Minnesota Municipals
Showing Valu




When You Think
You've Done it All.....Do More!




Making Money Is
NOT Enough

Recently, the consistently profitable Darwin miuinicipalliquor operation was closed.

Making money was NOT enough.




It is the liquor manager’s

responsibility to educate
employees, €O

members and the public
abotit the important role
their municipal liquor
operation plays in the city.




Municipal liquor employees
have more contact with the

public than any other€ity
department! !‘




Are You Prepared for the INEVITABLE Day
When Someone Questions Your Government
Run Liquor Operationg
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Privatization

Cities Exit the Liquor Busine
One of Three Reasons:

City is Shr 0SS of Population, Major ERipIoVer)
Politics (I'hi Bical Opposition, Personal Agenda)

Poor Council Oversight (Fear, Lack of Industry Knowledge)




Through Trial & Error...

Hlere's What Works...




Give Yourself Permission to
Spread the Word




I'he More “Local” the Better!!




. Is better than...




' MINNESOTAVIKINGS

e |FOUNDATION

OUR town is working with
the MINNESOTA VIKINGS!!!

(You can use the logo)




Oversized Check

WUAGERS
IS G BREWS

(At Council Meeting)




Stapled to Shopping Bags

Ligunor Hutch
245 Washington Ave E
Hutchinson, MN 55350
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Turned Into an Indoor Sign

uor
STORES

EST. 1941

072609
pate January 1, 2016

r [ $690,000

DOLLARS

Elk River Liquor Storey

| Giving Back to the
Community




Inside Sign




Larger Indoor Sign
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Outside Sign
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. ALL PROFITS
| GENERATED FROM
THIS LOCATION
RETURN TO




Checkout Counter
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Videos




Print Ad

OUR PROFIT REDUCES YOUR TAX! SHOP LOCALLY FOR ALL YOUR CONSUMER NEEDS!

Thank you for voting Rogers Wine & Spirits,

; 0. Best L|quor Store

'*Thank you for voting Rogers Municipal
' ;4 oL ‘o Best Happy Hour

~
R E R M N All Pulltab Proceeds Go To: FIRE RELIEF ASSOCIATION
Hours: 3pm - 10pm MONDAY | 3pm - Close | TUES, WED, THUR | 3pm - 1am FRI & SAT

21400 John Milless Dr * Rogers (763) 428-2600
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Monday, Feb. 8th - Saturday, Feb. 13th
- o

. 3 C s T
ss=Stopin*¢> Try Something New!!
Thur. Feb. 11th 4-6 pm - Hogue LH Riesling, Meiomi Chard & Pinot Noir & More

Fri. Feb. 12th 4-6 pm - Kinky Liqueurs, Cupcake Sparkling Wines & Salvatore Cab.
Sat. Feb. 13th Noon-3 pm - Sophora Sparkling Wines, Wither Hills Sauv Blanc & More

Celebrating Our 10th Year in Our New Building!
Thank you fer shopping local. Yeur continued wi allows us o pul profits back into the
community to help keep taxes low, parks clean & roads smooth!

Heg 91999
SALE $17.99

SALE $12.99

Jetferson's Bourbon

$1a09

SALE $12.99

Cinnabon Créme Liqueur

SALE $12.99 “ SALE $16.99

' SALE $26.99

New Amsterdam
Vodka & Gin

Kendall Jacksan
Vintner's Reserve

Sant Orsola Moscato * Disefio Malber
dAsti X

SALE $6.99

L 4
Register

To Win!!

‘Weber Grill, Wild Hockey Jersey,
Signs, T-shirts, Caps
& many more items!

Reg S109%

SALE $8.99

a || Cnargonnay

SALE $11.99

SALE $10.99

245 Washington Ave. E., Hutchinson
320-587-2762
www.liquorhutch.com




Newsletters / L.ogo

Champagne Recommendations, $tag's Leap on Sale and More. - Mozilla Firefox

G edina library - Google Search % | Champagne Recommendation.. % | 4

] 155 campaign-archive2.com /7

visi s Constant Contact:Lo.. @ MMBA - MinnesotaM.. ¥ TCF Bank- Personal, B.. < SurveyMonkey: Free o... [l 340A - LIQUOR 2013 .. T 7515 Minnesota Rule B Electronics, Cars, Fashi.. @ Swing Out Sister: A M... T TED: Ideas worth sprea... I3 YouTube @ DNR EagleCam @ Meade and Friends - C...

Subscribe Share v Past Issues Translate v RSS R
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STAG'S LEAP SECRET SALE
FOR LEAP DAY!

