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ON THE COVER
From full service restaurants to an expanded menu, more 
and more MMBA members are increasing their food 
offerings.

Several members are successfully using Oven Baked Eats 
to provide an upgrade from frozen pizzas, but not install-
ing a full kitchen. More information on this option can be 
found by contacting the company, using the information 
on Page 18.
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Brenda Visnovec
President

MMBA President’s Message

For those of you who attended the re-
cent MMBA conference….. Thank you 
and I hope you had a great time!

My intent with this article was to write 
about the conference, but when 
I opened the most recent MMBA email 
newsletter, I saw that was already done. 
The author of that article was signed, 
Bridgitte Konrad, North Branch.

Looking at that article made me realize 
how much I appreciate serving on the 
MMBA board with all of my colleagues 
and comrades. So I decided to turn on 
them…. Or should I say turn my focus 
of the article on them. So this is 
becoming a bit of a “Did You Know” 
arcticle!

did you know? That MMBA has 
two administrative non-voting board 
members? Bridgitte Konrad is the City 
Administrator of North Branch and 
Shelly Dillon is the City Clerk from 
the City of Callaway. They have no 
voting powers, but they serve as a 
sounding board and an incredible 
resource when the board is making 
decisions. Their dedication is admirable, 
their knowledge invaluable, so thank 
you!

did you know? That our Executive 
Director, Paul Kaspszak has no ability 
to write checks? All invoices go to 
Paul for approval, he then codes
 them prior to submitting them to our 
accounting firm for printing, who then 
in turn forwards them to the board’s 
secretary/treasurer for signing. This is 
checks and balance system put in place 
to protect the funds of our member-
ship. Just as the board has a transparent 

this year’s legislative issue of the year 
was Sunday sales. This is where we 
need our members! We need attendance 
at the legislative day, or if nothing 
more, we need you to form a relation-
ship with your legislators!

regional Meetings: These occur in 
the fall in which the MMBA Executive 
Director and Board Members travel 
around the state for small gatherings 
with members of the “region”, hence 
the name. (we are a creative group 
aren’t we?) These are invaluable tools 
that breaks and while the agenda may 
appear similar, the issues are broken 
down regionally, which can be different 
than statewide due to competition, 
construction, demographics or 
population.

MMBa Membership Luncheons: 
This program involves reaching out 
and coordinating lunch meetings with 
facilities in their general vicinity. 
These could almost be considered 
sub-regional meetings in nature as the 
operations are typically of very similar 
size and issues. These meetings only 
take a couple of hours, and there is 
no real agenda formed for discussion 
topics. These meetings because of the 
similarity in operations really becomes 
a think tank situation for cities that are 
fairly comparative in nature.

As Executive Director, Paul Kaspszak 
said and continues to stress “Individuals 
learn in different manners and we 
need to provide our members various 
means in which to communicate and 
improve their operations”.

Bottom line, you as managers need 
to make the first move. If you need 
assistance in any way, please reach 
out to your closest board member, or 
your executive director!

checks and balance systems, so should 
all municipal liquor operations as it 
applies to inventory handling, payments, 
etc. If you have questions regarding 
this just ask!

did you know? Our programs for our 
members have continued to expand and 
evolve over the years.

commercial Memberships: Just a 
decade ago, MMBA had no commercial 
members, and while we endorse no 
specific vendors, groups or individuals, 
these memberships provide our store 
managers and staff a single point of 
contact and a resource for staff trainings, 
wine club events, equipment needs and 
more.

MMBa Boot camp: This is a basics 
training camp for new store managers, 
assistant managers, administrators or 
council members that want to learn the 
basics of store operation. This event is 
held in February over the course of two 
days.

MMBa conference: For many 
old timers who may recall, this was 
originally the “Expo” held in St. Paul. 
This was conducted alongside and 
in conjunction with the Minnesota 
Licensed Beverage Association. While 
we work well with the MLBA in many 
efforts, our members yearned for more 
knowledge and less of a trade show 
atmosphere.

Lobbying efforts: The first true 
legislative issue I observed was when 
candy bars and chips had to be removed 
from off-sale liquor stores. Seemed 
trivial at the time, but now I have a 
better understanding as to what is a 
very slippery slope up at the Capitol. 
The food out or the liquor store was 
just the prelude to wine in grocery. 
Moving forward and on to present day, 





have you tried it, 
minnesota?

PLEASE ENJOY MÉNAGE À TROIS RESPONSIBLY. 40% ALC./VOL (80 PROOF) Ménage à Trois Vodka, Citrus Flavored Vodka, Berry Flavored Vodka. ©2014 Ménage à Trois, St. Helena, CA 94574
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To Keep the Last Café Open, Goodridge 
Runs It, Along with Bar & Liquor Store

By Brandi Jewett, Grand Forks Herald
 
This past February, Shannon Moen 
added restaurant management to her list 
of duties as the city clerk here.

That’s when Goodridge, home to 132 
people and located in northeast 
Pennington County, opted to forgo 
finding another owner for the city-owned 
café and instead reopen and run the 
establishment itself as the Country Side 
Grill.
 
“The first night we opened, we had the 
mayor’s wife in (the kitchen) and even 
some City Council members in there 
cooking because there wasn’t anyone,” 
Moen said.

