: mjbratte @ pabst.com

Web: www.pabst.com

Additional Contacts:
Bob Ourada, Area Manager,
Metro, Southern (612) 251-1228
Jeff Van Schoick, Area Manager —
Metro, Northern (612) 281-1859

Pernod Recard

Contact: Craig Brezinka

Address: 1190 Shetland Lane
Lino Lakes, MN 55014

Phone: (651) 238-2138
E-mail: craig.brezinka@wirtbev.com
Web: www.pernodrecard

Retail Informatlon Technology

Enterpris

Contact: Rlck Feullng

Address: 1001 2nd Street South, Suite 100
Sartell MN 56377

Phone: (320) 230-2282
Cell: (320) 761-6423
Fax: (320) 230-1796
E-mail: rick@rite.us
Web: www.rite.us

Tervis Tumbler

Contact: Rainer Kuhn

Address: 201 Triple Diamond Blvd.
Venice, FL 34275

Phone: (866) 680-6932 Toll Free Direct

Fax: (888) 876-6887

Cell: (941) 483-6820
E-mail: rkuhn@tervis.com
Web: www.tervis.com

Total Register Systems

Contact: Brian Anderson

Address: 4215 Louisiana Avenue
New Hope, MN 55428

Phone: (763) 537-1906

Fax: (763) 537-1504

E-mail: banderson@trs-pos.com

Web: www.trs-pos.com

U.S. Bank Government Banking
Contact: Jennifer Vucinovich
Address: 101 East Fifth Street
St. Paul, MN 55101
Phone: (651) 466-8750
Fax: (651) 466-8910
E-mail:  jennifer.vucinovich@usbank.com
Web: www.usbank.com

Vlnoco%la

Contact: Marion Dauner

Address: 6636 Cedar Avenue South #300
Minneapolis, MN 55423

Phone: (612) 455-4000

Fax: (612) 455-4001

Cell: (612) 532-0406

E-mail: marion@vinocopia.com

Web: www.vinocopia.com

Wells Fargo Insurance Services

Contact: Tony Baldwin

Address: 4300 MarketPointe Drive, Suite 600
Bloomington MN 55435

Phone: (952)- 830-7353

Fax: (952) 830-3048

E-mail: tony_baldwin@acordia.com

Web: www.acordia.com

William Grant & Sons
Contact: Chris Morton

Address:
Office:  (612) 822-2408

Fax:  (612) 822-2415

Mobile: (612) 242-6813
E-mail: cmorton @wgrantusa.com
Web: www.grantusa.com

W.J. Deutsch & Sons Wine

Merchants
Contact: Joe Mayne
Address: 18998 Baldwin St. NW
Elk River, MN 55330
Phone: 763-241-7675
Fax: 763-241-8842
E-mail: joe.mayne @wjdeutsch.com
Web: wjdeutsch.com

Silver Member

Arctic Ice, Inc.

Contact: Chad Friedrichs

Address: 1090 South Victory Drive
Mankato, MN 56001

Phone: (507) 345-8078 * (507) 327-4389

Fax: (507) 388-4387

E-mail:  f.chadw@gmail.com

Pig’s Eye Brewing Company, LLC

Contact: Jeff Crawfor

Address: 10107 Bridgewater Parkway
Woodbury, MN 55129-8587

Phone: (651) 734-1661

Fax: (651) 734-0171

E-mail:  jgcrawford @pigseyebeer.com

Web: www.pigseyebeer.com

Bronze Member

Bellboy Cor?oration
Contact: Dave Gewolb
Address: 2200 Florida Avenue South

Minneapolis, MN 55426
Phone: (612) 544-8178

Dahlheimer Beverage
Contact: Nick Dahlheimer

Address: 3360 Chelsea Raod West
PO Box 336
Monticello, MN 55362
Phone: (763) 295-3347
Fax: (763) 295-4947
E-mail: nick@dahlh.com

Dakota Worldwide

Contact: Len Sage

Address: 8200 So. Humbolt Ave.,Suite 302
Minneapolis, MN 55431

Phone: (952) 835-4505

Fax: (952) 835-4461

E-mail: |.sage @dakotaww.com

Web: www.dakotaww.com

Johnson Brothers Liquor Company
Contact: Michael Johnson
Address: 1999 Shepard Rd

St. Paul, MN 55116
Phone: (651) 649-5800 / (800) 723-2424
Fax: (651) 649-5894
E-mail: mjohnson@johnsonbrothers.com
Web: www_.johnsonbrothers.com