Leap Day is Monday, and we're
celebrating by offering four types of the
acclaimed wines by Stag's Leap Winery
at 20% off (Cabernet, Chardonnay.
Merlot and Petite Sirah). Regular prices
$26.99 to $49.99_ Just mention this post
to receive the discount. Offer good
Monday, Feb. 29 only, while supplies
last. See associate for details.

Enjoy the red carpet and warm temperatures this weekend and remember to always
drink responsibly. Cheers!

The Friendly and Knowledgeable Staff at Edina Liguor

Twitter  instagram  YouTube

TR,

)




Website

Create & Website Account - Manage nofification subscriptions, save form progre:

Government City Services Live and Work Pay Online

CONTACT Us

Spirits

Beer and Wine Tasting
Events

Holiday Hours

St. James Liquor is owned and operatedyby the City of St. James. Profits from the
municipal liguor store go to the City of St. Jamesstesreduce the cost of city services and
provide property tax relief. The primary use of the liquor profits is to fund the operation of
the St. James Princess Theater and the St. James Municipal Outdoor Swimming Pool.
The profits are also used to fund special projects such as the website upgrade. Through
your support we can continue to improve the quality of our community. We control the
sale and consumption of alcoholic beverages while producing a profit for our city.




Social Media

1 M 210 P\ 10N 2SS O/ -
LLAMET06 P NISUNDAY, @ Lakeville Liquors @Lak...- 4/18/23

During last night's council meeting,
our Operations Director, Tana
presented a check in the amount of
$28,024 to The Open Door and 360
.. Communities. These funds were
Lavoes raised by our customers in the month

- L] l
Lakeville Liquors of afch.
@LakevilleLiquor :

LAKEVILLE
LioUoRS

Putting profits back into the community since
1934. Profits are used for capital outlay
projects. We promote the responsible
consumption of alcohol. Must be 21.

© Lakeville, MN (2 lakevilleliquors.com

Joined April 2016
105 Following 462 Followers

Followed by Minnesotans4Choices,

H4C = Brooklyn Center Liquor, Mike Karb...




Staft Clothing




Annual Report

MESSAGE FROM THE [ilelfls] MISSION VALUE OF

LIQUOR OPERATIONS [Reldlnylielsts
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MUNICIPAL LIQUOR

OPERATIONS - -

Our profits are transfered to the Lits

Gesneral Fund and can be used to:
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City of Pine City
Municipal Liquor Store Fact Sheet

Pine City’'s municipal liquor stores contribute S50,000 directly to the City’s

general fund budget. This $50.000 permits the City to fund programs that we
would not be able to otherwise levy for such as:

Summer
__Recreation 6,000.00
Youth Hockey 4 .000.00
Soccer Program 500.00
County Fair/
parade 2,500.00 |
Fur Post 1,100.00
Arts Council 7.000.00 |
Star City 2,500.00
Initiative
Foundation 1,500.00
MN Seniors
Foundation 500.00
Northern
Technology Inst 1,500.00
Transportalion
for Elderly 10,712.00
Library 8,000.000

These programs directly aftect the quality of life of our kids in Pine City. Time
and time again, Minnesota is voted as the #1 state in which to live because of
our guality of life. The Department of Employment and Economic
Development lists this attribute as a greal reason for businesses to locate in
Minnesota (www.postivelyminnesota.comj.

Other benefits of the municipal liquor store are:

v excellent control mechanism to restrict youth access to alcohol
v excellent control mechanism to prevent sale of liquor to intoxicated
individuals




Industry Activities

HELP SUPPORT LOCAL
ANIMALS IN NEED

This Municipal Liquor Store
is raising funds and collecting
supplies to help our local

| animal shelter. You can help £

by donating $1 or by bringing §
in supplies during the month
of April. 100% of donations
are given to local shelters!

Thank you
for your support.




Cash For Canines
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If Nothing Flse, Do It to
Address Statfing Issues

905 26+

Of employees would Of employees look for
trade a percentage videos to see what a

of their lifetime company’s culture is
earnings for greater like before applying to
meaning at work job roles

:9: Seenit

If your company’s pufpose isjust.a poster on the wall,
youre wasting everyone’s time!

If you talk about purpose but don’t follow through, the results can
be devastatingly bad.




Review

Four Ways to Communicate Your Value

Never assume everyone knows what you
know about your agency.

Be ready to explain anything to anybody at
any time. ‘

Don’t let longevity foster complacency.

Be your agency’s biggest advocate.