Aside from clerking, Moen also 
manages another staple becoming 
rarer each year in small towns — a 
city-owned bar and liquor store. When 
Moen’s not looking over the restaurant’s 
finances, her days are spent mixing 
drinks and ringing up customers’ liquor 
purchases.

The bar and liquor store has been 
under city control since 1947. The city 
entered the restaurant business in 2005, 
after getting a federal grant to open a 
new café after the last one closed early 
in the decade. But, prior to February, 
management of the café was left to 
a series of owners who would make 
payments to the city. Moen said the last 
owner closed the café at the beginning 
of the year.

Now keeping the café opened will be a 
community effort.

Local push

Taking over the café has proven to be a 
learning experience for Moen.

One of her first lessons was that kitchen 
equipment can be pricey.

A used chicken broaster recently came 
up for sale near Goodridge, but the 
price tag would prove to be too much 
for the café.

That’s where the community comes in 
— or in this case Moen’s father.

“He got it for $5,000, gave it to us and 
said the café can pay him back when it 
can,” she said.

The community’s generosity extends 
beyond the kitchen. In addition to the 
hundreds of portraits that serve as a 
veterans memorial, the café’s walls also 
feature wooden signs given by another 
community member.

While the café sits on Minnesota 
Highway 219, Moen said much of the 
business is local.

Last week, Rodney and Sharon Wayne 
were enjoying lunch in the café. The 
pair has come in once or twice a week 
for the last 35 years and has seen the 
restaurant through several owners.

 “We’ve been coming since it opened,” 
Sharon said, dunking a chicken drummy 
in ranch. “It’s usually really good.”

City ownership will mark another new 
chapter in the café’s history. Moen 
said she’s dropped the prices and is 
interested in seeing the restaurant at 
least break even. In the meantime, 
some of the city’s liquor profits 
have been used to supplement the 
restaurant’s income.

“We just really want to keep a café in 
the town,” Moen said.

community effort

Three blocks away, the liquor store 
and bar stand as a testament to the 
community’s passion to keep the 

city-run businesses open.

Housed together in one building, the 
liquor store is squeezed into a small 
room near the bar’s front door.

The bar features the usual mainstays 
such as a pool table, popcorn machine 
and jukebox but a closer look and 
few quick stories from Moen reveal 
what the town has put into keeping it 
updated.

Moen serves customers drinks at a 
newly constructed horseshoe bar, its 
top crafted by another local. There are 
some cracks but Moen said its maker 
has promised they will be fixed in time 
for the town’s centennial celebration 
next summer.

The liquor business has been making 
a steady profit since Moen took over 
seven years ago. She and about a half 
dozen part-timers keep the store and 
bar running.

The bar space serves as a gathering 
place for birthday parties and other 
celebrations along with giving a home 
to nightly bingo games.

At the end of the day, the city’s efforts 
to keep the café and liquor store open 
come down to its residents’ wishes.

“We’re trying to do what people want,” 
Moen said.
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increase our food options for our 
customers.  
 
In January, we purchased an Instant 
Burger Machine and a Sandwich Grill 
and started developing our new menu:
 
We now offer salads, pizzas, appetizers 
and a variety of sandwiches & burgers 
on our new menu and the response 
from our customers have been positive.  
 
Because of the increase in business, 
we now have to schedule a cook over 
the lunch & supper hours because one 
person cannot do both and keep up.  
 
Training was a big part of the new 
menu with my staff because I wanted 
all of them to make each item on the 
menu the same as well as the way it is 
presented to the customer. With the new 
menu came food safety training too.  
 
Up until this point we have always 

We lost our restaurant on Main Street 
last November and that sparked up my 
creativity to increase our food menu 
and generate more money coming in 
our facility.  
 
Up until then all we had to offer our 
customers was pizzas, Auto Fry 
appetizers and microwave sandwiches.
  
We did not have the space or the money 
to put in a full kitchen, so I researched 
all of the equipment  we could use in 
the space we had available without 
having a vent or Ansul system.
 
I found a couple pieces of equipment 
we could use in our facility and 

carried pre-cooked food. However, the 
burger machine requires raw hamburger 
to be used so training each bartender on 
the proper way to handle raw meat and 
not contaminate other food items was 
very crucial.
 
Of course I worked closely with our 
county health inspector to make sure 
they were ok with the menu changes 
and the equipment we added.
 
Health inspectors vary from county 
to county so it is a good idea to check 
with them before you decide to change 
your menu or add cooking equipment 
to your kitchen areas.
 
I am happy to report since our new 
menu launched we have seen a 30% 
increase in our food sales to date com-
pared to last year!