Quality Wine & Spirits

Contact: Tom Morgal

Address: 7900 Chicago Avenue South
Bloomington, MN 55420

Phone: (952) 854-8600

Fax: (952) 851-0501

E-mail: tmorgal@qgwsco.com

Web: qwsco.com

Wirtz Beverage Group

Contact: Kevin Ryan

Address: 489 N. Prior Avenue
St. Paul, MN 55104

Phone: (651) 646-7821

Fax: (651) 646-1497

Web: www.wirtzbeveragegroup.com/
minnesota.asp

Summit Brewmg
Contact: Mark Stutru
Address: 910 Montreal Circle
St. Paul MN 55102
Phone: (651) 265-7800
Fax: (651) 265-7801
E-mail: mstrudrud @ summitbrewing.com

The Wine Company

Contact: Chris McDonnell
Address: 425 Minnehaha Avenue West
St. Paul, MN 55103

Phone: (651) 487-1212
E-mail: chris@thewinecompany.net
Web: www.thewinecompany.net

Supporting Member

C & L Distributing

Contact: Tim Koltes

Address: 1020 Industrial Drive So.
Sauk Rapids, MN 56379

Phone: (320) 251-7375

Fax: (320) 259-7981

E-mail: tkoltes@budtime.com

Canon River Winery
Contact: Johm Maloney
Address: 421 Mill Street West
Cannon Falls, MN 55009
Phone: (507) 263-7400
Fax: (507) 263-8400
E-mail: john@cannonriverwinery.com
Web: www.cannonriverwinery.com

Carlos Creek Winery

Contact: Tamara Bredeson

Address: 6693 County Road 34 NW
Alexandria,, MN 56308

Phone: (320) 846-5443

Fax: (320) 846-7191

E-mail: tami@carloscreek winery.com
Web: www.carloscreekwinery.com
CNH

Contact: Wayne Hilbert
Address: 21 West Superior Street #500
Duluth, MN 55802

Phone: (952) 431-4433
E-mail:  whilbert@cnharch.com
Web: www.cnharch.com

Fieldstone Vineyards
Contact: Charlie Quast
Address: P.O. Box 133

Redwood Falls, MN 56283

Phone: 507-627-9463
E-mail: charlie @fieldstonevinyards.com
Web: www.fieldstonevineyards.com

Forest Edge Winery
Contact: Paul Shuster
Address: 35295 State 64

Laporte,, mN 56461
Phone: (218) 224-3535
Fax: (218) 224-3502
E-mail: shuster@paulbunyan.net
Web: www.forestedgewinery.com

Grand Pere Wines Inc.

Contact: Brian Daunheimer

Address: 2222 Elm Street NE
Minneapolis, MN 55414

Phone: (612) 929-3163 x 40

Fax: (612) 605-7132

E-mail: brian@grandperewines.com

Web: www.grandperewines.com

Hagen Beverage Distributing

Contact: Mark Hagen

Address: 500 Industrial Lane
Worthington, MN 56187

Phone: (507) 376-5903

Fax: (507) 376-5951

E-mail: hagenm@frontiernet.net

Madison Bottling Co.

Contact: Dave Bergerson
Address: RR2 Hwy 40 East
Madison, Minn. 56256
Phone: (320) 598-7573
Fax: (320) 598-3738
E-mail: dbergerson@madisonbottling.com
Web: www.madisonbottling.com

The McComb Group
Contact: Bill Gorton

Address: 222 South Ninth Street, Suite 380
Minneapolis, MN 55402

Phone: (612) 339-7000

Fax: (612) 338-5572

E-mail:  bill@mccombgroup.com

Stan Morgan & Associates
Contact: Skip Troyak

Address: 35 Water Street
Excelsior, MN 55331
Phone: (952) 474-5451
Cell (952) 474-8253
E-mail: sales@stanmorganassoc.com
Web: www.stanmorganassoc.com

Sunny Hill Distributing

Contact: Mike Baron

Address: East Highway 169
P.O. Box 333
Hibbing, MN 55746

Phone: (218) 263-6886

Fax: (218) 263-6111

Thorpe Distributing Company
Contact: Jack Stevenson
Address: P.O. Box 120
Rogers, MN 55374
Phone: 763-463-2000
Fax: 763-463-2001
E-mail: jackstevenson@thorpedistributing.com
Web: www.thorpedistributing.com

Tushie Montgomery Architects

Contact: Gary Tushie

Address: 7645 Lyndale Ave. So., Suite 100
Minneapolis, MN 55423

Phone: (612) 861-9636

Cell (612) 861-9632

E-mail: garyt@tmiarchitects.com

Web: www.tmiarchitects.com
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Rick f__gfgm?xﬁ(z/& Vodka

opulentvodka.com

Available through Phillips Wine and Spirits Outstate: 800-462-5303 Metro: 651-631-3333



VODKA

CELEBRATE

COLORFUL, FUN AND DELICIOUS - UV Vodka combines luxury quality, progressive design
and extraordinary value. UV Flavored Vodkas are distilled four times and naturally
flavored with some of the finest ingredients sourced from around the world.

DOUBLE GOI. MEDAL WINNER HOT BRAND

San Francisco World Spirits Competition 2005 - 2006 - 2007 - 2008



