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Bagley Liquor Multi-purpose Room Before December 2017

Tasting room view from the side of room. Setup for liquor tasting. Tasting room view from the front of room. Setup for liquor tasting.
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Bagley Liquor Multi-purpose After December 2017
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Tasting room view from the back of room. Tasting room view from the front of room.




Bagley Liquor Multi-purpose Walls of Info

Ttaly and Port Vineyards wine region maps.

California, Washington, and South America wine region maps wreath of friend ship and loyalty




Bagley Liquor Multi-purpose presentation area

View of presentation area. View of presentation area with tv for power point or Skype
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Bocce Ball(s)

We listened to our customers and it paid off big timell!







| decided to go to the city council and ask them if |
could put in four bocce ball courts and have a bocce
pall league to help make the bar money to offset the
Increase In wages.







The only expense | had was for the four sets of bocce
balls at $750.00.







The bocce ball courts are open to the public and there
are people playing bocce at all times of the day. It was
a great opportunity for the bar and for the city to have
these put in.
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View of increased seating capacity, easy access to patio area.




More room for staff to do their work!
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Dropped Our Paid Print Adverts

Sales Are Still Showing an Upward Trend
Spirits of Nisswa




A couple of months leading up to
September we decided to test
trackable coupons in our local paper

with some no-brainer deals...
BOGO's & 1/2 off $40 bottles...
results were not impressive at all.




September 2017

We decided to opt out of our monthly paid
advertisement in the local paper.

It wasn't quite this bad... but we had a theory.




We were spending $300 a month for a
quarter page advert in the middle of
our local shopper paper.

Coincidentally, this is how we feel when we get home to the family too ®&&




It was questionable if the print advert was
driving business our way, so we decided to
test a few months without the paid ad...




We continued to build our monthly
email newsletter subscriber base...

which is still free through mailchimp.com
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