Karissa Kurth
Buffalo Lake

Buffalo Lake Liquor Expands Food Offerings

Platinum Member
Anheuser-Busch, Inc.
Contact: Marques Simmons
Address: 10252 Grand Isle Place
 Woodbury MN 55129
Cell: (443) 797-5868
E-mail: marques.simmons   
@anheuserbusch.com
Web: www.budweiser.com

Beam Global Spirits & Wine
Contact: Justin Ashton
Address: 3601 W. 76th Street Suite 20
 Edina, MN 55435
Phone: (952) .830.1131
Fax: (952) 830-0123
Cell: (612) 961-147
E-mail: justin.ashton@beamglobal.com
Web: www.beamglobal.com

Oven Baked Eats
Contact: Nic Boyer
Address: 16101 W 78th Street
 Eden Prairie, MN 55344
Phone: 1-866-787-8862
E-mail: nboyer@deliexpress.com
Web: deliexpress.com

MillerCoors Brewing Company
Contact: Jon Chance
Address: 248 Cygnet Pl
 Orono MN 55356
Phone: 612-718-6862   
Fax: (952) 285-6862
E-mail: jon.chance@millercoors.com 
Web: www.millercoors.com

Minnesota Independant Ice
Manufacturers Association
Contact: Steve Kelly
Address: 2900 5th  Ave. So.
 Minneapolis, MN 55408
Phone: (612) 824-9600
Fax: (612) 824-1974
E-mail: steven@shamrockgroup.net
Web: www.aceice.com

National Alcohol Beverage
Control Association
Contact: Jim Sgueo
Address: 4401 Ford Avenue #700
 Alexandria, VA 22302-1473
Phone: 703-578-4200
Fax: 703-820-3551
E-mail: jim.sgueo@nabca.org
Web: www.nabca.org

Ste. Michelle Wine Estates
Contact: Randy Dobratz
Address: 16540 Hyland Court
 Lakeville, MN 55044
Phone: (952) 250-9837
Fax: (952) 891-1560
E-mail: randy.dobratz@smwe.com
Web: www.smwe.com

Trinchero Family Estates
Contact: Terri Uitermarkt
 Minnesota District Manager
Address: 17800 Firebird Court
 Farmington, MN 55024
Phone: (952) 432-2661
Fax: (952) 432-2661
Cell: (612) 281-4271
E-mail: tuitermarkt@tfewines.com
Web: www.tfewines.com

Total Register Systems
4215 Louisiana Avenue   New Hope, MN 55428

(763) 537-1906 • www.trs-pos.com

Point-of Sale & Inventory Solutions 
for the  On-Sale / Off-Sale 

Municipal Beverage Industry

Systems Include
• ID Verfification
• Credit Card Interfacing
• Sign Painting
• Gift Cards
• Wireless Scanning
• Touch Screen
• Report Wizard
• Video Camera Interfacing

Total Register Systems has 20 years of Experience in Retail Partnerships



Providing Service and Brands to its customers since 1882 with the 
largest selection of Fine Wines, Distilled Spirits and Beer in Minnesota

Statewide Wine & Spirits  (651) 646-7821 or 1-800-672-0970

Metro Area Beer (651) 646-6063

www.wirtzbeveragegroup.com · 489 North Prior Ave. · St. Paul, MN 55104

®

THE EARTH FRIENDLY WINERY™

Providing service and national brands to our customers with the 
largest selection of Fine Wines, Distilled Spirits and Beer in Minnesota. 

Now selling the following beers state-wide

Wine, Spirits and Beer: (651) 646-7821  (651) 646-6063  1-800-672-0970

www.wirtzbev.com  ·  489 North Prior Ave.  ·  St. Paul, MN 55104

Providing Service and Brands to its customers since 1882 with the 
largest selection of Fine Wines, Distilled Spirits and Beer in Minnesota

Statewide Wine & Spirits  (651) 646-7821 or 1-800-672-0970

Metro Area Beer (651) 646-6063

www.wirtzbeveragegroup.com · 489 North Prior Ave. · St. Paul, MN 55104

®

THE EARTH FRIENDLY WINERY™

VODKA OF FINLAND
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Purpose

Provide industry / community recognition and an example for others to emulate. 

Categories

 • Best Themed Promotion
 • Best Product Launch
 • Best Business Development: New Build, Refit or Launch
 • Commitment to Customer Service
 • Commitment to Staff Development
 • Community Involvement Award

Criteria

See Back Page

Judging

All member facilities are eligible to participate. An independent panel will determine the winners.  Panel 
participants might include current MLS managers, city staff / officials / industry representative and 
MMBA staff.  Panel participants will vary each year.

2014 Nomination Timeframe

Announcement of the new program at the annual meeting and encourage nominations. 
Entry window is between May 19, 2014 - August 19, 2014, for activities beginning on January 1, 2013. 

Winners will be announced and awards presented this year at the Regional Meetings. 

In 2015, the awards will be presented at the annual meeting for activities conducted in 2014.   Therefore, 
for the first year it will be possible for an entry to be denied a 2014 award, but win a 2015 award. 

Winners will receive a plaque and $250 community project monetary award. 

Submissions must be received in the MMBA office by August 19, 2014

MMBA, PO Box 32966, Minneapolis, MN 55432 or kaspszak@visi.com

2014 MMBA
FACILITY AWARDS





Ad Name:  Shockingly Refresh
Item #: PST201010010

Order #: 224479  

Trim: 8.5 x11
Bleed: 8.75 x 11.25
Live: 8 x 10.5

Closing Date:   11.19.10
QC: RR
Pub: MMBA Newsletter 
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2014 MMBa award criteria

Entries may be submitted individually or jointly by key parties involved.

Best Themed Promotion

Awarded to the facility demonstrating the most innovative themed promotion to reach and appeal to its 
customers. Entrants must describe how the campaign or promotion was conceived, executed and evalu-
ated for success, giving necessary data to support their claims. Each entrant must submit photographic 
evidence and relevant items of promotional material to support their entry. 

Best Product Launch
 
The best product launch for sale through the facility to the consumer. This must be launched within the 
qualifying period and demonstrate innovation and fill a gap in the market. Entrants will submit pho-
tographs of the product and information on how it was a) conceived b) the response to it c) show its 
commercial success. Entrants should explain why stocking the product is important or beneficial to their 
operations.
 
Best Business Development: New Build, Refit or Launch

Awarded to the best facility development within the qualifying period. This may be a new building, 
concept, extension, rebuild, refit or relaunch. It should show best practice in design, innovation and en-
vironmental standards. Entrants should describe how the initiative was a) conceived, b) executed and c) 
quantified in terms of commercial success.

commitment to customer service

Awarded to the facility showing customer service above and beyond the norm (i.e. carry out service). 
Please include any feedback available from customers and evidence of what your facility’s customer ser-
vice offer involves. The award winner will demonstrate how it offers its customer’s advice, information, 
attention to detail and a pleasant customer service above and beyond its competition.

commitment to staff development

Awarded to the facility with the best attitude and commitment to developing staff. Entrants will submit 
written evidence, with supporting printed material if available. Entrants should demonstrate how they 
are a) committed to training of the highest standard, and b) how they have enabled staff to better their 
knowledge for improved performance and possible career development.

community involvement award

Awarded to the facility showing the most commitment to getting involved in activities within its local 
community. Entrants will provide written and photographic evidence, including media coverage, of how 
being committed to the community benefited business and added to the facility’s appeal. The Awards 
winner will show how a municipal liquor operation is more than just a retailer that sells alcohol.
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nominee details

Facility Name__________________________________________________________________

Facility Address_________________________________________________________________

Facility Phone Number___________________________________________________________

Primary Contact Name & Position__________________________________________________

Primary Contact Email___________________________________________________________

award category (check one)’

	 q	 Best Themed Promotion

	 q	 Best Product Launch

	 q	 Best Business Development: New Build, Refit or Launch

	 q	 Commitment to Customer Service

	 q	 Commitment to Staff Development

	 q	 Community Involvement Award

Submissions must be received in the MMBA office by August 19, 2014

MMBA, PO Box 32966, Minneapolis, MN 55432

kaspszak@visi.com

2014 MMBA FACILITY AWARD
NOMINATION FORM



Regardless where you are,
we've got you covered.
Rely on the MIIMA members for 'bottled water' quality ice, 

first-rate service and fast, dependable delivery.

Minnesota Independent Ice Manufacturers Association
MIIMA Members:

Ace Ice Company 
2900 Fifth Avenue South
Minneapolis, MN 55408
612.824.9600
800.862.9273
Contact: Matt King

Carlson’s Lakeshore
Ice Company
602 Ogden Avenue
Superior, WI 54880
888.943.2665 
Contact: Chuck Wessberg

Crystal Springs 
Ice Company 
25503 Russell Road
Pine City, MN 55063
866.629.6267 
Contact: Tom Valvoda

Mid Central Ice 
39072 County Hwy. 49
Perham, MN 56573
218.346.4423
877.346.4423 
Contact: Dave Chase 

Precise Ice Company
608 Parkway Drive
Belgrade, MN 56312
320.254.8018
320.293.0010 (cell) 
Contact: Mike Buckentine

Waterville Ice Company 
14853 E. Benton, Suite 1
Waterville, MN 56096
507.362.8177 
888.362.8177 
Contact: Bernie AkemannMinnesota ice for

Minnesota businesses.

Perham

Belgrade

Waterville

Pine City

Minneapolis

Duluth/SuperiorMID-CENTRAL ICE LLCMID-CENTRAL ICE LLC



Are You Ready for the Question: 
“How Valuable is Our Liquor Store?”

This week I was preparing my update 
report for our Council Meeting next 
Monday, and our City Administrator 
informed me that a youth member from 
our local We Decide chapter at our high 
school will be attending and bringing 
a concern to the council about our sign 
for our Municipal Liquor Store on the 
Highway as you come into town.   
 
The We Decide group feels that it por-
trays a negative image of our commu-
nity as it promotes the sale of alcohol 
and it is one of the first things you see 
when you come into our town.
 
As a proud parent of a youth member 
in the same We Decide group here 
in Nevis, it was my daughter that 
explained to the group how as a city 
municipal we are a community partner 
and we support their efforts in keeping 
alcohol away from minors.   

EBT Cards
An MMBA  member recently 
asked:

I just got a recorded call stating 
my business was able to accept 
the state issued EBT (Electronic 
Benefit Transfer) card.....is that 
legit???
 
According to the State of 
Minnesota:
 
Cash on an EBT card is provided 
to help families and individuals 
meet their basic needs.  
 
These basic needs include food, 
shelter, clothing, utilities and 
transportation.  
It is illegal for an EBT user to buy 
or attempt to buy tobacco products 
or alcoholic beverages with the 
EBT card.

in a positive way for our community as 
well.   
 
We limit the flavors of alcohol available 
in our store that are “Kid Friendly” 
flavors such as Fruit Loops and 
Mountain Dew.   
 
We also actively participate in yearly 
alcohol trainings and education pieces 
for the students through the Hubbard 
County Youth Coalition against Drugs 
and Alcohol.
 
Here is to proudly serving our community 
not only in a financial state but in a 
positive community value for 80 years! 
Happy Anniversary Minnesota 
Municipals!  
 
We are important to our community and 
it is important to let your community 
know how you impact them through 
education of all aspects of who we are.
 
Lisa Kamrowski
Nevis Liquor

 That was just one part of who we are.
 
I have prepared information for the 
group to present at the meeting to not 
only educate our youth community 
about who we are and what we do for 
our 
community, but to remind our adult 
community as well how the profits 
from our municipal liquor store benefit 
them.  
 
We may be small, but we are successful 
and transfer $35,000 into our general 
fund each year and we are able to 
put the remainder of our profits into a 
reserve account for maintenance, 
upgrades and community projects.  
 
If it was not for our contribution to 
the general fund, it would increase our 
Levy by thousands and the city tax 
payers would be paying over double 
the amount in taxes and city sewer and 
water rates to make up for our income 
to the city.
 
It is also important for them to realize 
that we do control the sale of alcohol 
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Over 100 beverages
Shamrock Beer Systems
Walk-in Freezers/Coolers
Shamrock Water Filtration
Bulk CO2, other gasses
Service, Repair, installation
Ice machine rentals
“Perfect” Ace Ice

One Call.
If it has anything to do with beverages, ice
or refrigeration, call the Shamrock Group.

With our expert attention to detail, starting 
with us will set you up for business success.

n
n
n
n
n
n
n
n
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and which for the apple. I experimented 
in search of winning combinations.
 
Finally my server checked back in, and 
I asked about the cheeses. He said he 
didn’t know. There was no one in the 
kitchen, so he just grabbed stuff that 
he thought looked good and created a 
plate from what he could find.  
 
That gave me quite a chuckle. It reminded 
me that not all is what it seems.
 
On the flip side, I love servers who 
guide me effortlessly through the menu 
making suggestions and steering me to 
something l might not try.
 
It’s obvious they have insights from the 
kitchen and have tried the dishes. My 
life is filled with making decisions, so 
it’s a treat to have someone just order 
for me. And a great server rarely steers 
you wrong.

How to Improve Business Performance
decorative accessories? Repair the 
broken door hooks? Redo nasty grout?  
 
We all know the importance of a tidy 
powder room in our homes; I expect the 
same when I’m a guest of a restaurant. 
Yes, I’m there for the food, but a lousy 
bathroom leaves a bad taste.
 
Knowledgeable wait staff is also 
important. I was at a neighborhood 
restaurant near downtown Minneapolis 
last summer. I hadn’t had lunch, it was 
late in the afternoon, and I needed a 
little “something.”  
 
The kitchen wasn’t fully open, so there 
were only a few items available. I ordered 
a cheese plate.  
 
As I made my way through the different 
cheeses, honey, meats, and fruits, I 
pondered each bite, wondering which 
cheese the chef intended for the honey 

I’m Not Driving
Rogers has been controlling the 
dispensation of alcoholic beverages in 
our community since the mid 70s.
 
Al stopped by with a friend one 
Wednesday afternoon. He was 
looking for Tim. 
 
Al had made many trips to our store 
in the past months; he was “on our 
radar.” He stopped in the morning 
mostly, one of our earliest customers 
most days. He was always in a hurry. 
He had to get to work, but he needed 
his bottle first.
 
We saw Al every day, sometimes in 
the evening too. I assumed he was 
also shopping at other stores; it’s the 
nature of the illness. 
Al had always been very well spoken, 
his demeanor never betraying any tell 
tale signals that might alert us to the 
fact that he should not be served.

Al stopped by at night this time, 
which was unusual. Tim noticed him 
as he made his way through the store, 
approached him; asked him how he 
was doing. Tim immediately 
ascertained that Al had been drinking 
and pulled him to the side, informing 
that he would not be served this time. 
“I’m not driving,” Al replied. Tim 
stated that this did not matter, that 
Minnesota State Law prohibited the 
sale, and that he should come back the 
next day. Al left with his ride without 
further incident. 

 Al stopped by with a friend on 
Wednesday afternoon. He was looking 
for Tim. Al was in the making amends 
stage of his A.A. steps. He stopped by, 
with his A.A. sponsor, to thank Tim 
for his refusal of service, the respect 
he showed during the process and to 
inform him of his ultimate decision to 

return to A.A. after straying from the 
program after 10 years of sobriety. 
Tim’s refusal of service had a posi-
tive, unforeseen impact on Al’s life!
 
Our most important job at Rogers 
Wines and Spirits and the Muni is 
controlling the dispensation of 
alcoholic beverages in our community. 
In addition to this the Rogers liquor 
department has generated almost 3 
million dollars in contributions to 
the Rogers general fund budget since 
2002!
 
Patronize your local businesses. The 
economic life of our community 
depends on it! Be a good host, know 
when your guests have “had enough”.
 
Gary Buysse
Rogers Liquor

Recently, Mpls. St. Paul magazine 
published their annual Best Restaurants 
guide.

In her Editor’s Note column, Jayne 
Haugen Olson wrote about how 
restaurants can improve their 
performance.

You will see the basic concepts can also 
be applied to bars and liquor stores:

This issue celebrates all that is fabulous 
about the local dining scene, so I have 
a thought or two on how some restaurants 
can be even more fabulous. 
 
First, restaurants, keep your bathrooms 
up to snuff. Nothing annoys me more 
than going to a restaurant I frequent 
often-perhaps for years-and the 
restroom is worn and tired.
 
C’mon, how much does it cost to apply 
a fresh coat of paint? Or to trash dusty 



MMBA Commercial Members Are Available to You! Contact Them!

Crystal Springs Ice
Contact: Tom Valvoda
Address: 25503 Russell Road
 Ine City, MN 55063
Phone: (866) 629-6267
E-mail:  crystalsprings@live.com

Bellboy Corporation
Contact: Dave Gewolb
Address: 2200 Florida Avenue South
 Minneapolis, MN 55426
Phone: (952) 544-8178
Toll Free: (800) 819-2355

Bernick’s
Contact: Gary Barby
Address: PO Box 7008
 St. Cloud, MN 56302
Phone: (320) 252-6441
Fax: (320) 656-2121
E-mail: gbarby@bernicks.com
Web: www.bernicks.com

Dahlheimer Beverage
Contact: Nick Dahlheimer
Address: 3360 Chelsea Road West
 PO Box 336
 Monticello, MN 55362
Phone: (763) 295-3347
Fax: (763) 295-4947
E-mail: nick@dahlh.com

Dakota Worldwide
Contact: Len Sage
Address: 8200 So. Humbolt Ave.,Suite 302
 Minneapolis, MN 55431
Phone: (952) 835-4505
Fax: (952) 835-4461
E-mail: l.sage@dakotaww.com
Web: www.dakotaww.com

Summit Brewing
Contact: Mark Stutrud
Address: 910 Montreal Circle
 St. Paul MN 55102
Phone: (651) 265-7800
Fax: (651) 265-7801
E-mail: mstrudrud@summitbrewing.com

The Wine Company
Contact: Chris McDonnell
Address: 425 Minnehaha Avenue West
 St. Paul, MN 55103
Phone: (651) 487-1212
E-mail: chris@thewinecompany.net
Web: www.thewinecompany.net

American Income Life
Contact: Laura Wilson
Address: 411 Main Street, Suite 303
 St. Paul, MN 55102
Phone: (952) 994-7717
Fax: (651) 222-3296
E-mail: lmwilson@ailife.com
Web: www.ailife.com

C & L Distributing
Contact: Joe Dick
Address: 1020 Industrial Drive So.
 Sauk Rapids, MN 56379
Phone: (320) 251-7375
Fax: (320) 259-7981
E-mail: JDick@CandLDistributing.com

Cannon River Winery
Contact: John Maloney
Address: 421 Mill Street West
 Cannon Falls, MN 55009
Phone: (507) 263-7400
Fax: (507) 263-8400 
E-mail: john@cannonriverwinery.com
Web: www.cannonriverwinery.com

Carlos Creek Winery
Contact: Tamara Bredeson
Address: 6693 County Road 34 NW
 Alexandria,, MN 56308
Phone: (320) 846-5443
Fax: (320) 846-7191
E-mail: tami@carloscreek winery.com
Web:  www.carloscreekwinery.com

CNH Architects
Contact: Wayne Hilbert
Address: 7300 West 147th Street #504
 Apple Valley, MN 55124
Phone: (952) 431-4433
E-mail: whilbert@cnharch.com
Web: www.cnharch.com

E-3 Lighting, LLC
Contact: Bob Thompson
Address: 107775 Crow Hassan Park Road
 Hanover, MN 55341 
Phone: (763) 498-9148
Fax: (763) 498-7613 
E-mail: bob@e3lightingllc.com
Web: www.e3lightingllc.com

Forestedge Winery
Contact: Paul Shuster
Address: 35295 State 64
 Laporte MN 56461
Phone: (218) 224-3535
Fax: (218) 224-3502
E-mail: shusters@paulbunyan.net
Web: www.forestedgewinery.com

Gold Member

Supporting Member

Silver Member
Life Media, Inc.
Contact: Mike Juszczak
Address: 2928 Dean Parkway, Suite 51
 Minneapolis, MN 55416
Phone: (612) 920-5433
Fax: (952) 881-7797
E-mail: mike@lifemediainc.com
Web: www.lifemediainc.com

Majestic Fine Wines
Contact: Jim Clark 
Address: 4026 Vincent Ave N,
 Minneapolis, MN 55412
Cell: (612) 669-1910
E-mail: jim.clark@jfwmail.com
Web:	 www.majesticfinewines.com

Midwest Hospitality Solutions 
Contact: Dave Putz
Address: (612) 850-4988
Toll Free: (866) 904-6527 
E-mail: www.midwesthospitalitysolutions.net

Mike’s Hard Lemonade
Contact: Brady Blaska
Cell: (651) 280-7160
E-mail: bblaska@mikeshardlemonade.com
Web: www.mikeshard.com

Palm Bay International 
Contact: Dominic M. Giuliani
Address: (612) 850-4988
Phone: (763) 607-2556
E-mail: dgiuliani@palmbay.com
Web: www.palmbay.com

Paustis Wine Company
Contact: Cody Olson
Address: 17300 Medina Rd. Suite 100
 Plymouth, MN 55447
Phone: 763-550-9545
E-mail: colson@paustiswine.com

Pernod Ricard USA
Contact: Will Arend
Address: 16280 Grinnell Avenue
 Lakeville MN 55044
Phone: (612) 802-6774
E-mail: will.arend@pernod-ricard-usa.com
Web:  www.pernod-ricard-usa.com

Retail Information Technology 
Enterprises
Contact: Rick Feuling
Address: 1001 2nd Street South, Suite 100 
 Sartell MN 56377
Phone: (320) 230-2282
Cell: (320) 761-6423
Fax: (320) 230-1796
E-mail: rick@rite.us
Web:  www.rite.us

Southern Wine and Spirits
Contact: Chris Morton
Address: 701 Industrial Blvd. NE, Suite B
 Minneapolis, MN 55413
Phone: (612) 217-5197
Fax: (612) 217-5196
E-mail: cmorton@southernwine.com

Stan Morgan & Associates
Contact: Skip Troyak
Address: P.O. Box 149
                 Excelsior, MN. 55331
Phone: (952) 474-5451
Cell: (612) 860-6612
Toll Free 1-800-826-1982
Fax 952-474-8253
E-mail: sales@stanmorganassoc.com
Web: www.stanmorganassoc.com

Total Register Systems
Contact: Brian Anderson
Address: 4215 Louisiana Avenue
 New Hope, MN 55428
Phone: (763) 537-1906
Fax: (763) 537-1504
E-mail: banderson@trs-pos.com
Web: www.trs-pos.com

U.S. Bank Government Banking
Contact: Jennifer Vucinovich
Address: 101 East Fifth Street
 St. Paul, MN 55101
Phone: (651) 466-8750
Fax: (651) 466-8910
E-mail: jennifer.vucinovich@usbank.com
Web: www.usbank.com

Vinocopia
Contact: Marion Dauner
Address: 6636 Cedar Avenue South #300
 Minneapolis, MN 55423
Phone: (612) 455-4000
Fax: (612) 455-4001
Cell: (612) 532-0406
E-mail: marion@vinocopia.com
Web: www.vinocopia.com

Wells Fargo Insurance Services
Contact: Tony Baldwin
Address: 4300 MarketPointe Drive, Suite 600
 Bloomington MN 55435
Phone: (952) 830-7353
Fax: (952) 830-3048
E-mail: tony_baldwin@wellsfargo.com

Wirtz Beverage Group
Contact: Brad Redenius
Address: 489 N. Prior Avenue
 St. Paul, MN 55104
Phone: (651) 646-7821
E-mail: Brad.Redenius@wirtzbev.com
Fax: (651) 646-1497
Web: www.wirtzbeveragegroup.com/
 minnesota.asp

Zabinski Business Services, Inc.
Contact: Paul D. Zabinski
Address: P.O. Box 15
 Annadale, MN 55302
Phone: (320) 286-1494
E-mail: zbsonsite@yahoo.com
Web: www..zbsonline.biz
 

Arctic Glacier Ice
Contact: Jon Stelley
Address: 1654 Marthaler Lane
 W. St. Paul, MN 55118
Phone: (651) 455-0410 ext. 213 - office
Fax: (651) 455-7799
Mobile: (507) 421-4893
E-mail: jstelley@arcticglacierinc.com
Web: www.arcticglacierinc.com

Pabst Brewing Company
Contact:  Jeff Van Schoick, 
Address:  5552 Queen Ave
 Minneapolis, MN 55410
Phone:  (612) 760-2313
E-mail:  jvanschoick@pabst.com
Web:  www.pabst.com

Arvig
Contact: Lori Hammer
Address: 150 Second Street SW
 Perham, MN 56573
Toll Free: (877) 242-1351
Fax: (218) 346-5397
Cell: (218) 770-5978
E-mail: lori.hammer@arvig.com
Web: www.arvig.com

Bacardi USA
Contact: Jeff Lange
Address: 6531 106th Ave North
 Brooklyn Park, MN 55445
Phone: (763) 428-1048
Fax: (763) 428-1048
Cell: (763) 234-8181
E-mail: jlange@bacardi.com
Web: www.bacardi.com

BIG WOOD BREWERY
Contact: Jay Moor
Address: 222 - 4th Street
 White Bear, MN 55110
Phone: (612) 850-2980
E-mail jay@bigwoodbrewery.com 
Web: bigwoodbrewery.com

BNG Technologies
Contact: Geoff Zibell
Address: 1405 Prairie Parkway, Ste C
 West Fargo, ND 58078
Phone: (701) 205.3019 ext 8012
Fax: (888) 444.8475
Toll Free: (888) 444.8471
E-mail: geo.z@bngtechnologiesllc.com

Dailey Data & Associates
Contact: Mary Dailey
Address:  701 Decatur Ave. N
  Golden Valley, MN 55427
Mobile: (612) 275-9900
Fax: (763) 253-0481
Web: http://daileydata.com/

Diageo
Diageo Guinness USA
Contact: Matt Larson
Address:  3653 Lincoln St NE
 Minneapolis, MN 55418
Office: (612)760-5289
Fax: (952) 435-7216
E-mail: matt.larson@diageo.com
Web: www.guinness.com

Diageo Spirits and Wine
Contact: Chris Gotziaman
Cell: (612) 353-7918
Fax: (612) 824-4670
E-mail: chris.gotziaman@diageo.com
Web: www.diageo.com

E&J Gallo Winery
Contact: Brandon Colpitts
Phone: (612) 840-4272
Address:  626 19th Ave NE
 Minneapolis, MN 55418
Email:  Brandon.Colpitts@ejgallo.com

Heartland Payment Systems
Contact: Karen Lamb
Cell: (763) 607-0286
Fax: (763) 592-7911
E-mail: karen.lamb@e-hps.com

Higher Standards
Contact: Troy Kochevar
Address: 2801 East Cliff road
 Burnsville, MN 55337
Phone: (612) 701-6156
Fax: (952) 736-1701
E-mail: troy_kochevar@hotmail.com
Web: www.higherstandards.net

J.J. Taylor Distributing 
Company of Minnesota, Inc.
Contact: Mike Bamonti
Address: 701 Industrial Blvd. NE
 Minneapolis, MN 55413
Phone: (651)482-1133
Fax: (651) 482-9810
E-mail: mike_bamonti@jjtaylor.com
Web: www.jjtaylorco.com

Johnson Brothers Liquor Company
Contact: Michael Johnson
Address: 1999 Shepard Rd
 St. Paul, MN 55116
Phone: (651) 649-5800 / (800) 723-2424
Fax: (651) 649-5894
E-mail: mjohnson@johnsonbrothers.com
Web: www.johnsonbrothers.com

Silver Plus

Bronze Member

Hagen Beverage Distributing
Contact: Mark Hagen
Address: PO Box 156
 Worthington, MN 56187

Phone: (507) 376-5903
Fax: (507) 376-5951
E-mail: hagenm@frontiernet.net

Locher Brothers, Inc.
Contact: Tim “Jonesy” Hukriede
Address: 18098 – 365th Avenue
 P.O. Box 35
 Green Isle, MN 55338
Phone: (507) 326-5471
Fax: (507) 326-5487
E-mail: jonesy@locherbros.com

Madison Bottling Co.
Contact: Dave Bergerson
Address: RR2 Hwy 40 East
 Madison, Minn. 56256
Phone: (320) 598-7573
Fax: (320) 598-3738
E-mail: dbergerson@madisonbottling.com
Web: www.madisonbottling.com

Minnesota State Lottery
Contact: Amy Jaeger
Address: 2645 Long Lake Road
 Roseville, MN 55113 
Phone: (651) 635-8233
Fax: (651) 297-7497 
E-mail: amyj@mnlottery.com
Web: www.mnlottery.com 

Quality Refrigeration
Contact: Ken Fricke
Address: 6237 Penn Avenue South
 Richfield, MN 55423 
Phone: (612) 247-5802
Fax: (612) 861-7366 
E-mail: ken@qualityrefrig.com
Web: www.qualityrefrig.com

Reco Store Equipment
Contact: Peter Gelhar
Address: 1617 5th Street S.
 Hopkins MN 55009 
Phone: (952) 935-4330 Ext. 21
Fax: (935) 935-6875 
E-mail: peterg@recoverysys.com
Web: www.recostoreequipment.com
  www.recoverysy.com

Ringdahl Architects
Contact: Richard Hardine
Address: 510 - 22nd Avenue East # 102
 Alexandria, MN 56308 
Phone: (320) 766-1797 
Web: www.ringdahlarchitects.com

Stantec
Contact: Paul Bilotta
Address: 2335 Highway 36 West
 St. Paul, MN 55113 
Phone: (651) 967-4572
Fax: (651) 636-1311
E-mail: paul.bilotta@stantec.com 
Web: www.stantec.com

Sunny Hill Distributing
Contact:  Mike Baron
Address: East Highway 169
 P.O. Box 333
 Hibbing, MN 55746
Phone: (218) 263-6886
Fax: (218) 263-6111

Thorpe Distributing Company
Contact: Jack Stevenson
Address: P.O. Box 120
 Rogers, MN 55374
Phone: 763-463-2000
Fax: 763-463-2001
E-mail:   jackstevenson@thorpedistributing.com
Web: www.thorpedistributing.com

Tushie Montgomery Architects
Contact: Gary Tushie
Address: 7645 Lyndale Ave. So., Suite 100
 Minneapolis, MN 55423
Phone: (612) 861-9636
Cell: (612) 861-9632
E-mail: garyt@tmiarchitects.com
Web: www.tmiarchitects.com

Z Wines USA
Contact: Roy Goslin
Address: 17620  35th Avenue North
 Plymouth, MN 55447
Phone: (763) 745-0620
E-mail: roy@zwinesusa.com
Web: www.zwinesusa.com




